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Sparks 


State of the Nation’s Economy: 
Up 
Busingsgs Famures— Totaled 141 
in weekj ¢nded Aug. 14, compared 
with 123)/fhe preceding week. There 
were 1 in the same week last 
year, Dgn & Bradstreet reported. 
Business InpeEx — Weekly ba- 
rometer of N. Y. Times rose to 
1712 for week ended Aug. 9, 
versus 160 in preceding week. 
SHoe Ovutput—It was estimated 
there were 289,709,000 pairs made 
in the first seven months of 1952, 
an increase of 1.9 percent over the 
284,341,000 produced in the same 
period last year. 
+ 











* * 


Down 


Freight Car De.iveries — Dropped 
in July to 5,402 cars, compared with 
6,411 in prior month and 5,290 in 
like 1951 month, according to Amer- 
ican Railroad Car Institute. ~ 

RusBer OutputT—The 127,500 long 
tons produced in world in June 
was the lowest for any month 
since March, 1950, according to 
U. 8. Commerce Department. 

GASOLINE Prices — Average price 
for regular gasoline on Aug. 1 was 
.2778 cents, down .0005 from .2783 
cents on July 1, according to a sur- 
vey of 50 representative cities 
throughout U: S. by the American 
Petroleum Institute. 

* * * 


General 


U. S. Propuction—Value of gross 
national output in second quarter 
of this year rose to an annual rate 
of $343,000,000,000, compared with 





$339,500,000,000 in first quarter, 
Commerce Department reported. 
Top Cars 
New-car registrations for six 
months, plus three states for 
July: 
1952 Pos. Make 1951 Pos. 
1—451,363 Chev. 612,375— 1 
2—358,342 Ford 491,913— 2 
3—239,186 Plym. 308,026— 3 
4—163,589 Buick 223,755— 4 
5—136,515 Pontiac 186,763— 5 
6—133,358 Dodge 160,122— 6 
I—115,173 Olds 154,882— 7 
8— 90,930 Mercury 129,752— 8 
9— 90,673 Stude. 106,746— 9 
10— 73,523 Nash 68,085—11 
1l— 62,459 Chrysler 88,195—10 
12— 48,287 DeSoto 59,578—12 
13— 42,737 Cadillac 52,052—14 
14— 41,127 Hudson 58,052—13 
15— 35,844 Packard 37,101—15 
16— 20,0738 Kaiser 31,278—16 
17— 17,921 Willys 14,123—18 
18— 17,633 Henry J 31,028—17 
19— 12,721 Lincoln 13,856—19 
20— 2,530 Austin 1,762—21 
21— 1,898 Crosley 3,099—20 
22— 1,816 Brit. Ford 1,487—22 
23— 152 Allstate 
Total All Makes 
2,168,080 2,841,949 
For further details see page 
36, today’s issue. 














Drives to Smash 


Used-Car Jams 
In the Making 


Increased Activity 
In Retail End Is 
Goal of Factories 


By Sam Sampson 
Staff Writer 
freee for the most part fac- 
tories report their dealers in 
good shape on used cars, behind 
the scenes there are signs of stren- 
uous used-car activity. 

As one used-car manager com- 
mented when questioned about fac- 
tory activity on used cars: 

“You've got a tiger by the tail.” 

Part of the activity is to move 
stocks already in dealer hands and 
part to lay the groundwork for 
movement in the months ahead. 

co % . 
Bg ees are fears by some that 

December, January and Febru- 

ary may be rough months in the 
auto business. 

Despite the blow to new-car pro- 
duction caused by the steel strike, 
reports continue to come in from 
various areas to the effect that re- 
tail used-car volume is not holding 
up and in some cases sales have set 
new low marks during recent 
periods. 

In past months, many dealers 
were blocked on new-car sales be- 
cause their capital was tied up in 
used cars sitting on the lot. That 
is the never- failing sign of 
strangulation of the new-car 
business. 

One factory official commented 
that since it is difficult to buy good 
used cars now, some dealers are 
holding on to present stocks until 
the most favorable offer presents 
itself. 

Yet another pointed out that the 
new-model season is approaching, 
and that usually brings declining 
used-car prices, 

a * 

T PONTIAC, Dan O’Madigan, 

assistant general sales man- 
ager, said that Pontiac dealers 
have had a minimum of trouble in 
retailing used cars thus far, and 
that the company expected a satis- 
factory used-car business for deal- 
ers this fall. 

O’Madigan pointed out that 
since 1946, the company has been 
advising dealers to set up ade- 
quate facilities for retailing used 
cars, and that a good percentage 
had followed the advice, At the 
present time, he said, most of the 
dealers are retailing all their 
used cars. 

Many dealers, he added, have 
provided adequate used-car lots, re- 
conditioning facilities and _ sales 
staffs to carry on a profitable oper- 
ation. 

The latest check of used inven- 
tories on a national basis showed 
that Pontiac dealers had a 26.3-day 

(Continued on Page 42, Col, 1) 


Pre-Strike Level Near as All Makers Reopen .. . 





By Bernie Thomas 
Associate Editor 
SS plants moved 

schedules sharply up the pro- 
duction ladder last week, but on 
an industrywide basis operations 
were still down several rungs from 
pre-strike levels. 
All car makers and nearly all 
truck makers were back in produc- 





tion, but the first successful at- 
tempt to produce at relatively 
normal rates was delayed until this 
week. Supply lines are still in chaos 
because of the steel situation. 
Built in U. S. plants last week, 
according to Automotive News 
estimates, were 178,185 cars and 
20,060 trucks for a total of 98,- 
245 vehicles. It had been hoped 





new president, 


deni}. Delmar G. Roos, 





Toledo's Veteran Auto Men Get Together— 

Past days in the auto industry were recalled recently at the luncheon and election 
of officers of the Toledo chapter of the Automobile Old Timers. Outgoing president 
R. A. Stranahan (second from left), president of Champion Spark Plug Co., chats with 


Royce G. Martin (second from right), chairman and president of 
Electric Auto-Lite Co. Secretary-treasurer is John O. Munn (left), advisory editor of 
Automotive News, and Bob Eddy (right), of Bob Eddy Buick Co., is second vice-presi- 
of Willys-Overland 


(not shown), is first vice-president. 





By William Ullman 


Washington Correspondent 
PA issued new “percentages-of- 
industry” to car makers last 
Thursday. Effective Oct. 1, larger 





Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 





132,678 
98,245 
Fr 32,600 
Last Prev. 1951 
Week Week Week 


For complete production totals 
by makes, see table, page 46. 

















Discount Order Keeps Rein on Dealers 


By Mac Gordon 
Associate Editor 

EW-CAR dealers still are under 

the thumb, if not the heel, of 
the Office of Price Stabilization. 

While the revised Ceiling Price 
Regulation 83 has scrapped the 
rigid dollars-and-cents system of 
car ceilings used before, poster 
and invoicing requirements carry 
over, as does a somewhat 
strengthened code of dealer ta- 
boos. 


What OPS calls a “margin type” 
of price control went into effect 
Saturday. The new Revision 1 of 





CPR 83 put retail car prices on an 
optional and individual dealer 
basis, in conformity with Con- 





An analysis of the new OPS 
regulation for franchised dealers 
will be found on page 3. 





gressional orders that pre-Korean 
discounts and charges be rein- 
stated. 
+ a * 
Al AvuTOMOTIVE News press time 
last week, NADA’s headquarters 
staff was still subjecting the revised 
CPR 83 to minute scrutiny. 
According to Managing Director 


Robert Deo, the job was not ex- 
pected to be completed and ready 
for delivery to the NADA member- 
ship until some time this week. 

While searching carefully for 
“jokers” and “hidden meanings,” 
Deo told Automotive News on 
Wednesday that the order seemed 
at that time to be in accordance 
with Price Director Ellis Arnall’s 
promise to NADA President Sax 
Lloyd. 

A statement would not be forth- 
coming, he said, until after General 
Counsel James Moore anc others 
of the headquarters legal staff had 

(Continued on Page 42, Co.. 4) 





Makers Get New Quotas 
For the Fourth Quarter 


portions of production go to Gen- 
eral Motors, Ford, Chrysler and 
Studebaker, at the expense of 
smaller producers. 

The new deal for car makers 
got an immediate cool reception 
from industry generally. Some 
producers protested against any 
changes being made at all, while 
others held that the changes 
should have been greater. 
Starting Oct. 1, individual car 

makers will be permitted to pro- 
duce shares of allowable production 
as follows (former percentage as- 
signments are bracketed): 
* a a 

ENERAL Motors, 41.62 (41.00); 

Chrysler, 21.76 (21.43); Ford, 
21.31 (21.00); Studebaker, 4.19 (4.13); 
Nash, 3.42 (3.45); Hudson, 2.52 
(2.93); Kaiser-Frazer, 2.00 (2.47); 
Packard, 1.88 (2.09), and Willys, 
1.20 (1.21). 


Provision for Crosley and 
Checker Cab was made in a 0.10 
category for “all others.” 

It was considered that car mak- 
ers’ protests over the new percent- 
ages stemmed not so much from 
fears that some production poten- 
tial had been lost, as from feelings 
that prestige had been made an 
unnecessary issue. 
| IS considered probable that 

competitive positions will be re- 
examined again before the year is 
out, so that new adjustments, 

(Continued on Page 44, Col. 4) 
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Output Up to 98,245 


that volume might move closer 
to the pace of 95,000 cars and 
25,000 trucks weekly that pre- 
vailed in June. 

However, last week’s production 
performance was a substantial im- 
provement over that of the previ- 
ous week, when only 22,776 cars 
and 9,824 trucks were built for a 
total of 32,600 units. 

* * * 


T SEEMS certain now that Au- 

gust car and truck production 
will be even more disappointing 
than had been feared, and neither 
does September look too promising. 

Model changeovers will get un- 
der way next month, with Chrys- 
ler plants leading the way. It is 
doubtful whether overtime sched- 
ules planned at other plants will 
offset the week or so of volume 
that will be lost from Chrysler 
lines. 

August production prospects ap- 
pear no better than for 230,000 cars 
and 73,000 trucks—a total of 303,000 
vehicles, September schedules, de- 
spite changeover shutdowns, should 
yield a good many more cars and 
trucks, but exactly how many is 
indeterminable. 

Operations at many plants are 
still on a day-to-day basis because 
of a critical supply situation on 
certain parts and components. For 
example, Hudson’s final assembly 
was restricted week before last for 
lack of connecting rods. 

* * * 


HOWEVER, Hudson has high 
hopes of sustaining future op- 

erations without interruption and 
is even slating a big increase in 
schedules for September. 

Currently building cars at the 
rate of 320 a day, Hudson contem- 
plates a bocst to 600 daily starting 
Sept. 8. On Sept. 15, Hudson plans 
to start building 640 cars a day. 

While carrying out September 
production plans, Hudson will 
continue the difficult job of tool- 
ing a separate assembly line for 
the building of its long-awaited 
“light car.” Actual production on 
that model reportedly is no closer 
than late November, but Hudson 
will be building new models of its 
present line of cars before that. 

Changeover on Hudson’s present 
lines are not expected to require 
much downtime, if any. 

. * - 
HRYSLER division will lead off 
the model change shutdowns 

slated to get under way next 


(See PRODUCTION, Page 46, Col. 3) 
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Dealer Prods Voters— 


Backing up his confidence in the ballot 
box, William J. Willkomm, owner of Pont- 
chartrain Motor (Cadillac - Oldsmobile), 
New Orleans, provided the only prize, 
an Oldsmobile 88, in a ‘‘get-out-the-vote" 
campaign staged by the Young Men's 
Business Club. Willkomm is shown hand- 
ing keys of the car to winner Velma Reeves. 
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All British Makes Enjoy Spree... 





Sporty MG Paces 
Foreign-Car Surge 


By Mac Gordon 
Associate Editor 
— mighty mite, the MG, is 
setting the pace in a year of 
resurgent U. S. sales interest for 
foreign cars. 

A total of 831 MGs was regis- 
tered in this country during June, 
nearly doubling the 428 sales for 
Hillmans, runner-up in foreign-car 
registrations. 

R. L. Polk & Co. compilations, 
reflecting sharp upswings in all 
foreign entries, gave Austin 413 
June sales; British Ford, 332; 
Jaguar, 266, and a host of others 


Eight Youths Win 


Scholarships in 
Fisher Contest 


DETROIT.—Eight boys who 
showed unusual skill in the design 
and construction of model cars last 
Tuesday were awarded university 
scholarships in the national compe- 
tition of the Fisher Body Crafts- 
man’s Guild. They now join 107 
other members of the Body by 
Fisher Hall of Fame who won 
scholarships in previous competi- 
tions. 

Before a group of distinguished 
scientists, educators and industrial- 
ists, the 1952 winners in the 22- 
year-old model competition were 
announced by Dr. George J. Fisher, 
national Boy Scout commissioner 
and honorary president of the guild. 

The winners in the junior divi- 
sion: First award, $4,000, Gerald 
Grabcheski, Elizabeth, N. J.; $3,000, 
William A. Keyser jr., Perrysville, 
Pa.; $2,000, William Endow, Hood 
River, Ore., and $1,000, Robert C. 
Relyea, Delmar, N. Y. 

Senior division winners: First 
award, $4,000, William D. Morgan, 
New Albany, Ind.; $3,000, Clare N. 
Mahannah, St. Paul; $2,000, Charles 
J. Burton, Arkansas City, Kans., 
and $1,000, James R. Powers, Lub- 
bock, Tex. 

L. C. Goad, executive vice-presi- 
dent of General Motors, interviewed 
the winners over a national radio 
and television network. 

Each boy had spent an average 
of 500 hours of his spare time in 
the design and construction of his 
model car. Each carried his car 
into the banquet room to display it 
as the festivities began. 

The cars were all original de- 
signs, each boy’s idea of what the 
motorcar of tomorrow should look 
like, and were of various colors. 
Some were constructed of plaster 
of Paris cast from a rubber mold. 
Others were carved from wood. 

* * * 








grouped under “miscellaneous,” 

388. 

The grand total for June of this 
year of 2,658 foreign sales sub- 
stantially surpassed the 1,603 figure 
chalked up in June, 1951, And the 
boomlet wasn’t just a June phe- 
nomenon, because first-half com- 
parisons show 1952 with an ad- 
vantage of 13,041 to 9,459 over ’51. 
* * a 
if ever, have foreign 

cars on sale in this country 
been so active. The fact that 
American makes were relatively 
abundant in the first half of this 
year makes the upswing in over- 
seas vehicles appeal even more 
significant. 

Foreign-car sales both for May 
and June of this year exceeded all 
monthly totals since 1948, when a 
continuing shortage of domestic 
makes allowed British entries a 
brief vogue. The 1951 monthly 
high of 2,320 foreign sales, attained 
last October, was eclipsed by 1952 
achievements of 2,582 in May and 
the 2,658 in June. October, 1950, 


ARELY, 


was that year’s peak for foreign|, 


sales with a total of 2,307. 

The easy plurality among for- 
eign entries enjoyed by MG is 
another aspect of the situation 
giving pause to those U. S. fac- 
tory executives who hitherto have 
dismissed European’ encroach- 
ments on Yankee territory as 
“faddism.” 

Demise of the Crosley and the 
Dodge Wayfarer roadster has left 
the local field free and clear for 
the sporty British single-seater, 
and the low-slung MG has gone to 
town this year. 

* * * 

N THE first six months of 1952, 

MG found 3,232 American buy- 
ers. This compared to 2,523 for 
Austin; 2,096, Hillman; 1,805, Brit- 
ish Ford; 1,337, Jaguar, and 2,048, 
miscellaneous, 

MG registrations for the Janu- 
ary-June period of this year almost 

(Continued on Page 43, Col. 1) 


Rubber Cushion for Roads— 





Chicago's heavily-traveled Michigan Ave. bridge has been cushioned with millions 
of tiny rubber pellets to absorb the impact of the more than 50,000 cars and buses 
which pass over the roadway daily, thus adding to the road life. Developed by 
Goodyear Tire & Rubber Co., Akron, this synthetic rubber material is being used also 
as a playground surfacing material to reduce recreational injuries. 





DETROIT.—NUCDA renewed its 
campaign for removal of ceiling 
prices on used cars following OPS 
action in dropping 
specific dollars- 
and-cents ceilings 
on new cars when 
it revised CPR 83. 

James C. Down- 
ing, Atlanta, pres- 
ident of NUCDA, 
told OPS that it 
was ridiculous to 
have specific ceil- 
, 2 ing prices on used 

- cars, which are 
3. C. Bowming variable in quali- 
ty, when OPS concedes that it is 
not posible to have specific ceilings 
on new cars, which are uniform in 
quality. 

NUCDA members were urged 
to send their views on this mat- 
ter to OPS. 


Downing said continuance of 
used-car ceiling prices constitutes 
a severe injustice to the used auto- 
mobile dealers of this country. 








“I should like also,” Downing said, 





NUCDA Renews Drive 
Against OPS Ceilings 


“to take this opportunity to point 
out that average used-car prices 
have now begun to decline after 
holding a steady level during the 
entire ‘steel strike’ period. It is of 
interest to note that much of the 
strength displayed in used-car av- 
erage prices during this period was 
due to late models, particularly 1952 
models, for which we had suggested 
that ceilings remain in effect. 
“Without the 1952 model influ- 
ence, used-car prices during the 
steel strike period would actually 
have declined, in our opinion. 
“During past years used-car prices 
have begun to decline shortly after 
July or August due to seasonal fac- 
tors. As new-car production is now 
getting underway with a ‘bang,’ 
we believe that used-car prices will 
continue the seasonal downward 
trend resumed last week when, ac- 
cording to Automotive News, the 
average wholesale value per car 
dropped from $1,231 to $1,215, the 
lowest point in seven weeks.” 





FRB Poll on Auto Prospects... 





Harder to Sell in *53? 


By Bernie Thomas 
Associate Editor 
NE can find a good deal of en- 
lightenment going through sur- 
veys on consumer finances which 
the Federal Reserve Board makes 
annually, but experience indicates 
that time often plays tricks with 
FRB’S data on future buying plans. 








Fisher Model Car Contest Winners— 


Top national winners of the 1952 Fisher Body Craftsman's Guild model car building 
competition shown with GM executives after receiving their awards. Standing, left to 
right: Dr. George J. Fisher, national commissioner of the Boy Scouts of America and 
honorary president of the guild; James R. Powers, $1,000 scholarship winner; Louis C. 
Goad, executive vice-president of General Motors; William D. Morgan, first prize 
winner, $4,000 scholarship; Harlow H. Curtice, executive vice-president of GM; Charles 
J. Burton, $2,000 scholarship; James E. Goodman, general manager, Fisher Body 
division; Clare N. Mahannah, $3,000 scholarship; William S. Mclean, secretary, Fisher 
Body Craftsman's Guild. Kneeling, left to right; Robert C. Relyea, $1,000 scholarship; 
William Endow, $2,000 scholarship; William A. Keyser jr., $3,000 scholarship, and 


Gerald Grabcheski, $4,000 scholarship. 





People wind up buying more 
cars, both new and used, than the 


polls indicate. 
That’s what happened in 1950 
and 1951. Presumably, it could 


happen in 1952, too. The FRB was 
pessimistic about this year’s sales 
outlook. 

Nevertheless, the FRB has come 
up with some new data which 
indicates that about the same num- 
ber of people will buy cars in 1953 
as planned to buy in 1952. However, 
it is pointed out that because of 
the time element the plans of 1953 
prospects are necessarily tentative. 

* * * 


N INTERPRETATION that can 
be drawn from FRB’s latest 
data is that the 1953 car prospect 
is going to be a lot harder guy to 
sell than the 1952 one. There is said 
to be a greater proportion of trade- 


3 Ex-OPS Aides 


Plead Innocent 
In Extortion Plot 


MINEOLA, N. Y.—Pleas of inno- 
cent were entered last week in 
Nassau county court by three for- 
mer employes of OPS who were ac- 
cused of a shakedown attempt. 

According to police, the three 
tried to extort $1,200 from Garland 
L. Culpepper, proprietor of an awn- 
ing firm, because he allegedly sold 
his car at an above-ceiling price. 

Detectives said the men were ar- 
rested after they walked into a 
trap which had been set in Culpep- 
per’s office. 

Named in an indictment charg- 
ing attempted extortion and con- 
spiracy were Seymour Chotiner, 
former OPS attorney; Dennis J. 
O’Shea, suspended investigator, and 
William T. Holland, investigator 
who had resigned. 








ins involved in the 1953 crowd. 

Every dealer knows that no 
tradein is ever worth more than 
the owner thinks it is. Dealers also 
know that if prices go up on 1953 
models, the trading margin be- 
tween them and previous models 
will increase. 

The FRB’s survey indicates 
that some part of the auto indus- 
try’s potential market has al- 
ready been lost to higher prices. 
It says that spending units with 
incomes of $5,000 or more, which 
normally account for about half 

of all new-car purchases, pur- 
(Continued on Page 43, Col. 4) 





Chicago Auto Row 
Declines by 14 


515 Dealers Listed 
For Cook County 


CHICAGO.—There was a decrease 
of 14 new-car dealerships in Cook 
County during the first six months 
this year. 

On July 1, there was a total of 
515 dealerships compared with 
529 Jan. 1, a Chicago Automobile 
Trade Assn. survey disclosed last 
week. 

With exception of four lines, the 
number remained stationary. Hud- 
son franchises dropped from 31 to 
26; Kaiser-Frazer from 41 to 34; 
Studebaker from 30 to 29, and Wil- 
lys from 20 to 19. New appoint- 
ments during the last half of this 
year may take up the slack. 

Buick outlets remained at 35; 
Cadillac at 14; Chevrolet at 52; 
Chrysler-Plymouth at 37; Crosley 
at 3; DeSoto-Plymouth at 37; 
Dodge-Plymouth at 42; Ford at 
61; Lincoln-Mercury at 24; Nash 
at 24; Oldsmobile at 33; Packard 
at 10, and Pontiac at 31. 

Chicago accounted for 326 actual 
dealerships July 1, and the remain- 
der of the county for 189. 


Kaiser Charges 
Murder Attempt 


LAKE TAHOE, Nev.—Henry J. 
Kaiser last week claimed a “mur- 
derous attempt on my life, possibly 

, by Communist en- 
emies,” after two 
of his high-pow- 
ered speedboats 
were sabotaged 
here. 

Thirty minutes 
before Kaiser 
himself was to 
have piloted one 
of the craft in 
the Lake Tahoe 
gold cup race, it 
was. discovered 
that five gallons of gasoline had 
been poured into the hull of Kai- 
ser’s boat. The propeller shaft had 
been sawed off the other vehicle. 

Authorities were inclined to get 
less excited than Kaiser about the 
incident. They said they thought 
the sabotage was the work of a 
crank—possibly someone made an- 
gry over the noise of the Kaiser 
boats in preparing them for the 
race. 

Kaiser drove a boat in the race 
anyway, winding up at the finish in 
second place. 








H. J. Kaiser 





Austin Tightens Payroll 
To Hold Down Prices 


BIRMINGHAM, Eng. — Plans 
to dismiss 800 workers have been 
announced by Austin Motor Co. 
as a means of keeping export 
prices down. The firm employs 
20,000 at its central plant here. 

The new four-seater Austin 
Seven is scheduled to go into 
production this fall, and the 
company promised that many of 
the men would be rehired then. 
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Cub Bears I# for Milwaukee Dealers— 


| 





This five-month-old bear cub was the grand door prize at the recent annual picnic 
sponsored by the Milwaukee County Automobile Dealers Assn. Shown holding the bear 
for a pose is Vince Koeppell, of Kar Ko. Used Cars. Koeppell isn't taking any chances 
with the bear—he's wearing gloves just in case the animal gets funny ideas. Others 
pictured are (from left): Wallace Rank (Dodge-Plymouth), president of the dealer 
group; Ed Wehe (Studebaker); Frank Rykstrom, ind Lee Teschner, the prize winner. 
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| Aepeetete greg event recently oc- 

curred in this trade. An auto- 
mobile manufacturing executive 
defended the dealer contract. This 
was recorded in the Aug. 4 issue of 
Automotive News and has been 
published in the factory’s house 
organ. So far as my memory serves 
me, this is the first time that any 
factory executive has publicly de- 
fended the dealers’ contract. It is 
a forward step. 

I shall take no issue with the 
defense, I leave that entirely to 
dealers. Perhaps some of his 
brother factory executives may 
feel the defense was not vigorous 
enough. Of course, manufacturers 
who have written this type of 
contract for 50 years would de- 
fend the justice of it. 

This defense was originally given 
at a factory-dealer council meeting. 
Dealers were rather surprised be- 
cause most of them understood 
that the contract relations subject 
was taboo at such meetings. Every 
member of the industry should 
recommend such discussions. There 
are two sides to every question. A 
manufacturer executive, like any 
lawyer, must take the side of his 
client. Dealers likewise enter such 
discussion with their own condi- 
tions in mind. 

a * * 


Affects Nation’s Economy 
| apes the broadest standpoint, 
however, the entire public is in- 
terested. Factory-dealer relation- 
ships affect our national economy. 
It has had a great impact in the 
past. It will be even more import- 
ant in the future. So any observa- 
tions any of us make should be 
from that point of view. 

This first public defense by a 
factory executive is not only his- 
toric, but a step forward. Our 
industry should not live behind 
an iron curtain. Things that are 
kept under cover are apt to fester 
and grow worse. If they are kept 
in the open, there is always hope 
for better understanding. 

For at least 40 years dealers have 
attempted to get a more liberal 
contract. Chris Vane, former man- 
ager of NADA, spent at least 12 
years of his life stumping for bet- 
ter contracts. Since that time, 
NADA every single year has ap- 
pointed a factory-dealer relations 
committee to negotiate better con- 
tracts with factories. So far the 
committees have met with little 


success, 
* > * 


Two Essential Policies 
ERHAPS too few of us have 
failed to recognize that of neces- 

sity, there are two divergent poli- 

cies needed for successful opera- 
tion by any set of manufacturers 
and any set of retailers. 

The manufacturers’ policy in 
any line is to build a product so 
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good and develop public accept- 

ance of it so strong that they are 

independent of any dealer. It is 
likewise the dealer policy, if he 

is to be successful and permanent 

not only in our field but in any 

field, to wrap his own personality 

up with every sale and deliver 

such good service that he builds 

@ maximum degree of public ac- 

ceptance for his own institution. 

It has been repeated many times 
that the kind of contract that the 
dealer must sign to enter this field 
is one that gives all the advantage 
to the manufacturer. It must be 
agreed that the manufacturer only 
has so much territory in which to 
sell cars. He has a right to expect 
every territory in America to be 
developed to its fullest potentiality. 

Manufacturers are therefore in- 
terested first in selling cars. Their 
policies in administrating the con- 
tract are predicated on selling cars. 
The retailers’ policy must be predi- 
cated on selling the importance of 
their dealership by pleasing people 
locally and seeing that owners get 
a maximum degree of satisfaction 
from the use of their cars. 

* 7 * 


Service End Neglected 


/>aatans say the cancellation 
clause in the auto manufac- 
turers’ contract has prevented them 
from making the investments they 
should make in order to take care 
of owners. Bankers and real estate 
operators do not extend credit for 
dealer expansion when the basis of 
investment of additional capital is 
a contract subject to cancellation, 


This, dealers tell me, results in 
the dealers being kept too sales- 
minded and makes it impossible 
for them to prepare themselves 
to take care of the service end 
of the business. This has resulted 
in the development of a great 
number of competitors for the 
service and maintenance business 
with the result that dealers have 
been getting too small a share 
of it. 

This is in spite of the fact that 
there are 52,000,000 owners now 

spending four times as much 
money keeping their cars running 
annually as they do in buying new 
cars. 
* OK a 


Perpetual Contract 
Tas is the background behind 
the reason dealers urge a per- 
petual contract. It is the intention 
of any automobile manufacturer 
when he signs up the dealer to 
make it permanent. There are 
many reasons why he hopes to real- 
ize this ambition. 

One of them is that it is expen- 
sive to find and train new ones. If 
such is the case, it is the dealer’s 
contention, “why not put it in writ- 
ing?” A perpetual contract in the 
dealer’s vision is merely a per- 
formance contract that the dealer 
or his heirs retain forever as long 
as the operation lives up to the 
performance set forth in the con- 
tract itself, a performance based 
upon automobile registrations and 
adjusted each year automatically 
as the registrations change, 

This kind of contract would im- 
mediately put a dealer in a posi- 
tion for justifiable expansion to 
permit him to take care of all the 
needs of automobile owners. It 
would open up capital to him for 
this purpose. It would immedi- 
ately relieve the manufacturer of 
a lot of administration expense 
because every outlet would be 
obtaining business according to 
the determined requirements or 
otherwise the contract would re- 
vert back to the factory. 

There is a lot of other back- 
ground justification for a change 
in the contract. One of those under- 
lying reasons is, if this unilateral 
contract continues and we run into 
a competitive period, a recession or 
depression and many dealers fail, a 

(See MUNN, Page 41, Col. 3) 





As Given by OPS Attorneys... 





Analysis of New CPR 83 


By William Ullman 
Washington Correspondent 
WASHINGTON. — The promised 
OPS revision of Ceiling Price Regu- 
lation 83 was officially announced 
to the general public last Tuesday 
and became effective Saturday. 
The delay in issuance was longer 
than expected, but meanwhile Avu- 
Tomotive News had relayed to the 
trade the high points of the new 
regulation with the forecast that 
the result would be, in general, 
higher car prices. This was ad- 
mitted by OPS in the agency’s 
official announcement. 

Also, as forecast by Automotive 
News, the revised regulation per- 
mits dealers to establish their 
own ceilings based on their indi- 
vidual pricing practices in either 
of two base periods—May 24 to 
June 24, 1950, or, alternatively, 
Jan. 26 to Feb. 24, 1951. 

Removing an earlier doubt, OPS 
stated that “dealers will continue 
as in the past, to display posters 
listing, among other things, the 
ceiling prices of each make and 





model and an itemized breakdown 
of the charges included. They will 
also continue to give each customer 
an invoice stating the selling price 
and other details of the trans- 
action.” 

OPS said that the overall average 
increase in retail ceilings expected 
to result from the revised regula- 
tion has been estimated at approxi- 
mately 1 percent. This agrees with 
AvuTOMOTIVE News’ prediction. 

The price agency pointed out 
that the “increase will vary con- 
siderably as between dealers and 
as between trading areas.” The 
increase in dealer ceilings in 
Texas, where margins were 
higher in the pre-Korean period, 
will be substantially more than 
in most other areas, OPS stated. 

Details of revised CPR 83, as 
taken from the official order, were 
summarized by OPS attorneys as 


follows: 
* + * 
Scope 
The revised regulation covers 
sales of new automobiles and items 








laa 
Kentucky Dealers Provide Car for Boys’ Clubs— 


Orville Harrod, president of the Kentucky Automobile Dealers Assn. and owner of 
a dealership in Frankfort, presents keys to a new Ford to Maj. William G. Kiefer, of 
the Louisville police department. The car, purchased by the state association, will be 
used by the boys’ clubs of Kentucky in its organization work. Keifer is president of 


the boys’ club. 





Auto Leaders to Attend 
Philadelphia Jubilee 


PHILADELPHIA.— This city is 
hoping to shade Detroit as the 
automobile capital of the world 
Sept. 14-21 when the Philadelphia 
Automobile Trade Assn. celebrates 
its 50th anniversary. The week has 
been designated as Automotive In- 
dustries Week. 

Among events planned are an 
automotive industries show, a mass 
presentation of driver-training au- 
tomobiles to the Philadelphia board 
of education, and an automobile 
industry banquet to be held at the 
Bellevue Stratford hotel Sept. 17. 


J. Eustace Wolfington, who is 


First Help Voters 
To Register, 


Dealers Urged 


HARRISBURG, Pa. — (UTPS) — 
Pennsylvania’s new-car dealers have 
been urged by Claude S. Klugh, 
general manager of the Pennsyl- 
vania Automotive Assn., to cooper- 
ate with “get out the vote” cam- 
paigns in order to assure that their 
employes will be eligible to vote on 
Nov. 4. 

Klugh suggested that dealers: 

“1. Take a personnel survey of 
your place of business and deter- 
mine which emplceyes are not reg- 
istered. 

“2. Assist those persons who de- 
sire to register.” 

Klugh reminded dealers’ that 
Pennsylvania citizens have only un- 
til Sept. 13 to register in order to 
be eligible to vote on Nov. 4. 

In a bulletin to PAA’s member- 
ship, Klugh said: 

“It has been reported by the Key- 
stone plan, organized for the pur- 
pose of alerting Pennsylvania citi- 
zens to their responsibility to regis- 
ter and vote, that 30 percent of the 
white collar workers in this com- 
monwealth are not eligible to vote 
in November, simply because they 
are not registered.” 





chairman of the banquet commit- 
tee, said invitations had been sent 
to all top executives in the automo- 
bile industry, in addition to Phila- 
delphia-area business leaders and 
representatives of the federal, state 
and local governments. 

Among acceptances received from 
the industry so far are those of 
C. E. Bleicher, president of DeSoto; 
J. P. Mansfield, president of Plym- 
outh; Benson Ford, general man- 
ager of Lincoln-Mercury, and W. F. 
Hufstader, distribution vice-presi- 
dent of General Motors, 

Also, R. C. Somerville, Plymouth 
general sales manager; J. E. Bayne, 
general sales manager of Lincoln- 
Mercury; J. A. O’Malley, general 
sales manager of Chrysler division; 
J. B. Wagstaff, sales vice-president 
of DeSoto, and A. vanderZee, sales 
vice-president of Chrysler Corp. 





of optional equipment by a retail 
dealer, wholesale distributor or any 
other reseller in the U. S. It super- 
sedes, in their entirety, the pro- 
visions of SR 5 to the General Ceil- 
ing Price Regulation, and CPR 83 
as amended, and all special orders 


thereunder. 
* * 


Base Period 


The reseller may at his election 
choose either (1) the period from 
May 24, 1950, to June 24, 1950, or 
(2) the period from Jan. 26, 1951, 
to Feb. 24, 1951, as his base period. 
However, once he has selected his 
base period he must continue to use 
it for all purposes under the revised 
regulation. 

+ * 
Ceiling Price 

Resellers must determine ceiling 
prices either (1) on the basis of 
published suggested list prices or 
factory retail prices, or (2) on the 
basis of the percentage markups 
over cost used during the elected 
base period. 

If for any reason a reseller is 
unable to determine ceiling prices 
under the prescribed methods, he 
must request authorization from 
OPS of a proposed price-determin- 
ing method. 

* * * 
Charges 

A reseller may include in his 
ceiling price the following charges 
provided his base period records 
show that he made such charges 
during the ‘base period, 

1. Transportation charges. 

2. Federal excise taxes and state 
and local taxes imposed on the sale 
of new automobiles and items of 
optional equipment. 

8. Delivery and handling 
charges in accordance with the 
charges made during the base 


4. Other charges which the re- 
seller had in effect during his base 
period. 

4, Other charges which the re- 
seller had in effect during his base 
period. 

5. Charges for installation of 
extra equipment may be made on 
a basis not to exceed the number 
of man-hours on which the reseller 
customarily based his charges dur- 
ing the base period, using labor 
rates not in excess of those pre- 
vailing on March 15, 1951. 

* * * 
Posting 

Every reseller must keep posted 
in a conspicuous place a notice not 
less than 18 inches by 24 inches in 


size, legibly stating for each make 
(Continued on Page 46, Col. 1) 





Savannah Dealers 


Elect Tarratus 


SAVANNAH, Ga. — Robert W. 
Tarratus, owner of Tarratus Olds- 
mobile Co., is the new president 
of the Savannah Automobile Deal- 
ers Assn. 

Fellow officers elected by the 
association are: Jim Barnett, vice- 
president, and Fay Yost, secretary- 
treasurer. New directors are. J. C. 
Lewis jr., Henry Eskedor, Ray- 
mond Kuhr and H. L, Bowyer. 








Philadelphia Dealers Ready Plans for Big Banquet— 


Making plans for the automotive industry banquet to be held in Philadelphia on 
Sept. 17 as part of the Philadelphia Automobile Trade Assn.'s 50th anniversary cele- 
bration are (from left) James T. Belcher; Edward J. Ronan, PATA president; William J. 
Durst; J. E. Wolfington, dinner chairman; William T. Plachter; Richard MacMeekin, and 
John B. White, chairman of PATA's executive committee. Many leading automobile 





executives are expected to attend the banquet at the Bellevue Stratford hotel. 
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“More than 22 percent of all 


KOGGIE LOOKS at_4 
the AUTO NEWS 















U. 8. radio sets are now in 
automobiles.” — Broadcast Ad- 
vertising Bureau. 


x x * 


No Special Privileges 
“There must be understanding | | 
and confidence between the dif- | | 
ferent segments of the economy. | | 
No one group can hope to gain | | 

through government interven- 
tion.” — George A. Sloan, chair- | 
man, U. S. Council International | 
| 
| 


HE LOVES ME 


HE LOVE 


Chamber of Commerce. 
x al + 


Thorough Job 

“No enemy nation could 
have so crippled our produc- 
tion as has this work stoppage. 
No form of bombing could 
have taken out of production 
in one day 380 steel plants and 
kept them our nearly two 
months.” — Defense Secretary 
Robertt Lovett. 

* x * 
Two-W ay-Squeeze 

“Let’s not fool ourselves. The 
counterpart of featherbedding is 
rampant in the metalworking 
industry today. Through price 
control, manufacturers are as 
much subject to price limita- 
tions as are the public utilities. 
We must put an end to this 
two-way squeeze before it de- 
stroys our economy.”—E. L. 
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HE LOVES ME NOT __ 












Shaner, editor-in-chief of Steel. 
7 * * 


No Relief 
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A A car or truck. § 3. Every dollar of gasoline tax collected by state or federal 
L overnments applied to the building and maintenance of highways. 
7 e 4. The elimination of government and bureaucratic controls over this 
z industry. § 5. A return to the precepts of independence and the rewards of 


applied energy and ability, which made America and gave more of her 


NEWS citizens more of the better things of life than anywhere else in the world. 





Competitive Selling 


a sales picture seems to vary a great deal in spite of the 
fact that dealer stocks are at a low point for the post- 
war period. Usually under such circumstances, you would 
expect a united cry of “Give Us More Cars.” 


This is not the case, however. While the average potential 
per deal is four cars, some dealers have many more cars 
than that and they are trading long to get rid of them. 

Also noted on the part of some dealers are fears that there 
will be a tendency to overproduce 1952 models before the 
changeovers, thus creating a cleanup problem. 

Production men are inclined to scoff at this, asserting that 
production on 1952 models will barely get in a volume swing 
before the lines start going down again to get ready for the 
1953 models. 

Sales and production people cannot be expected to agree 
on what is too many cars and what too few. Overproduction 
itself is a nebulous thing. 

Each maker will be inclined to think that it is the other 
fellow who is doing it while the public can’t get enough of 
the cars he is building. 

As a result, the dealer with a realistic approach will seek 
during the present lull to get his organization in shape to 
sell in a highly competitive market. 

* * * 


Used-Car Ceilings 


CTION of OPS in removing specific dollars-and-cents 
ceilings from new cars was a necessary and justified 
action. 

However, that points up once more the ridiculous situation 
on used-car ceilings. Uniform ceilings can never be realistic 
for used cars, because there is no uniformity about used cars. 

If it is not possible to have uniform ceilings on new cars 
—which do have a measure of uniformity as to value—how 
can OPS justify the retention of specific ceilings on used 
cars? 

There is nothing in either the sales or the production out- 
look to justify such foolishness. 





to park.” — Fletcher Nebel in 
Quick. 


* * * 


Growing Responsibility 

















“The world today confronts 
the engineer with more chal- 





lenges than he ever faced before. 
A large share of the nation’s 





— Letterbox 


defense work is his responsibil- 
ity and civilian industry enlists 
him in increasing numbers to 
handle its projects and pro- 
grams.” — Charles L. McCuen, 
general manager, General Mo- 
tors Research Laboratories. 


* * * 


used, if you so request. 





‘Auto Personnel ...... 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 26, Mich. 
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No attention is given to unsigned 








Not Hot Air, Though 

“Of all the forces cf nature, 
I should think the wind con- 
tains the largest amount of 
motive power.”—Abraham Lin- 
coln, as quoted by Steelways 
magazine. 

* * x 


Full of Confidence 


“Few investors today have real 
doubts in their minds and they 
do not believe that any down- 
ward trend in business or stock 


Who’s Who 

Do you have a publication en- 
titled, “Who’s Who in the Automo- 
tive Industry,” and does the subject 
matter deal with personalities 
or/and manufacturers? — THE 
QueENS BoroucH Pus.iic Luiprary, 
Jamaica, N. Y. 

Epitror’s Note: We do not pub- 
lish a separate book listing who’s 
who in the automotive industry. 

A However, our 1952 Almanac has 
prices can be more than very | two sections devoted to the sub- 
temporary if it should occur at ject 
all, They still believe that infla- : ae ae 
tion and good earnings in a 
boom-guaranteed economy is the 
order of the day.”—Douglas H. 
Bellmore, economics professor at 
Boston university. 

+ x * 

“It is to be hoped that in 
the next administration price 
controllers will be eliminated. 
That would be the best thing. 
If they cannot be eliminated, 
let them be equipped with 
— —Wall Street Jour- 
nal. 


Research 

We are conducting a research in 
our company, and if available in a 
printed form, your U. S. production 
figures, by year and make for the 
1922-1952 period, would be advan- 
tageous to our work. 

Do you publish a statistical book- 
let?—Ira Katz, vice-president, 
Gruen Watch Co., Cincinnati. 

Epitor’s Note: Production 
figures for the years you men- 














10 Years Ago... 


The Big Story 


OPA acted on many subjects affecting auto dealers, the major ones 
being: 1. Prohibited sale of any 1942 Ford, Chevrolet or Plymouth 
sedans, driven less than 1,000 miles, to any party except the Army, 
Navy, Coast Guard, Marines, Civil Aeronautics Authority, lend-lease 
or exports. 2. Proposed a new order requiring dealers to condition 
stored new cars properly, or face the loss of 1 percent markup per 
month, the refusal of loans or purchases under the Murray-Patman 
act and WPB requisition of the cars not so conditioned. 3. Proposed 
lower ceilings for cars and trucks sold as is, and higher ceilings for 
used cars and trucks which had been conditioned and sold with 
a guarantee prescribed in the ceiling order. 

—From the files of Automotive News. 














tion are contained in our 1952 
Almanac (copies available). 
* a” ” 


Fender Tool 


Your August 11 issue ran an arti- 
cle introducing a new fender fixing 
tool invented by two Kansans. 

I would like to reach them by 
mail. — Epw. Mitton, Mt. Rainier, 
Md. 

Epitor’s Note: Write Messrs. 
B. F. Leaf and John M. Johnson, 
Main S8t., Lindsberg, Kans. 

= +” * 


Plastic Tops 

Several years ago, I read an ad 
in Automotive News featuring plas- 
tic detachable convertible tops that 
were highly recommended for 
winter weather. 

My first purchase since my Ma- 
rine discharge was a ’52 Ford con- 
vertible, and I’m most anxious to 
locate a distributor for these plastic 
protection tops. — RaLpH ANDERSON, 
Capital Motors, Inc. (Ford), Helena, 
Mont. 

Epitor’s Note: Midwest General 
Corp., 440 E. Jefferson Ave., De- 
troit. 

. - 


Conditioned Air 


We are interested in a unit to 
install in a car to enable us to keep 
the car closed and maintain a cool- 
controlled temperature. 

Have you the name of a company 
manufacturing this type air-condi- 
tioning unit? — Sam Ouivero, Balti- 
more. 

Epitor’s Note: Frigikar Co., 
1602 Cochran St., Dallas, Tex. 
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Oldsmobile Ninety- 


Kight 4-Door Sedan. 
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OLDSMOBILE'S 
ONE AND ONLY 


ROCKET 


Here’s the “Rocket” record ... a 
record that makes the “Rocket” 
Oldsmobile such a wonderful car to 
sell! The “Rocket” is owner-proved 
by more than a million motorists! 
The “Rocket” is road-proved over 
billions of miles of driving! The 
“Rocket” has been a leader in high- 
compression for four full years! 
“Rocket” means amazing action— 
exceptional economy—silken smooth- 
ness! The “Rocket” has proven its 
rugged durability! The “Rocket” 
stands for top value in modern power 
plants! These are the reasons why the 
“Rocket” is the most famous name in 
engines—and why dealers agree: 


It's SMART ‘TO BE WITH OLDS! 


VLOGS MOBILE 


CORPORATION 


LANSING, MICHIGAN 


WER | 








6 





AUTOMOTIVE NEWS, AUGUST 25, 1952 





Assemblers Pay 3-Cent Hikes... 





Labor Costs Also Rise 
For Auto Suppliers 


RESSURE mounted under fac- 

tory price ceilings last week as 
wage raises spread throughout au- 
tomotive assembly and parts indus- 
tries. 

For a million auto workers, cost- 
of-living pay bonuses will rise three 
cents an hour next Monday, Labor 
Day. Salaried employes will receive 
quarterly bonus boosts of $15 as a 
result of the latest climb in con- 
sumer prices. 

International Harvester wages 
will go up four cents hourly at 
the same time in an application 
of the productivity “improve- 
ment” factor. 

While the I-H pay hike stemmed 
from an “annual productivity” in- 
crement, it still is regarded by the 
majority of vehicle makers as a la- 
bor cost inflater. 

‘ 7 - * 

Azone automobile suppliers, B. 

F. Goodrich and United Rubber 

Workers-ClI0 officials strove in Cin- 
cinnati Thursday to find a strike- 
ending contract formula. Disagree- 
ments over side issues, including a 
union “liability” clause for work 
stoppages, led to a strike call at 
Goodrich plants Aug. 17. 

Goodrich and the union, however, 
were believed to have reached 
agreement on a flat wage increase 
of 10 cents an hour. This pay fig- 
ure, first evolved in Goodyear-CIO 
negotiations, already had been ap- 





Longer, Faster 
Navy Hails New Greases 


For Electric Motors 

WASHINGTON. — The Navy has 
announced the development of new 
lubricants which enable electric 
motors to operate at much higher 
temperatures and for much longer 
periods without greasing. 

The new greases, developed in a 
five-year joint Navy-industry pro- 
gram, permit motors to be operated 
continuously at 300 degrees Fahren- 
heit, compared with a former tem- 
perature ceiling of about 175 de- 
grees. 

Even at the higher temperatures, 
the Navy said, the motors can be 
run for considerably longer periods 
without lubrication. And, if motors 
are operated at lower temperatures 
for half the time, lubrication inter- 
vals can be longer yet. 


Churchill Uppe 
By Studebaker 


SOUTH BEND.—Harold E. 
Churchill was appointed Thursday 
to succeed the late Stanwood W. 
Sparrow as chief engineer of Stu- 
debaker. 

Churchill, with Studebaker since 
1926, had served most recently as 
director of research. He was instru- 
mental in development of the Weas- 
el during World War II. His pro- 
motion was announced by Stude- 
baker President H. S. Vance. 








proved by U. S. Rubber, General 
Tire and Seiberling. 

Aluminum Co, of America and 
the UAW-CIO announced terms 
of a new contract, which will 
boost hourly pay rates by a 
straight 10 percent. The agree- 
ment matches in nearly all re- 
spects, including its union-secur- 
ity clause, the strike-terminating 
steel contracts. 
Libbey-Ovens-Ford announced a 

cost-of-living raise of two cents an 
hour for CIO workers. The auto- 
matic hike was the first brought 
about under the escalator contract 
launched by L-O-F May 15. 

A 30-day strike of Timken Roller 
Bearing plants in three Ohio cities 
was settled when the CIO employes 
accepted a new contract tailored 
after the steel settlement formula. 
A 10 percent raise is provided. 

* 7 * 


N SPRINGFIELD, Mass., CIO 

employes at Van Norman Co. 
voted to extend their old contract 
while negotiations continue on de- 
mands for a general wage increase, 
non-contributory pension plan and 
company-paid insurance. New bene- 
fits will be retroactive to Aug. 9, 
expiration date of the old contract. 

The Michigan WSB approved $30 
monthly increases in wage rates for 
salaried employes of Dearborn Mo- 
tors. The firm’s salaries had not 
been adjusted since October, 1949. 

Along the dealer labor front, 
AFL Teamster pickets were on 
the march at the Forness, Slaw- 
son and Dalsis dealerships in 
Olean, N. Y. The walkout, affect- 
ing between 15 and 20 workers in 
the service shops, reportedly re- 
sulted from failure of contract 
talks, ’ 

At Aberdeen, Wash., unionized 
mechanics accepted a seven-cent- 
an-hour raise offered by the Grays 
Harbor Automobile Dealers Assn. 
Journeymen will receive a minimum 
rate of $2.05 an hour. 

—Mac Gorpon 


Hedrick Reports 


Cooperation Key 
To Sales Victory 


MONTGOMERY, Ala. — Hedrick 
Motor Co. (Dodge-Plymouth) won 
first place in a Dodge “show- 
down sales campaign” over dealers 
in a six-state district for new-car 
and truck sales during the period 
May 5—July 5. 

The Montgomery dealership 
reached 223 percent of quota to 
outdo dealers in Alabama, Georgia, 
Florida, Tennessee and the Caro- 
linas. 

President Joe Hedrick attributed 
the success of his sales force dur- 
ing the period to hard work on the 
part of salesmen, and cooperation 
from all other departments. He said 
his salesmen used every practical 
method for obtaining prospect 
names and followed these up closely. 

Members of the office force and 
mechanical department “pitched in 
and kept paper work and the serv- 
ice end of the business going at a 
rapid pace in order that every 
transaction might be handled with 
minimum time and effort,” he said. 











Hedrick Wins Sales Contest— 


Hedrick Motor (Dodge-Plymouth), Montgomery, Ala., 


was winner of a Dodge 


“showdown” sales contest in a six-state southern district May 5 - July 5, reaching 223 
percent of quota. Shown here with President Joe Hedrick are members of the sales 


force. Left to right: 


Hedrick, E. E. Speight, truck and fleet manager; J. E. Sellers, 


used-car manager; William B. Harper, No. 1 winner in the district sales competition; 
J. H. Smith, Jesse Rowlen, C. O. Wilson and Sterling Gregory. General Sales Manager 


Harry R. Kaminsky is not shown, 











Detroiters See Model of Television City— 

Merle S. Jones, vice-president of Columbia Broadcasting System, is shown describ- 
ing the CBS Television City in Hollywood at a preview in Detroit. The group was the 
guest of J. L. VanVolkenberg, CBS television network president. ‘ 

* * + 


Critchfield Makes Bow 
To Automotive Press 


By Jack Weed 

PONTIAC. — Pontiac Motor has 
practically hit its pre-strike rate of 
production, and, barring unexpected 
material short- 
ages, should be 
able to pick up 
some of the out- 
put it lost due to 
the steel strike 
before the end of 
the year, accord- 
ing to « mee 
Critchfield, new 
general manager. 

Critchfield made 
his bow to the 
automotive press 
last week. 

Pontiac dealers will find in 
Critchfield a modest, soft-spoken 
man with a directness of speech 
that is disarming. 

One of the newsmen had said 
that he was “an amateur horticul- 
turist.” He made it a point to 
correct this, saying he was known 
down in Indiana as a “yard man.” 

Not a golfer, fisherman or nim- 
rod, he does like to bowl and sail 
boats. He likes football, baseball, 
and basketball and thoroughly en- 
joys a game of bridge. 

He is a graduate of Ohio State 
university with a batchelor of elec- 
trical engineering degree and is 
already wondering how he will fare 
in his allegiance to the traditional 
Michigan gridiron foe. 

Critchfield came to Pontiac 
from the Allison division in In- 
dianapolis. He has been with 
General Motors since 1921 when 
he went to Remy Electric division 
from the Owen-Dyneto Corp. 
where he had been chief engi- 

neer. 

He was made assistant chief en- 
gineer of the Delco-Remy division 
in 1933 and elevated to the chief 
engineer’s post in 1936 and to 
factory manager in 1947. 

Today’s employment at Pontiac, 
according to Critchfield, is approxi- 


McFarland, Judd 
To Give Talks 
At Minn. Parley 


MINNEAPOLIS. — Win Stephens 
jr., chairman of the Minnesota Au- 
tomobile Dealers Assn. convention 
committee, announces that the 
speakers program for the conven- 


Sg 





R. M. Critehfield 





tion Sept. 29-30 at the Nicollet 
hotel, Minneapolis, is practically 
completed. 


Heading the list is Dr. Kenneth 
McFarland, educational consultant 
to General Motors. Next is Dr. 
Walter H. Judd, Minnesota, Repub- 
lican Congressman from the 5th 
district. 

The third speaker is W. H. Gove, 
sales development manager for 
Minnestota Mining & Mfg. Co. 
NADA’s Charlie Farrington will 
talk to the convention on develop- 
ments in Washington. 

Members of the committee, be- 
sides Stepehens, are MADA Presi- 
dent Vic Giere, M. D. Clements, A. 
C. Furos, Andy Darling, Irving 
English, Bill Brellenthin and Clare 
Fischer, 


mately 13,600 workers which is but 
1,000 less than were employed dur- 
ing the World War II peak. 

During the steel strike, Critch- 
field stated, Pontiac was forced to 
lay off only 700 employes. Not only 
have these men been taken back, 
but an additional 500 have been 
added to the payroll since resump- 
tion of car output. 

Critchfield would not go “on 
the record” as being too opti- 
mistic about top production for 
the balance of the year. He said 
that all manufacturers face criti- 
cal shortages for the period in 
several categories that have been 
tight all year and can easily be- 
come critical again. 

Among these are high alloy steels 
for forging billets and some sheet 
metal shapes. 

Nor would Critchfield let the 
newsmen lead him into giving out 
any details regarding the 1953 
product except to say that there 
would be no V-8 engine in the 
1953 models and that the division 
would follow its customary late fall 
announcement procedure. He would 
make no comment on what the 
engineers were working on for 
1954, 

In his observations as regards 
Pontiac he was particularly com- 
plimentary to both the procurement 
and engineering staffs and feels 
— both have done exceptional 
jobs. 





Mercury, Willys 
Climb a Notch 
In °52 Sales 


DETROIT.—Mercury and Willys 
each climbed a rung on the sales 
ladder last week, according to R. L. 
Polk & Co. registration figures for 
six months, plus three states for 
July. 

Mercury stepped above Stude- 
baker, which had previously held 
eighth place in the sales ladder. 
Willys moved ahead of Henry J, 
which had formerly held 17th spot. 

The figures showed Mercury’s 
total sales at 90,930, and Studebak- 
er’s at 90,673. For the past few 
weeks, according to Polk figures, 
Mercury has been gaining on Stu- 
debaker. 

Willys’ total sales, including the 
latest period, were 17,921, while 
Henry J had scored 17,633 so far 
this year. It appeared that the Wil- 
lys gain, however, was more con- 
centrated, since gains were larger 
over a shorter period of time. 


U. S. May Spawn 
A New Product— 
Natural Rubber 


ALBANY, Calif.—Revelation of a 
new process for production of pure 
natural rubber from California- 
grown guayale promises to give the 
U. S. some degree of self-sufficiency 
in event of future wars. 

The U. S. Department of Agri- 
culture reported the development 
in awarding a superior service cita- 
tion to a group of chemists, engi- 
neers and technicians. 

Several hundred pounds of the 
rubber, the department said, have 
been made into tires tested on a 
fleet of heavy trucks and found as 
good as any made with imported 
Hevea rubber. 


The advance in guayale process- 
ing is rated of prime importance, 
since good heavy-duty tires require 
approximately 25 percent natural 
rubber in combination with syn- 
thetic types. 








Timken Roller Ups Prices 


CANTON, O.— Timken Roller 
Bearing Co. has announced price 
increases on all products of its 
steel and tube division in accord- 
ance with the Office of Price Sta- 
bilization, Supplementary Regula- 
tion 100, Rev. 1 dated Aug. 19, 1952. 








Used-Car Bulletin from Detroit... 





Aug. 20 


(Plenty of clean cars — sale was 
very fast. Sold 64 units out of 98 
offerings.) 

BUICK—’52 RM 4-dr., $2,725*. '51 RM 
4-dr., $2,050*. ’48 Super conv., $780. 
"47 RM 4-dr., $705. '46 stationwagon, 
$360. 

CHEVROLET—’50 Bel-Air, $1,475; SL 
Deluxe 2-dr., $1,225. °49 SL Deluxe 
2-dr., $1,170. '48 FL Aerosedan, $840, 
$810. $745. 

CHRYSLER—’52 NY 4-dr.. $2, 900°. °4 
Windsor club coupe, $1,200 

DeSOTO—’51 Custom 4-dr., 31: '590*, '47 
Deluxe 4-dr., $675*. 

DODGE—’52 Coronet 2-dr., $1,760*. '51 
Coronet 4-dr., $1,600*. '48 Custom 4- 
dr., $850. °47 Custom 4-dr., $725; 2- 
dr.. $730. 

FORD—’52 Victoria, $2.400*: Custom 
(8) conv., $2,410*; 2-dr., $2,150, $2,- 
135°, $2, 195. "51 Deluxe (8) 4-dr., 
$1,490*. '50 Custom (8) 2-dr., $1,215. 
49 Custom (8) 2-dr., $790; Custom 
(6) 2-dr., $750. °47 SD (8) 4-dr., 
$585. °46 SD (8) 2-dr., $485; conv., 


565. 
KAISER—’52 4-dr., $2,005*. 
J (6), $865. 
LINCOLN—’'46 club coupe. $265. 


’51 Henry 


MERCURY—'48 conv., $700. 47 club 
coupe, $630. 

NASH—'51 Rambler 2-dr., $1,335. °47 
(600) 4-dr., $500. °'46 (600) 4-dr., 
$365. $ 

OLDSMOBILE—’52 (88) conv., $3.060*. 
47 (78) 4-dr., $575*; 2-dr., $600*. 


46 (76) club coupe, $480*. 
PACKARD—’49 conv., $930. 
PLYMOUTH—’52 Cambridge 4-dr., $1,- 

875. '51 Cambridge 4-dr., $1,350; club 

coupe, $1,350. '49 Deluxe 4-dr., $935, 

$930. °47 SD 2-dr., $715. 

PONTIAC — ’52 Catalina, $2,775*. '51 
Chieftain (8) 2-dr., $1,890*, $1,730. 
"48 Chieftain (8) conv., $870; 2-dr., 
$930. '47 Chieftain (8) 4-dr., $630; 
SL (6) 4-dr., $425. 

STUDEBAKER — ‘51 Commander (8) 
conv., $1,420* 

WILLYs—’ 47 stationwagon, $555. 





Other Auction reports 





Latest Auction Prices 


(Aptco Auto Auction. Sale every Wednesday.) 


*Indicates automatic transmission or overdrive. 


Aug. 13 


(Sales very fast. Sold 57 units out 
of 85 offerings.) 


BUICK—’51 Special Riviera, $2,080. 
RM 2-dr., $1,290%; 4-dr., 1,110*, 
Special 4-dr., $620. 


CHEVROLET — ‘52 SL Deluxe 2-dr., 
$2,065*. 51 SL Deluxe 2-dr., $1,290. 
‘50 Bel-Air, $1,510*; SL Deluxe 4-dr., 
$1,170, $1,250. °49 =. $1,020. "47 
FL Special 2-dr., $63) 


CHRYSLER—’'49 Windsor club coupe, 
$1,215*. 


"49 
47 


DeSOTO—’51 Cem conv., 
*49 conv., $1,195* 

DODGE—’51 Coronet club coupe, $1,- 
690*. °46 Custom 4-dr., $520, $625. 
"41 2-dr., $230. 

FORD—’52 Custom (8) 4-dr., $2,275*. 
‘51 %-ton pickup, $730. 49 station- 
wagon, $975. '48 conv., $740; %-ton 
panel, $510, '47 stationwagon, $535. 


FRAZER—'48 Manhattan 4-dr., $410. 
HUDSON — '48 Commodore (8) 4-dr., 


$2,020°. 


$675. °46 Super (6) 4-dr., $255. 

KAISER—’52 4-dr., $2,365*. °51 4-dr., 
$1,250. °49 4-dr., $590. ‘47 4-dr., 
$380, 2 at $250. 


MERCURY—’50 2-dr., $1,240. '49 2-dr., 
$1,025; club coupe, $1,090. 
NASH—’51 Rambler, $1,380. '50 States- 


man 4-dr., $825, $970, $975 
OLDSMOBILE — ’47 (76) 2-dr., $610, 
$635. 
PACKARD—'48 4-dr., $740. 
PLYMOUTH—’52 Cambridge 4-dr., $1,- 
725. '51 Cambridge club coupe, §$1,- 
345; 4-dr., $1,350. '47 4-dr., $505. 
PONTIAC—' 62 Catalina, $2,750*; Chief- 
tain (8) 2-dr., $2,275*. °50 Chieftain 


(8) 2-dr., $1, 660°. 
$1,070; 4- dr., $1,1 
STUDEBAKER — “7 ‘Champion conv., 

$625. 


— SL (8) 2-dr., 


are on Pages 26, 38 
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., | Mersgang SS. i === 
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iF you are an automobile dealer who dealers all over America are doing. Consign 
wants top prices and complete protection your cars to one of these Fidelity Insured 
against bad check loss, just do what smart Automobile Auctions. 
ws 
AUCTION NAME ADDRESS AUCTION DAY AUCTION NAME ADDRESS F AUCTION DAY 
Aptco Auto Auction 124 Sproat Street, Detroit, Mich. Wednesday Leitch Motor Sales 1450 East Main, Owosso, Mich. Thursday 
Concord Auction 29 Sudbury Road, Concord, Mass. Monday & Friday _Tinnin Auto Auction Buckwalter Stadium, Meridian, M'ss. Tuesday 
Red Farmer's Auto Auction 1010 South State Street, Jackson, Miss. Wednesday Cofield’s Auction Hiway 241, Boaz, Ala. Monday 
General Auto Auction 3400 Washington Blvd., Houston 7, Texas Monday Ebensburg Auto Auction Co. Ebensburg, Penn. Thursday 
Doc Greiner's Auto Auction 1 Main Street, Toledo, Ohio Thursday Baize & Flippo Auction Co. North Locust Street, Lawrenceburg, Tenn. Tuesday 
Maney Motor Co., Auto Auction Jordan Lane, Huntsville, Ala. Friday Dixie Auto Auction Sale 217 Gadsden, Road, Birmingham, Ala. Monday 
Maney Motor Co., Auto Auction Dixie Lee Junction, Knoxville, Tenn. Tuesday West Kentucky Auto Auction Chestnut & N. 12th, Murray, Ky. Monday 
South Bend Auto Auction 1202 Blaine Avenue, South Bend 16, Ind. Wednesday Slaton Auto Auction U. S. Highway 11, Cleveland, Tenn. Wednesday 
Southern Auto Sales Warehouse Point, Connecticut Wednesday Tri-City Auto Auction 4216 23rd Ave., Moline, Il. Tuesday 
E. M. Stafford Auction 2615 Wilkinson Blvd., Charlotte, N. C. Wednesday East Texas Auto Auction Dallas Highway, Tyler, Texas Thursday 
- Smiths Auto Auction 4 Lane Highway, Marietta, Ga. Tuesday & Friday Dan Atkins Auto Auction Fair Grounds, Attalla, Ala. Thursday 























If your Automobile Auction is not longer. Learn how Fidelity Insurance 


covered by Fidelity’s low cost Auction can bring in new customers and hold the 
Insurance plan...if you cannot assure customers you have. For complete details, 
your customers of complete protection write, wire or call 209 Stahlman Building, 
against bad check loss...don’t wait a day Nashville, Tennessee. 





























_ FIDELITY INSURANCE COMPANY 


OF TENNESSEE 
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Accidents, Higher Claims Squeeze Motorists . . . 





Liability Insurance Rises Again 


By Bob Sheldon 
Staff Writer 
by owners in many parts of the 

A country last week were mulling 
over a new dent in their pocket- 
books as the national “trend” 
toward higher rates on liability in- 
surance caught up with them. 

In a single day, the National 
Bureau of Casualty Underwriters 
announced an increase in the 
premiums on “basic limits” cov- 
erage in Connecticut, Kansas, 
Maryland, Michigan, Nebraska, 
Nevada and Utah. 

In addition, Arizona also has felt 
the upward spin, and Florida has 
granted “temporary and emer- 
gency” approval to adjusted fees. 
Increases were denied, at least for 
the time being, in West Virginia 
and Washington, 

* * * 

NSURANCE firms, their agents 

and traffic authorities, pointing 
to spiraling accident rates, said 
drivers themselves were responsible 
for the increased premiums, but 
they admitted that this was only 
part of the story. 

Added pressure was coming from 
another source—the steadily rising 
cost of settling accident claims in 
court. 

In an article in Nation’s Busi- 
ness, Lester Velie says that per- 
sonal injury verdicts of $100,000 
and more, rare a few years ago, 
today are commonplace in auto- 
mobile liability lawsuits. In New 
York City, he says, the average 

verdict has almost tripled since 


1940. 

The old $5,000- $10,000 policies 
have become obsolete, Velie reports, 
and more than 70 percent of all 
policies now written are above that 
figure. ‘ 

* + 


—. article says that public agi- 
tation for higher verdicts is 
coming from the National Assn. of 
Claimant’s Compensation, formed 
in 1946 by Samuel V. Horovitz, a 
Boston lawyer. This association, it 
is said, has 1,500 members and con- 
ducts a school to train lawyers in 
successful damage suit techniques. 

The latest rate hikes to be 
placed in effect apply to policies 
which offer protection up _ to 
$5,000 for bodily injury to one 
person, up to $10,000 for bodily 
injury to two or more persons in 

a single accident, and up to $5,000 

for property damage. 

The new rates, according to the 
bureau of underwriters, vary from 
state to state and from area to 
area within a given state, depend- 
ing on the percentage rise in traffic 
accidents. 

In Maryland, for example, the 
increase ranged from $2 to $19 for 
passenger cars and from $2 to $25 
for most commercial cars affected. 

* * * 


E brunt of Connecticut’s new 

fees fell on owners in the Hart- 
ford area, with a jump of $26 to 
$42, depending on vehicle classifi- 
cation. Bodily injury claim costs in 
Hartford have been 13 percent 
above the state average. 

In Arizona, rates for property- 
damage coverage went up about 45 
percent in Phoenix, Tucson and 
vicinities and about 18 percent in 
the rest of the state. For bodily 
injury, the boosts were 26.1 percent 
in Phoenix, 14.5 percent in Tucson 
and 7.8 percent for other areas. 

Florida’s state insurance com- 
missioner, Ed Larson, granted in- 
creases of $5 to $24 pending a study 
of the upward revision of premiums 
by the bureau of underwriters. 

+. ~ 


ARSON said the emergency ac- 
tion was necessary because 


Five Mich. Firms 
Get War Contracts 


LANSING.—Five Michigan auto- 
motive firms last week received de- 
fense contracts totaling $62,937,532, 
it was announced by the governor’s 
emergency defense contracts com- 
mission. 

Largest single award, $37,579,555, 
went to Fruehauf Trailer Co., De- 
troit. Other firms sharing the war 
orders were: Fargo Motor division, 
Detroit, $21,113,000; Chevrolet, De- 
troit, $2,636,251; Clark Equipment 
Co., Buchanan, $1,426,464, and Kent- 
Moore Organization, Jackson, 
$182,262. 








Floridians were encountering diffi- 
culties in obtaining auto liability 
policies. 

Significantly, in two Florida 
areas—the Tampa-St. Petersburg- 
Pensacola and the Palm Beach 
districts —the property damage 
rates for trucks were reduced 5 
percent. 

Hugh N, Mills, insurance com- 
missioner for West Virginia, turned 
down a request for a rate boost 
on the grounds that the bureau of 
underwriters had: failed to furnish 
him with adequate information in 


Gyp Claims Seen 
Raising Cost of 


Collision Policies 


NEW YORK.—Fradulent collision 
claims by a dishonest minority of 
drivers are costing insurance com- 
panies “countless” millions of dol- 
lars and are responsible to a great 
extent for soaring physical-damage 
insurance rates, according to Mark 
M. Hart, president of American 
Plan Corp. 

In an article in the Spectator, 
insurance trade journal, Hart calls 
upon companies handling automo- 
bile insurance to join together in 
an educational and public-relations 
program to combat this “terrify- 
ing” situation. 

His own company, American 
Plan, is devoted exclusively to the 
writing of collision, fire and theft 
coverages on financed automobiles. 

Hart says that high on the lar- 
ceny list is the policyholder who 
collects for damages not covered 
by his policy, or who collects an 
amount. in excess of what is due 
him. Such a person, according to 
Hart, seeks to justify his action by 
saying that he has been paying 
premiums for years and therefore 
is entitled to collect. 

The most common practice of this 
type, Hart says, is to attempt to 
induce the repairman to jack up 
the bill in order to bury the deduc- 
tible collision feature of the policy. 

Another cheat, Hart says, is the 
man who gets himself a new paint 
job every two years by scratching 
the car himself and then filing a 
“malicious mischief” claim. 

Hart also criticizes the dishonest 
repairer who will work in collusion 
with an insurer to bury deductibles 
and pad bills. 


L.A. Truck Owners Slate 
Dinner-Show Sept. 22 


LOS ANGELES. — The annual 
dinner-show of the Los Angeles 
Automotive Council is scheduled 
for Sept. 22 at the Los Angeles 
breakfast club, according to dinner 
chairman Bill Brown. 

Council president Ray Labory 
said the National Truck, Trailer 
and Equipment Show, sponsored 
annually by the council, is set for 
June, 1953, in the Pan Pacific audi- 
torium. 

Labory also said the council, an 
association of proprietary truck op- 
erators, will offer a second $600 
scholarship for an outstanding ap- 
proach to highway and equipment 
problems. 











support of its claim. Mills said that 
if all insurance firms in the state 
received the proposed hike, it would 
total about $2,500,000 a year. 

« x * 
GDGLAR reasons were given by 
William A. Sullivan, Washing- 
ton insurance commissioner, in re- 
jecting a proposed increase which 
he said would amount to 30 per- 
cent. Sullivan conceded, however, 
that an adjustment in rates ap- 
peared justifiable. 

Meanwhile, the growth of col- 
lision insurance written on a 
“contingent commission” basis 
appeared to offer hope of lower 
rates for accident-free drivers. 
Under this system, an agent is 
paid on a sliding scale based on 
the loss ratio of the insured 
vehicle. 

American Plan Corp., of New 
York, which specializes in this type 
of coverage for cars financed by 
banks and finance companies, esti- 
mated that its 1952 premiums 
would total nearly $10,000,000. For 
the last half of 1947, when the firm 
got its start, premiums were only 
$469,000. 


~~ 
"Genuine" Bogus Bill— 


Accepting 


bill” 
from Edgar Bergen (left) is L. O. Gates, 


“one genuine bogus 


South Bend Chevrolet dealer, who was 
host to Bergen in South Bend and Decatur, 
Mich., the famed ventriloquist's home 
town, as Bergen returned from his en- 
gagement at the annual soapbox derby in 
Akron. The bill is called ‘Charlie McCarthy 
mazuma." 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 





MOTIVE NEWS WANT ADS! Are you? 





U.S. Clamps New Controls 
To Bar Auto Parts to Reds 


WASHINGTON.—Further action 
to guard against possible trans- 
shipment of U. S. automotive re- 
placement parts from “certain” Far 
Eastern countries was announced 
last week by the Office of Interna- 
tional Trade, a division of the U. S. 
Department of Commerce. 

OIT said that the problem of 
transshipment has arisen because a 
large number of new firms report- 
edly have gone into the business of 
importing auto replacement parts 
in recent months in British Malaya, 
Burma, Ceylon, Indo-China, the 
Philippines and Thailand. 

The underlying idea, it was ex- 
plained, is to halt transshipment 
to C ist-dominated areas. 

To make sure that U. S. automo- 
tive parts are licensed for export 
only to responsible firms, OIT, be- 
ginning Oct. 13, will require Amer- 
ican export license applicants to 
ask their new customers in those 
Far Eastern countires to identify 
themselves with U. S. embassies or 
legations. This new requirements is 
in accordance with suggestions of- 
fered to OIT by its Automotive Re- 
placement Parts Export Advisory 
committee. 

Upon receiving his first order 
from a new customer, the export 
license applicant must instruct him 
to identify himself with the nearest 
U. S. embassy or legation in his 
area by submitting information for 
use in a document known as a 
“world trade directory report,” if 
he has not already done so during 
the past year. 

A “world trade directory report” 
is a brief description of a foreign 
firm’s business, size, approximate 
capital strength, sales area and gen- 
eral reliability. 

When the exporter applies for 








ie? 
At New 


Departure Open House— 





Employes of New Departure division of General Motors admire a 1952 Oldsmobile 
98 put on display by Alderman Motor, Meriden, Conn., at the recent open house con- 
ducted for employes at the plant. The card on the car top states that each Oldsmobile 
uses 12 ball bearings manufactured by New Departure. 


an export license to cover such 
an order, he must attach to his 
application a letter stating that 
he has requested his Far East- 
ern customer to supply the re- 
quired information. 

OIT will not act on the license 
application until a report has been 
received from the U. S. embassy or 
legation. If the report is not re- 
ceived within 90 days after the ap- 
plication has been filed, the appli- 
cation will be returned without ac- 
tion to the exporter. 

Until the new procedure be :.mes 
effective, OIT will make thorvugh 
checks on each transaction with 
new customers in the Far East. 
Action on export license applica- 
tions covering such transactions 
therefore may be delayed, OIT ex- 
plained. 


Atkins Now Unit 
Of Borg-Warner 


CHICAGO.—Acquisition of E. C. 
Atkins and Co., Indianapolis, cen- 
tury-old saw manufacturing con- 
cern, by Borg-Warner Corp. was 
disclosed here last week. The com- 
pany will be operated as the Atkins 
division, according to R. C. Inger- 
soll, president of Borg-Warner. 

The transfer was effected by an 
exchange of Borg-Warner common 
shares for the outstanding stock of 
all of the Atkins stockholders. More 
than 1,000 persons normally are em- 
ployed in the Atkins plant in In- 
dianapolis. The present factory 
building was completed in 1949. At- 
kins is one of the nation’s leading 
manufacturers of power saws and 
related instruments for the metal- 
working and wood-working indus- 
tries. 








Copper Price Hikes Set 
To Reflect Imports 


WASHINGTON.—Producers of 
copper and copper alloy castings 
have been authorized by OPS to 
increase their ceiling prices to 
reflect increases in the cost of 
imported copper, or copper de- 
rived from imported copper- 
bearing materials. 

The action, OPS explained, is 
the result of a directive issued 
by the Office of Defense Mobil- 
ization last May which instruct- 
ed OPS to permit producers of 
brass and wire mill products to 
reflect in their ceiling prices 80 
percent of the difference be- 
tween the domestic ceiling price 
of copper (24% cents) and the 
prevailing price of foreign cop- 
per, to be applied on the basis 
of an equitable allocation by 
NPA of foreign and domestic 
supplies to domestic users. 























O’Donohue Heads 
Ford Fleet Sales; 
Field Shifts Made 


DEARBORN.—Creation of a new 
position in Ford’s general sales 
office and promotions and transfers 
of several district and regional 
sales executives are announced by 
J. D. Ball, manager of product sales 
and service. 

Cc. H. O’Donohue, a veteran of 36 
years with Ford, was named to the 
new post of national fleet sales 
manager. O’Donohue has been dis- 
trict sales manager at Chicago 
since 1946. Division of the former 
truck and fleet sales department in 
the general sales office in Dearborn 
into two departments created the 
new position, Ball said. 

O. F. Yando, who joined Ford in 





C. H. O’ Donohue 0. F. Yando 
1936, is the new Chicago district 
sales manager, succeeding O’Dono- 
hue. Yando’s successor as assistant 
regional sales manager of the cen- 
tral region, with headquarters in 
Detroit, will be announced later. 
Charles I. Kenney, district sales 
manager at New Orleans, has been 
transferred to Dallas as district 
sales manager, succeeding D. R. 
Crandall, who has resigned to enter 
the retail automotive business. Ken- 
ney’s assistant district sales man- 
ager will be J. J. Walsh, who moves 
from his post as regional truck 


Cc. I. Kenney 





sales manager at Kansas City to 
Dallas. 

James W. Cooper, assistant dis- 
trict sales manager at Kansas City, 
has been promoted to district sales 
manager at New Orleans. Ambrose 
Y. Edwards, assistant district sales 
manager at Dallas, has been moved 
to the job of assistant district sales 
manager at Kansas City, replacing 
Cooper. 





Stewart-Warner Buys 


Into British Concern 

CHICAGO.—Stewart-Warner has 
purchased substantial stock interest 
in Uni-Gun Lubricating Equipment, 
Ltd., of London, England, a com- 
pany which manufacturers a line 
of products similar to Stewart- 
Warner’s Alemite lubrication equip- 
ment. 

James S. Knowlson, board chair- 
man and president of Stewart- 
Warner, said his company would 
have operating control of Uni-Gun 
and planned to expand operations 
of the British concern. 








Hudson Leads Again— 


Jack McGrath takes the checkered flag 
at Williams Grove (Pa.) speedway to win 


his second consecutive AAA stock car 
grind in a Hudson Hornet. The previous 
weekend, McGrath won a 100-miler at 
Richmond, Va. Hudsons also finished sec- 
ond in both races. To date, Hudsons have 
won 33 late model stock events, the firm 
states. 
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America is celebrating 


Three Outstanding Anniversaries 


this year 


ONE HUNDRED YEARS OF PROGRESS THROUGH FREEDOM 


of Studebaker 


FIFTY YEARS OF SERVICE TO THE MOTORIST AND THE NATION 


ER CORPORATION | 
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Buyers Shun Tighter Deals on Available Cars... 








Sales Stalemate in New Orleans 


By Gordon Hebert 
Staff Correspondent 

NEW ORLEANS. — Dealers here 
have been scraping the bottom of 
the sales barrel during the last 
few weeks because of the scarcity 
of cars resulting from the steel 
strike. 

Although dealers expect a steady 
flow of new cars to start rolling in 
from the factories this week, stocks 
are at their lowest level since 
World War II. As a matter of fact, 
approximately 20 percent of the 
dealers are entirely out of new cars, 

Dealers with dual lines — that 

is, one in the low-price field and 
the other in the medium or 
higher - priced class—are virtu- 
ally sold out on the low-price 
merchandise. Most of these deal- 
ers have only a few slow-moving 
pieces on hand. 

Dealers with cars in stock are 
picking their deals, and for this 
reason showroom play has slowed 
down to a walk. The public seems 
to have sensed the idea that dealers 





are not “wheeling and dealing.” 

It is common to hear a dealer 
say, “There is no showroom ac- 
tivity. No one is coming in to take 
a car away from you.” 

Dealers without cars report a 
goodly number of orders on hand, 
particularly in the low-price field. 

Retail used-car prices remain 
firm. They have not gone up as 
the result of the new-car shortage. 
The average dealer stock of used 
cars is below normal. 

Although the used-car business 
has been good, it is far from 
steady. All dealers report spotty 
sales. A few are beginning to com- 
plain of having too few used cars 
—not enough of a variety for a 
volume business, 

Some new-car dealers have 
been buying used cars outright in 
an attempt to have something on 
their lots. They have gone as far 
as to send buyers out in the sur- 
rounding area to scout for used 
cars. 

Quite a bit of wholesaling has 
been done among the independent 





| used-car operators. Those who are | 
fortunate in having a source for 
used cars are turning them over 
to other dealers at a quick profit 
of $50 to $75. 

The service and parts business 
still is on a boom level. There has 
been no letup during the usually 
slack summer season. 

The chief worry among dealers 
is to get mechanics and metal men. 
One dealer said he lost $2,500 in 
customer labor last month by not 
having sufficient manpower. 

Most New Orleans dealers are 
unable to handle the flow of traffic | 
in the service departments. 





U. s. Rubber to Build 


CHARLOTTE, N. C.—A new 
service and distribution center for 
its tire business in the Carolinas 
and parts of Tennessee and Vir- 
ginia will be built by U. S. Rubber 
Co. at 3400 Monroe Rd., Charlotte. 
The structure will cost $275,000, 
according to H. N. Roberts, district 
sales manager, and T. J. Ronan, 
operating manager. 
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When a patrol officer stopped 
a speeding car in Pensacola, Fla., 
the explanation for a Great Dane 
at the wheel was that the owner 
was teaching the dog to drive. 








The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 


MOTIVE NEWS WANT ADS! Are you? 
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FULL-FLOW 


MICRONIC FILTERS 


V Full-flow rates within practical filter dimensions: 
The famous “‘accordion-pleated”’ Micronic* filter ele- 
ment has up to ten times more filtering area than 
old-style filters—gives high flow rates in a minimum 


of space. 


¥ Ultra-micronic filtration: High flow rates are, of 
course, meaningless unless effective filtration is main- 
tained, too. Electron micrographs prove that the 
Purolator* Micronic filter stops particles down to 
submicrons— .0000039 in.! 


v¥ Maximum dirt storage capacity: The pleated de- 
sign of the Micronic filter element provides many 
times more dirt storage space than old-style filters. 
This important advantage means uniform, efficient 
performance and a lengthy service life. 


v¥ Minimum pressure drop: The Purolator Micronic 
filter element introduces a remarkably small pressure 


drop in the lubricating system . . 


. permitting pumps 


of practical size and simple type. 


¥ Willnotremove or absorb additives: With Purolator 
Micronic filtration, you keep all the oil quality you 
pay for. The Micronic filter element will not strip 


additives ... 


Tue advantages of Purolator Full- 
Flow Micronic filtration—wherein all 
the oil is filtered each time it passes 
through the engine—have been dra- 
matically demonstrated during the past 
few years. In some instances engine life 
has been increased by thousands of 
hours, bearing and ring wear has been 
reduced to almost imperceptible mini- 
mums, and engines have been made to 
operate efficiently where air-borne ab- 
rasives formerly destroyed them in a 
matter of hours. One after the other, 
leading makers of Diesel and gasoline 





an important advantage with modern 
HD and heat-resistant oils. 


*Reg. U.S. Pat. Off. 


flow lubrication . . . 


Time and again, 


Our Engineering 





engines and vehicles are adopting full- 


on Purolator Full-Flow Micronic filters. 
In some fields, manufacturers are find- 
ing that full-flow lubrication is becom- 
ing a necessary feature to maintain a 
competitive sales position. 


conducted by vehicle and engine manu- 
facturers themselves, 
cronic filters have been proved best on 
all counts. . . fineness of filtration, long 
service life, ease of servicing. 

















Purolator Micronic Filters in a typical 


tion. Although the Purolator Micronic filter elements 








Diesel full-fiow installa- 
measure 


only 41% in. by 9 in., each one filters 9 gallons of oil per min- 
ute, giving a total of 27 g.p.m. for the complete filter unit. 


and standardizing 


in impartial tests 


Purolator Mi- 


Department will 
“FIRST IN THE 


gladly co-operate in helping you prove — 
in your own way, on your own equip- 
ment—that there is no finer filter made 
than Purolator. Simply write, describing 
your equipment and filter requirements. 


PUROLATOR PRODUCTS, INC. 
Rehway, New Jersey, and Toronto, Ontario, Canada 


Factory Branch Offices: Chicago, Detroit, Los Angeles 










PURD LATOR 


MICRONIC OIL FILTER 


6 FIELD OF FILTERING” 
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Hudsons Leading 


NASCAR Parade 


After 22 Races 


DAYTONA BEACH, Fla.—Grad- 
ed on their showings for the first 
10 places in 22 late-model Grand 
National races, Hudson cars have 
run up 499 points so far this year. 

In second are Oldsmobiles with 
255 points, followed by Plymouth 


| with 224. Fords hold fourth place 


with 106, according to the National 


| Assn. for Stock Car Auto Racing. 


Thirteen other makes have 
points, awarded on a basis of 10 for 


| first place, nine for second, eight 


for third and on to one point for 


| 10th place. 





Hudsons have been first 19 times, 
second 12 times, third eight times, 
fourth six times, fifth five times, 
sixth six times, seventh four times, 
eighth four times, ninth three times 
and tenth once. 

Oldsmobiles came in first once, 
second six times, third seven times, 
fourth eight times, fifth seven 
times, sixth four times, seventh 
twice, eighth twice, ninth twice and 
tenth six times. 

Plymouths came in first once, 
second twice, third six times, fourth 
five times, fifth five times, sixth 
four times, seventh six times, 
eighth five times, ninth ten times 
and tenth four times. 

Ford didn’t win a first place, but 
came in second once, fourth once, 
fifth three times, sixth six times, 
seventh four times, eighth seven 
times and tenth five times, 

The remaining first place went 
to a Chrysler. 





Salute to Youth 
Detroit Bows to Model Fliers 


In Plymouth Meet 


DETROIT.—In honor of Plym- 
outh’s sixth international model 
plane contest, the week of Aug, 18 
was “model airplane week” here. 


Mayor Albert E. Cobo issued an 
official proclamation to that effect 
as 500 youngsters took part in the 
affair at the city’s Belle Isle island 
park and at Selfridge Air Force 
base near here. 

The meet was winding up today 
(Aug. 25) with a victory banquet 
and excursion. The 500 model-plane 
fliers were among the best of 25,000 
who competed in some 200 qualifi- 
cation contests sponsored in the 
U. S. and Canada by Plymouth, 





Dodge, DeSoto and Chrysler 
dealers. 
New Atlanta Branch HQ 


Opened by Continental 


ATLANTA.—One of the latest of 
the large companies to set up 
housekeeping in Atlanta is Conti- 
nental Motors 
Corp. The com- 
pany has com- 
pleted a _  20,000- 
square-foot ware- 
house and office 
building at 1252 
Oakleight Drive 
in East Point. 

Cc. J. Reese, 
president of the 
company, and 
other officials 
were on hand for 





C. J. Reese 
the opening. L. J. Holland is in 


charge of the Atlanta branch, 
which will serve seven southeastern 
states. Unused portions of the tract 
will be held for future expansions, 
possibly manufacturing, according 
to Hoiland. 





Yale Plant in Sandusky 


SANDUSKY, Mich. — E. H. 
Henderson, president of Yale 
Rubber Mfg., said last week that 
his company plans to open its 
new $1,000,000 plant Oct. 4 in 
Sandusky, Mich.—not Yale, 
Mich., as reported in the Aug. 18 
issue of Automotive News. 
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TO GET FORD PARTS 
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People pay more attention to automotive 
advertising in The Saturday Evening Post | i 





Speaking of holdups, we'd like to hold up the 


Post as an example of the most effective advertising ‘ae 
° av Even 
support your factory can give you. The Post selects The Saturd ay Kv ad 


: 3 nl4 Bet 
the very best prospects in your neighborhood. It . 3 
brings them your car at its most desirable—in full ce f 


color. It is seen leisurely, by the whole family, and 





stays around the house to be seen again and again. 
The Post is your best salesman in print. That’s why it carries more auto- 





motive advertising to more people than any other magazine. xt 
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Lighter Engines Due 


In Future Cars 





Epiror’s Note: This is the first in a series of articles on an engineer’s 


conception of the car of tomorrow. 


a the next five years, this country will see a number | 


of new automobile engines. All will be short, compact 
and rigid. Some of these engines will be made of alloys of 


aluminum rather than cast iron. This will reduce the weight 


of the engines by as much as 


new, light engines, many en-®— 


gineers believe, will be no 


greater than the cast iron 
engines we are using today. An 
aluminum cylinder head, it is ar- 
gued, will permit the use of a high 
compression ratio without objec- 
tionable detonation or knock. 
Some aluminum engines, cast 
in sections and brazed together, 
have already been produced ex- 
perimentally. These engines have 
shown up very well under test. 
Eventually, it may be expected 
that die cast aluminum alloy en- 





35 percent. The cost of these 


gines will become popular, particu- 
larly in light cars where they are 
likely to be used initially. The cyl- 
inder block and crankcase will be 
die cast, as well as the cylinder 
head. These engines will have wet 
cast iron or extruded aluminum 
sleeves. Aluminum cylinder liners 
will be chromium plated on the in- 
side to resist wear. 


Smaller Cars, Too 


PACIFIC Coast firm is build- 
ing approximately 7,500 en- 


* 











| gines a month using this type con- | 
| struction. The next obvious step is 
|to move into some kind of a small 
car. A large part of the machining 
|operations on aluminum alloy en- 
gines can be performed on the tool- 
ling recently installed for the new, 
high compression V-type engines, it 
|is believed. A further advantage of 
|aluminum engines is that metal 
|cutting speeds can be increased to 
|the range of 2,500 to 3,000 surface 


| feet per minute for some operations. 


gines breathe better is already 
well established in the automo- 
bile industry. This trend will be 
accelerated in the next few years. 
To have better engine breathing 
requires (1) better carburetion, 

(2) better engine manifolding, (3) 
better exhaust systems and (4) 
larger valves. The surface has 
hardly been scratched as what 
can be done to improve the abil- 
ity of our auto engines to breathe, 
most engineers agree. 

The new carburetors introduced 
this year have four barrels. Two 
of these barrels operate at low 
speeds, the other two operate only 


| 
| 
The trend toward making en- | 








at higher speeds. The reason for 
the two extra barrels is to give an 








Stereomicroscope— 


The new Bausch & Lomb industrial ster- 
eomicroscope for production, inspection, 
and quality control uses in industry is 
shown above. Inset drawing shows one of 
many kinds of applications in the factory 
or processing plant where the instrument 
can be built into production or inspection 
set-ups. Bausch & Lomb offers free consult- 
ing in optics. The company is located at 
42 East Ave., Rochester, N. Y. 





extra flow of air which results in 
greater volumetric efficiency. 
There are already indications that 
engine valve sizes are going up. In 
the hemispherical combustion 
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If your jobs demand dump bodies built for extra-heavy duty—built from the 
hoist on up to deliver top performance under toughest conditions—you'll find the 
right answer in the Hercules line. 


RIGHT .. . because there’s reserve strength in every rugged 


inch of these girder-reinforced bodies of high carbon steel. 


RIGHT . . . because the famous Hercules “Center-Lift” Hoist 
is second to none for lasting strength, stability and smoothly 


powerful operation. 


Broad claims? Not when they can be backed up by the kind of service 
records rolled up by Hercules Heavy Duty Truck Equipment! 
Your nearby Hercules Distributor is ready to prove them to your 


profit. Or write direct for full facts. Dept. 806 


HERCULES stez rrovucts corporation 





LH, 


——— 


ENDURANCE 
INSURANCE 


GALION, OHIO 


| chamber used by Chrysler, compar- 

|atively large intake and exhaust 
valves can be used for a given cyl- 
inder diameter. In addition to bet- 
ter breathing and higher volume- 
tric efficiency, the hemisphere de- 
sign gives better cooling of the 
valves. This is another trend that 
is well established. 

* * * 


Used in Race Cars 
i public is not generally aware 
that practically all racing cars 
}employ a hemisphere-type combus- 
|tion chamber and have been doing 
|so for many years. The big forward 
step taken by Chrysler engineers 
| was to develop a valve rocker arm 
mechanism that would operate ef- 
ficiently and which could be built 
at reasonable cost. 

In the V-type engine, valves 
must be operated either with 
overhead cams or pushrods. Push- 
rods of the type used by Chrysler 
were first introduced by Menas- 
co a number of years ago. This 
type of valve mechanism was also 
used in France. 

Another type of pushrod, used by 
BMW Co., Munich, Germany, has 
been adopted by Bristol Co. in Eng- 
land. 

In Frazer-Nash racing cars, for 
example, engines equipped with this 
type valve mechanism are operated 
at 6,000 rpm without valve float. 
However, most foreign racing en- 
gines operating at higher rpm use 
overhead cams and utilize the very 
short stroke which U. S. engine de- 
signers have recently adopted. 


Ford to Enlarge 
Production, Sales 


Facilities on Coast 


SAN FRANCISCO. — Ford plans 
to increase production capacity at 
its nearby Richmond plant by 50 
percent, it was = 
revealed here by 
L. W. Smead, gen- 
eral sales man- 
ager. 

He said the ex- 
pansion would be 
made as soon as 
possible, necessi- 
tating a 30 per- 
cent increase in 
the plant’s work- 
ing force. The 
Richmond plant is 
currently capable of making 225 
cars daily with 1,500 employes. 

Smead also said that plans are 
ready for establishment of a west- 
ern sales headquarters office in 
Richmond. He thought the materi- 
als necessary for construction 
might be available next year. 

Smead termed Ford’s policy of 
buying supplies from western 
sources a “success.” He said the 
company’s 1951 purchases on the 
West Coast totaled $82,000,000. 

He was in San Francisco to ad- 
dress a gathering of dealers and 
for conferences with Ford region- 
als sales people. 





L. W. Smead 








Dealers Set Dinner 


For Jewish Appeal 


| NEW YORK.—The new-car deal- 
jers division of the United Jewish 
| Appeal, last of the groups in the 
overall automotive industry to run 
its drive for the 1952 UJA cam- 
paign, will hold its annual dinner 
for UJA on Sept. 16. 

Meeting recently as guests of 
Charles Schnurmacher, of Manhat- 
tan Pontiac Corp., members of the 
division’s steering committee made 
plans for an intensive drive which 
will reach many dealers not previ- 
ously involved in the UJA cam- 
| paign. 

The committee, 
Schnurmacher, includes: Harold 
Perfit, last year’s general chair- 
man; Samuel C. Dretzin, honorary 
chairman; Irving Rogers, David 
Spielman, Nelson K. Mintz, Meyer 
M. Lasker, James H. Nadler, car 
co-ordinating chairman in 1951, and 
Harry Golden, coordinating chair- 
man for the entire automotive in- 
dustry. 


ae ean 
Torleumke Named 

Art Torleumke, who is associated 
with the Tri-County Motors (Stude- 
baker), Manhattan, Kans., has been 
elected president of the Manhattan 
Lions club. He has been a resident 
of Manhattan for 12 years. 


in addition to 
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With the introduction of Porcelainize in 1935, the hitherto lowly appearance 
maintenance operation took on winged feet. Today the greatness of Porcelainize leadership 
is established by the overwhelming approval of major automobile factories—by the 
multi-thousands of New Car Dealers on the Porcelainize Program—and by millions of 
satisfied car owners. Here, indeed, is full proof that Porcelainize is the 

World Standard for Fine Appearance. 
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. UNCHALLENGED IN MERIT © UNMATCHED IN POLICY © UNEQUALLED IN PROGRAM 


it FREEMAN & FREEMAN, Inc., Denver 3, Colorado 
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Selling the ‘lop’ 


Copyright 1949, The New Yorker Magazine, Inc, 
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“Tm interested in a dark-blue, four-door sedan, and 
only in a dark-blue, four-door sedan.” 

"re, a 

“7 don’t want a radio, a heater, white-wall tires, fog 
lights, seat covers, or any other extras, and I do want an 
adequate road demonstration.” 

"Ts. a" 

“As to a trade-in, I may or may not decide to let you 
have my old car. It depends on what you offer.” 

“Tse, a.” 


THE 


NEW YC 


The National Weekly of. 





yof Your Market 





_AUTOMOTIVE NEWS, AUGUST 25, 1952 





~ HE reason so many motor car companies 
advertise in The New Yorker magazine is to 
help their dealers sell the “top of the market” 
families in their home town communities across 


the country. 


Every dealer knows from his own experience 
that some families in his territory are better 
new-car prospects than others. That’s just plain 
common sense. That principle applies to all 


price classes. 


The better and more prosperous car dealers 
do not engage in “hit or miss” selling. While 
they do not neglect those families who, on a 
bare possibility, might buy a new car, these 
alert dealers have an “A” group of prospects 
whom they 4v#ow will yield more sales than a 


less selective group. 


And, in addition, every alert, ambitious dealer 
knows the advantage of having a quality owner- 
ship of his car in his home town territory. He 
knows that if he can sell the upper part of his 
market, it will make easier the selling of the rest 


of the market. That’s just sound selling strategy. 


As one factory executive wrote us: ‘Selective 
marketing has long been a principle with us. 
We believe that the families who make up the 
national readership of ‘The New Yorker maga- 
zine are the kind of families whose ownership 
and opinion of our car constitutes one of our 
most valuable assets”. That’s ‘The New Yorker’s 


story in a nutshell. 


And that’s not all! These grade “A” families 
turn in their late-model cars more of ten; will- 
ingly buy more accessories; and spend. more 
for regular service. They are strictly “top 
drawer” customers for the dealer who captures 


their patronage. 


That is why for almost a quarter of a century 
The New Yorker magazine has been used 
consistently by leading motor car manufacturers 
to help their dealers sell their best prospects and 


to keep their best customers sold. : 


The factory executives know that they, and 
their dealers, can use all the sales and all the 
influence of these top families that The New 


Yorker delivers. 


(NOTE TO DEALERS: If you should want to receive a sam- 
ple copy of The New Yorker with a list of the motor cars being 
advertised in our pages, simply drop a note to: Automotive Man- 
ager, The New Yorker, 25 West 43rd St., New York 36, N.Y.) 
a: 
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U.S. Seeks to Get Around 











Bar on Alleged Cartel 


By William Ullman 


Washington Correspondent 


CCORDING to reports here, plans for continued American 
participation in the International Materials Conference 
have been worked out so that the Defense Production Ad- 
ministration will assume the job Congress ordered the De- 
partment of State to quit. Many in the auto industry attacked 
the IMC as an international‘ = oo 
cartel which tended to stifle 
the American economy. Dur- 
ing the last days of the 82nd Con- 
gress a powerful minority sought to 
end American membership in the 
IMC. The effort, however, pro- 
gressed only to where the State de- 
partment was forced to give up its 
part in the deal. 

The DPA has yet to bypass, so 
the story goes, a second condition 
which Congress laid on American 
action in the IMC. This was to the 


effect that private American pur- 

: ? chasers must be 
given the oppor- 
tunity to buy up 
any remaining 
portions of mate- 
rials which other 
nations fail to ab- 
sorb. 

The IMC was 
set up early in 
1951 in response 
to urgent appeals 
of America’s al- 









William Ullman 


RELIABILITY of 
ICKER$ PUMPS 


... Gn important factor 
in the popularity of 
Power Steering for 


passenger cars 


Vickers Pump with integral volume 
control and relief valves. 


P.... steering has caught the fancy of the auto- 
mobile buying public. Demand is growing more 
rapidly than anyone had believed possible. This could 
not have happened had not the power steering mech- 
anism proven thoroughly reliable. And the first re- 
quirement of reliability is a pump that provides 
dependable power. 

Vickers, with 25 years experience in building 
hydraulic pumps of all kinds, including those for 
power steering heavy vehicles, had the answer. Now 
Vickers is supplying balanced vane type pumps in 
large quantities to several major passenger car 
manufacturers for power steering. 

These pumps, illustrated above, are hydraulically 








Jason Reps Brush Up on Selling— 


Pictured are Jason Corp. factory representatives who gathered at Hoboken, N. J., 
to brush up on Sealtuft selling. Standing left to right: Harry McKee, New Jersey terri- 
tory; Martin Kleiman, New York; Don Bragman, New York City; John Campbell, Ohio; 
Ted Belbin, southeastern New England; Irvin Leswing, Virginia, Carolinas; Arthur Shea, 
southeast states. Seated: Charles Schwimmer, New York City, William Bohn, central 
states; Donald Lindahl, New England, E. E. Raices, sales and advertising manager; 
Barney Senie, field sales manager; Ted Pearlman, middle altantic states; Terrance 
Giffen, New York. 





lies, particularly Britain. They| tabulated through IMC recommen- 
pointed to a situation where un-| dations made to each consuming 
limited bidding by rearming coun-/ nation on the fair share of the 
tries was driving up the price of | world supply that each should buy. 
raw materials and resulting in such | While the recommendations were 
shortages that foreign defense pro- | advisory, IMC member nations gen- 
grams were being strangled. | erally accepted them. 

Total world availabilities were | In ending unlimited bidding by 





Vickers Pump with integral volume control 
and relief valves and oil reservoir. 


balanced to eliminate pressure-induced bearing loads, 
and are pressure compensated to maintain optimum 
running clearances. They can be depended upon to 
deliver ample hydraulic power over a very wide range 
of operating speeds, temperatures and pressures. 

An interesting article, “25 Years of Hydraulic Power 
Steering” is available to you for the asking. Write 


us, attention Department 1532. 


MICKERS Incorporated 


Division of the Sperry Corporation 


1532 Oakman Bivd., Detroit 32, Mich. 





ENGINEERS AND BUILDERS OF OIL HYDRAULIC EQUIPMENT SINCE 1921 





nation against another for 
scarce supplies, the result 
to reduce prices and to ef- 
fect a more equitable interna- 
tional division of critical raw 
materials. 

Today, however, DPA officials 
see the problem as a diminishing 
one, with generally rising availa- 
bilities. 

Although sulphur, nickel, tung- 
sten and molybdenum are likely to 
|}remain under IMC allocations for 
some time to come, the supply situ- 
ation is reported easing for all of 
them. Copper and cobalt, the only 
other materials still being allocated, 
|may become plentiful enough to be 
|freed from quotas early next year, 


+ - 
in the view of some observers. 
a * * 


Defense Wages Studied 

URING the winter of 1951-52, 

the U. S. Bureau of Labor Sta- 
tistics conducted wage surveys in 
the metal working industries in 12 
of the nation’s largest defense pro- 
duction centers. 

Average hourly earnings ex- 
ceeded $2 an hour for most pro- 
duction jobs covered in the iron 
and steel forgings industry in 
Chicago, Cleveland and Detroit. A 
lower pay level prevailed in Phil- 
adelphia, the fourth area includ- 
ed in the survey. 

| Incentive systems of wage pay- 
| ment were employed in most of the 
|shops in each area accounting, in 
| part at least, for the comparatively 
| high earnings level for many of the 
jobs surveyed. 

Production sheet-metal workers 
|averaged more than $2 an hour in 
|four of the seven large cities in 
which BLS conducted the occuna- 
tional wage study. Among the 16 
|job categories studied, Cleveland. 
Detroit, and Los Angeles each had 
|the highest average for five jobs. 
| The lowest wage levels were 
|shared, for the most part, by New 
| York, Philadelphia and the Minne- 
|avolis-St. Paul area. Chicago gen- 
|erally held a medium position with 
|respect to pay levels among the 
| areas studied. 

ro 


one 
the 
was 
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Job Rights of Veterans 


ETURNING servicemen are en- 
titled to reemployment rights 
jand benefits similar to those ac- 
|corded World War II veterans, ac- 
cording to Robert K. Salyers, direc- 
tor of the Bureau of Veterans’ 
Reemployment Rights. 

Salyers stated that since recent 
news items dealing with the Veter- 
ans Readjustment Assistance Act 
|of 1952 (sometimes called the Ko- 
rean GI Bill of Rights) made no 
mention of reemployment rights 
benefits, many persons had as- 
sumed that such rights are not in 
effect. 

He pointed out that reinstate- 
ment benefits were provided for 
in the Universal Military Train- 
ing and Service Act of 1951, as 

| well as earlier legislation, and 
that all persons entering military 
service since World War II have 
been protected in their job rights. 

Salyers suggested that persons 
desiring information or assistance 
|on job rights should contact the 
{nearest local office of their state 
|employment services or one of his 
bureau’s field offices, located in 
Boston, New York, Atlanta, Phil- 
adelphia, Minneapolis, Louisville, 
Cleveland, Detroit, Chicago, Kan- 
sas Citv, Denver, Dallas, Seattle. 
San Francisco, Los Angeles and 
Washington. 


Black-Out 


Buick Buyers Favoring 


Other Shades 


FLINT.—Black cars are fading 
|out in popularity among Buick 
buyers, reports Albert H. Belfie, 
general sales manager. 
| Of the total number of cars built 
|through July of this year, only 9.2 
|percent were black, compared to 
/13.3 percent last year, Belfie said. 
The two-tone combination of Glenn 
green and terrace green is running 
ja close second to black in popu- 
|larity with 8.3 percent, he added. 
Even in the East, where black 
has been the predominant color 
|choice, there has been a marked 
|decrease in the number of black 
|cars sold, Belfie pointed out. 


| ecesigtdinainieiinmteaniniminaiaae 
Landola Trailer Builds 
CONVERSE, Ind. — Construction 
has been started on the new plant 
for Landola Trailer Mfg. Co. here. 
Owners hope to have the building 
ready by fall. 





| 
| 
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WULUR SELLO GARD 


in the great Chicago market 


Aut TniaUh 


can sell more of YOUR cars here 


They like color in Chicago! Cars in color outsell those in black 4 to 1! 
Your car will appeal to more prospects here when you show it in 


Chicago Tribune newsprint color. 


Thru no other medium can you make such an impressive, attractive 


presentation in this responsive, multi-billion-dollar market. 


Full page, full color advertising of your models will do more to arouse 
dealer enthusiasm than anything else you can use. Your dealers know 
the local selling power of Tribune color. They have seen it work for 


others. They would like to have it work for them. 


Color supplies the dynamic impact that gets extra attention and 
buying interest. Important in today’s uncertain market, color increases 


in importance as buying resistance stiffens. 


Let your Tribune representative in Detroit give you the facts on the 
way Chicago Tribune color can improve your position in the Chicago 


market. Call W. E. Bates, Penobscot Building, WOodward 2-8422. 





r Make your sales picture brighter with CHICAGO TRIBUNE COLOR 
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painters, so they can emblazon the 
lunar landscape with “The Pause 
That Refreshes” . While he sur- 
veys the more lucrative markets of 
the planet Mars. 

That’s how fast and how high 
new ideas are traveling in this 
modern supersonic world. 

If you “pooh-pooh” the idea of 
the first flight to the moon and 
echo the comment of the farmer 
who saw Orville Wright flying over 
that Dayton field (two years after 
the first successful flight) and say 

. “It cain’t be done, yuh cain’t 
go agin nature” . I'll rate you 
with the old guard ... the stand 
patters ... who cannot realize that 
America is right in the midst of a 


with 
Ned 
Jordan 











* * 











rennaissance of new ideas... in 

= day, perhaps not too far; science ... in politics ... in busi- 
distant, some “daring young/ness... in every phase of Ameri- 
man,” like that “boy on the flying| can life ... actuated by the emer- 


trapeze” will land some new Navy | gence of a new generation of young 





Skyrocket right smack on the|men and women, who realize that 
moon. Then he'll “contact” his| hope can never triumph over ex- 
sponsors, summoning the _ sign|perience ... and that “yuh can’t 
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get nuthin for nothin” . unless 
you're a politician. A boy or girl 
has to qualify for some job and 
work like hell ... or... hope that 
the government will pay the land- 
lord. 
* * * 

Road Seen Easier 
N\JOW ... the road has been made | 
+ easier for the boys and girls} 
who can close their ears to the 
“pessimists of the past” 
with optimism into the future. 

The slogan of the new rising gen- 
eration is ... “It can be done.” 

Even before we entered the last 
war, it was known that in power 
dives at sonic speed forces were 
at work that threatened to rend a 
plane. Out of the research, di- 
rected toward overcoming the 
obstacle, came three planes of 
which one ... the D-558-II, en- 
abled Bill Bridgeman to make 
his record ... It was not research 
that could be conducted in the 





. peer) 








“The motor I'll fix, but I’m not 
working on the rear end of that 
truck for nobody!” 


usual wind tunnel, 


because at 


sonic and supersonic speeds a 
stream of air chokes outlets . , . 
gets in its own way, as it were. 
There was nothing to do but drop 


an 


experimental machine from a 








THE INDUSTRY'S FINEST 
POWER BRAKING SYSTEMS 


Stn 





IN THEIR FIELDS! 


In any field of endeavor, consistently good performance is the 
only road to success. And that is precisely why Bendix* 
Hydrovac* and Bendix Air-Pak are the recognized leaders in 
the power braking field. More than two and a half million 
installations and billions of miles of service have proven 
Hydrovac the unchallenged leader in the field of vacuum- 
hydraulic braking. 

Air-Pak, similar in design and principle to the Hydrovac, has 
by its outstanding performance established itself as the 
industry's foremost air-hydraulic power brake unit. 


Products of twenty-five years of practical braking experience, 
these outstanding power braking systems offer faster, more 
positive and better controlled braking. And in both the vacuum 
and air actuated units, brakes can be applied instantly by 
foot power alone—a constant safety factor of importance. 


Regardless of size of vehicle or whether the preference is for 

vacuum or air actuated brake, for consistently good perform- 

ance, it pays to specify Bendix Hydrovac or Bendix Air-Pak— 

the industry's Finest Power Braking Systems. REG. U.S. PAT. OFF. 
PRODUCTS 
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aviation coapokation 





BRAKING HEADQUARTERS for the AUTOMOTIVE INDUSTRY 
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Division 


on the jets or rockets for the 
four or five minutes that the fuel 
| supply lasted, and let the pilot 
| report what happened. The plane 
was loaded with measuring in- 

| struments that gave the design- 
ing engineer the information he 
wanted. 

Now ...a new realm of air has 
| been penetrated ow « We sy « CR 
|new pioneering deserves to be com- 
| pared with that in which Otto Lil- 
ienthal, Samuel P. Langley and the 
Wright brothers engaged. New 
aerodynamic principles had to be 
discovered. Old designs were use- 
less. Hence, the proboscis which 
projects from the supersonic 
planes, and hence the swept back 
wings. 


| big bomber at 30,000 feet, turn 


* *® * 


Tests Are Risky 


S LN the early days of flying 

lives were lost in testing the 
new models . . . brave men who 
knew what risks they faced, but 
also knew the risks had to be taken 
if the barrier that separates the 
dangerous sonic region from the 
supersonic were ever to be crossed. 
The aluminum might melt like the 
waxen wings of Icarus (the first 
recorded casualty on his attempted 
flight to the sun) unless the heat 
generated by skin friction were not 
controlled by a refrigerating sys- 
tem good enough to cool a motion 
picture theater ...S-o-h-h, you see, 
there were heroes in this research. 


What has all this to do with 
your own future and that of the 
writer who has fortunately spent 
his life trying to keep pace with 
new ideas which keep a guy 
young? These things are guide- 
posts, pointing the way for alert 
young people who prefer to be a 
step ahead of the mob. 

The application can be made in 
any business ... but, since I am 
supposed to know something about 
sales and advertising, let’s talk 
about that. 

In a recent issue of AUTOMOTIVE 
News a Detroit dealer complains 
that his factory’s merchchandising 
schools and sales clinics “are dry 
as dust and they’ll have to be re- 
vised drastically before they can 
be expected to hold the salesman’s 
interest . . . We send our men to 
attend a course that lasts a week 
or 10 days and after one session 
they don’t want to go back, The 
trouble is that the subject matter 
has not been changed in a genera- 
tion, whereas the general tempo of 
life has stepped up considerably. 
The factory men still use the same 
old routines . . . old charts and 
Statistics.” 

* om 


Old Charts Smell 


O WONDER those old charts 

are beginning to smell like the 
“old oaken bucket.” They were new 
over 50 years ago when John H. 
Patterson originated the idea at 
the National Cash Register Co. in 
Dayton. The fundamentals are 
probably still sound ... but ,.. the 
method of presentation is as dated 
as an ancient total adder would be 
in the company of a modern busi- 
ness machine that can actually 
think. 


I used them myself for over 20 
years in sales talks to dealers and 
salesmen all over America, but only 
because I introduced the element 
of humor to illustrate my selling 
points. (Find me an old automo- 
bile salesman who does not re- 
member the one about the man 
who wanted to trade his “used 
wife” for a new streamlined Play- 
boy ... “unsight and unseen”). 

A very successful advertising 
agency in New York is cashing 
in on a brand new idea which 
sends the best men in the organ- 
ization to work side by side with 
the client’s sales force in the 
field. That’s the only way to learn 
at first hand what “clicks” in the 
customer’s mind when he is in 
the buying mood. Even the top 
executive vice-president of the 
agency takes his turn at putting 
on an apron and meeting the cus- 
tomers in the supermarket... or 
what have you... wherever they 
choose to buy. 

P.S. Of course some of the old 
time advertising experts may get 
lonesome up in their ivory towers, 
waiting for the men who are actu- 
ally on the firing line to come in 
and startle them with ideas about 
what they learned about selling 
from the ordinary people who have 
the money to buy. 
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"72% of our 


dealers vote for 
Progressive 
Farmer !” 


says JOHN W. MORRIS 
Vice President 
Orgill Brothers & Co., Memphis, Tenn. 


“The rural South is a rich oppor- 
tunity for manufacturers and dis- 
tributors of high-quality products 
who understand this vast market 
and cultivate it properly. We have 
served the rural South, through our 
dealers, for more than 105 years. 
Recently we asked them to name the 


~The South is Solid 


in this Election 





one farm magazine that is most in- 
fluential in their trade territories. 
More than 1,200 dealers replied and 
876, or 72%, named The Progressive 
Farmer. We are always pleased when 
the manufacturers we represent sup- 
port our dealers with advertising in 
The Progressive Farmer.” 





BIRMINGHAM 


RALEIGH 





The South is Solid for 


The Progressive Farmer 


Published in FIVE Separate Highly-Localized Editions to Serve the FIVE Distinctive Farming Regions of the SOUTH 


MEMPHIS 


"65% 


of our dealers 


vote for PF, I” 


says R. J. TREADAWAY 
Vice President and Sales Manager 
Stratton-Baldwin Co., Inc., New Orleans, La. 


“Being keenly aware of the importance 
of our rural market, we are glad to see our 
lines supported with advertising in The 
Progressive Farmer. Some months ago, we 
asked our dealers for their opinion on ‘the 
most influential farm magazine’ in their trade 
territories. More than 65% of those replying 
named The Progressive Farmer, giving it 
twice as many preferences as the total for all 
other farm magazines combined.” 


e DALLAS « NEW YORK e CHICAGO « EDW. S. TOWNSEND CO., SAN FRANCISCO, LOS ANGELES 





Ask Southern retailers and wholesalers 


which farm magazine has the greatest influence 
as an advertising medium in their trade terri- 
tories. You will get an overwhelming major- 
ity vote for The Progressive Farmer. This has 
been proved time and time again by many 
independent surveys.* 


Ask farm families of the 16 Southern states 
which farm magazine they read and prefer. 
You'll discover that The Progressive Farmer is 
so far out in front of all others that it’s hardly 
a contest. This fact is fortified by continuing 
readership studies over a long period of years.* 


Ask leading advertisers which farm magazine 
they use to sell the rural South. They will tell 
you that they are on The Progressive Farmer 
band-wagon. The Progressive Farmer is now 
The Nation’s No. 1 Farm Magazine in Advertis- 
ing Linage...and still gaining! 


You will wage a sales-winning campaign 
in America’s fastest-growing rural market, when 
you place enough of your advertising in The 
Progressive Farmer to sell more than 1,200,000 
prosperous subscriber-families . 
in the rural South. of 


*Ask your Progressive Farmer rep- 
resentative to show you the ballots. P 
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Masking, Painting Shown to Salesmen— 





masking tape, paper and equipment. 


With one eye on the goldfish bowl, behind which an operator shows the one best 
way to mask a car and paint it, salesmen of the outomotive division of Industrial 
Tape Corp., New Brunswick, N. J., enjoy one of the unexpected highlights of the 
division's “gold key" sales meeting. As part of the program, automotive salesmen 
from all parts of the country were introduced to the firm's new masking equipment 
“in action" in a Chicago trade school. Theme of the meeting was “full line—full 
time." Gold key goes to every salesman who sells 25 or more “deals” combining 





Lawsuits Affecting Dealers .. . 





Court Decisions 


By Leo T. Parker 


Attorney at Law 
ILSON A. WHITE, of New 
York City, asks this question: 
“IT made a deal with a salesman 
to pay him agreed commissions on 
automobiles he sold for me. He 
closed some deals with the under- 


: | Standing that the purchaser had 


|the privilege of canceling the con- 


& |tract any time before I delivered 


the kind and model of car he con- 
tracted to purchase. 

“Is this salesman entitled to 
his commissions before I deliver 





Office for Pittsburgh 

PITTSBURGH.—Bowers Battery 
& Spark Plug Co. of Reading, Pa., 
has opened a Pittsburgh branch to 
serve dealers in this area. The new 
branch, located at 4909 Liberty 
Ave., will be headed by Halleck W. 
Bauer. 





| and receive payment for the au- 
tomobiles he sold?” 

According to a late higher-court 
decision, an automobile dealer need 
not pay commissions to a salesman 
who sells an automobile with the 


| understanding that the purchaser | 


may cancel the contract. 
ae > * 


Court Spells Out Terms 


| FOR example, in Allison v. Willis, 
} 103 N. E. (2d) 825, it was shown 
jthat a salesman was employed to 
|sell antomobiles on a commission 


|of 6 percent. In each contract of | 
| aaa, there was a clause to the| 


effect that the purchaser could at 
any time demand return of his 
downpayment and cancel the con- 
tract. The salesman sued the dealer 
for $12,116.18 as the commission due 
on automobile sales amounting to 
$201,936.39. 

The higher court refused to hold 
in favor of the salesman, saying: 

“Before plaintiff (salesman) is 








CHAMP! 











The American 
361 


310 
Sat. Eve. Post 292 
279 
276 


ON SPARK PLUG 
» DOES A FULL TIME JOB- 


gets full dollar value! 


Champion Spark Plug advertisements have 
appeared in the pages of The American 
Magazine in 28 of the 34 years since 1919. 


It is another success story of consistent 
advertising and consistent growth—with 


consistent American value. 


Today, The American Magazine gives 
Champion, and its other advertisers, more 
circulation per advertising dollar—16% to 
31% more than the other large-circulation 


family magazines. 


The chart below—based on 


ABC circu- 


lation, black and white page rates—shows 
you why The American Magazine, as 


_always, is the advertiser’s best buy! 





*Sources: Dec. 31, 1951, ABC Statements and B&W page costs. 


merican 


MAGAZINE 


for Hometown Families 


The Crowell-Collier Publishing Company, 640 Fifth Avenue, New York 19, N. Y.,Publishers of The American Magazine, Collier's and Woman's Home Companion. 





entitled to recover commissions 
on his sales, he must prove that 
he delivered to his employer en- 
forceable orders for automobiles.” 

In other words, this court held 
that an automobile salesman is not 


| entitled to receive payment of com- 


missions if for any reason the 
dealer cannot sue and compel the 


|purchaser to take delivery of the 


automobile and pay the full con- 
tract price. 

Quite obviously, if a sale contract 
contains a clause that the buyer is 
privileged to cancel or rescind the 


| contract, this is not an enforceable 


contract and the salesman cannot 
expect to get a commission until 
the buyer actually accepts delivery 
of the car. 

+ + * 
*‘Hot-Check’ Cases Listed 

AUL A. EPTON, of Chicago, 

writes: 

“In your Apr. 21, 1952, issue of 
AUTOMOTIVE News, you reported a 
talk given by Webb Burke, assist- 
ant agent in charge of the Miami 
FBI office. During his talk, he 
advised dealers that, under a recent 
court decision, presentation of a 
‘hot check’ is held to show an 
intent to steal and is a federal 
violation. 

“If at all possible, would you 
kindly inform us where we can get 

a report of this decision?” 

In reply, I list for you the follow- 
ing cases: 235 S. W. (2d) 148; 50 
S. E, (2d) 304; 191 S. W. (2d) 276, 
and 195 S. W. (2d) 951. All of these 
cases relate to fraud, but I think 
you will find the first listed case 
to the point. 

Of course, for many years 
higher courts have held that the 
passer of a “hot check” can be 
prosecuted for fraud. If the con- 
troversy involves two citizens of 
different states, it is within fed- 
eral jurisdiction and a check of 
this nature sent through the 
mails would be a federal viola- 
tion. 

Also, see Bradshaw v. State, 235 
S. W. (2d) 148. Here the testimony 
showed that a person purchased 
merchandise and gave his check in 
payment. E 

The higher court convicted this 
person of violation of the hot- 
check law and sentenced him, say- 
ing: 

Sin prosecution under the hot- 
check law, evidence sufficiently 
established defendant’s intent to 
defraud.” 


Service Students 
Get Real Workout 
In Hudson Class 


DETROIT.—Students at Hudson’s 
service school here are required to 
tear down and put together every 
unit of a Hudson car during their 
intensive two-week course. 

far, Hudson officials an- 
nounced last week, the school has 
graduated 926 students, including 
some from such far-off places as 
India, South America and Mexico. 

The school was founded in April, 
1949, by Walter S. Milton director 





| of service, and Glen S. Potter, serv- 


ice manager, as a means of in- 
structing Hudson service personnel 
in new mechanical developments 
and service techniques. 

Dealer service managers and shop 
foremen make up the student body. 
Classes, in which book work is held 
to a minimum, cover 80 hours of 
instruction on automatic and stand- 
ard transmissions, engines, clutch 
work, rear axles, overdrive, front- 
end alignment, carburetion, tune- 
ups, electrical systems, lubrication 
and body service. 

Carl Schisler heads the instruc- 
tion staff. The classroom and ad- 
joining shop are housed in Hudson’s 
Harper Ave. plant. 





Plant Space Enlarged 


By Wix Accessories 

GASTONIA, N.C.—Wix Accessor- 
ies Corp., manufacturers of Wix oil 
filters and cartridges here, has ac- 
quired extensive new plant facili- 
ties adjacent to the company’s main 
plant, Arthur Hull-Ryde, vice-pres- 
ident, announced. 

The site acquired by Wix includes 
a brick building containing over 
70,000 square feet of additional 
manufacturing and warehousing 
floor space for the company’s im 
mediate use. Space for ample fu 
ture expansion is assured, wit! 
room for approximately 150,0 
squate feet of additional floor space 
= bulit as required, Hull-Ryde 
said. 








Dealer 


Thirteen years as the Chevrolet 
dealership in Lynchburg, Va., is 
being celebrated by Cary Chevrolet, 
Inc. 

Lynn Cary, owner, is also com- | 
memorating 33 years of active as- 
sociation with the wholesale and 
retail phases of Chevrolet, He be- 
gan his career as an employee in 
the plant at Flint, Mich., in 1919. 
He advanced through the depart- 
ments of the Chevrolet wholesale 
organization until he resigned as 
Baltimore zone manager in 1939 
and acquired the dealership in 
Lynchburg. 

? * 


Loeper Buys Chevrolet Deal 
At Baker, Oregon 


William J. Loeper, former 
manager of the Dodge-Plymouth 
dealership at The Dalles, Ore., 
has purchased Burnisde Chevro- 
let Co., Baker, Ore., from William 
L. Burnside. Loeper has been 
with the Ford branch in Seattle 
as manager of the business man- 
agement department. Firm name 
has been changed to Loeper 
Chevrolet Co. 

Burnside is_ taking 
Chevrolet dealership 
Diego, Calif. 

* 


over a 
in San 


* 


Jones Promoted by Clark 


Floyd G. Jones jr., former parts 
manager, has been promoted to the 
position of service manager of the 
Clark Chevrolet Corp., Virginia 
Beach, Va., according to Leroy L. 
Clark, president of the firm. 

* * * 


3 Join in Oregon Deal 

New owners of the Hudson 
dealership in Medford, Ore., are 
Harold Prestel, Jack Steward 
and Troy Trumbly, doing busi- 
ness as Jackson Motors. The firm 
formerly was operated by Wesley 
Brown and Steward under the 
name of Roque Motors. 

* oe * 


Moore Buys Dodge Deal 


Charles Ramp, of St. Helens, Ore., | 
has sold his Dodge-Plymouth deal- | 
ership to Jack Moore, previously | 
with Earl Riley Packard and Port- 


land Motors in Portland. 
oe * * 


| 
Bowman-Hoffman Pontiac | 
Victor H. Bowman and R. E. 
Hoffman have bought Koch Mo- 
tor Co. (Pontiac), Sandy, Ore., 
and changed the name to Bow- | 
man-Hoffman Pontiac. 
* * * | 


McCormack Sold in Ala. 


Penton-Coker Motor Co. (Pack- 
ard), composed of Leslie Penton 
and Ben Coker, Packard dealer in 
Gadsden, Ala., for 12 years, has 
bought out McCormack Motor Co. 
(Packard), Birmingham, Ala. Pen- 
ton had been with McCormack for 
27 years. 


* * 


Brame Promoted 


W. C. Brame was recently pro- 
moted to general manager of the 
Southside Chevrolet Co., Inc., Vic- 
toria, Va. Brame has been a mem- 
ber of the firm since it was or- 
ganized in 1938. Until his appoint- 
ment, he served as assistant man- 
ager. 

ok ok * 


Broughton Moves | 


Broughton Motors, dealer for 
Hudson and Crosley, has moved to | 
new and larger quarters at 2180 
Austin Hwy., San Antonio. The 
firm is headed by F. M. Broughton. 

x OK * | 


Gets Iowa Fleet Order 


Motor Inn Chevrolet Co., Mar- 
shalltown, Ia., has received a con- 
tract to furnish 13 cars to the Iowa 
state highway patrol at $1,319 a car. | 
jb firm was the lowest of 10 bid- 

ers. 


* 7 * 
Burnett, of Portland, Ore., 


Now Occupies 17 Floors 


The quarter block at the south- 
east corner of N. W. Broadway 
and Davis St. in Portland, Ore., 
has been purchased from Stand- 
ard Oil Co. of California by Roy 
Burnett Motors (DeSoto-Plym- 
outh). The price was reported to 
be approximately $60,000. 

The space, which is across the 
street from the company’s main 
new-car showroom, will be used 
for additional service and park- 
ing facilities, according to Roy C. 


Doings 


Burnett, president. The firm now 
occupies 17 floors in four build- 
ings. 


7 * * 
Lee Names Service Head 
Frank Schumacher has been 
named general service and parts 
manager of Lee Motors, Inc.| 
(Ford), Toledo. Matt A. Tank, gen-| 
eral manager, said Schumacher | 
joined the company in 1942. | 


San Diego Dealers Donate 


Monkey to City’s Zoo 
The names of 24 dealers are} 
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listed on a bronze plaque before a| Dual Anniversary Celebration— 


steel cage in the zoo at San Diego, | 
Calif. | 
The cage contains a “Bonneted | 


Participating in the 150th anniversary of Bloomsburg, Pa., Bloomsburg Nash Motors 
recently displayed the grand-daddy of all Nash cars—the 1902 Rambler. Shown seated 


Langur of Assam,” one of a species | in the 50-year-old car in early costume are (left to right) L. C. Hock and R. W. Monie, 


of Asiatic slender, black, 
tailed monkeys, with bushy eye- 
brows and a chin tuft. It is con- 
sidered a valuable gift to the park’s 
animal collection. 

* + * 


Leeka Quits Satori 


W. F. Leeka has resigned as gen- 
eral manager of Peter Satori Co., 


Look at the Fan Belt 


long-| partners in the Nash dealership. The dealership's window display in the background 


also featured Nash's 50th anniversary theme for 1952. 


Ltd., Beverly Hills, Calif., one of 
the largest distributors of British 
cars in southern California, it was 
announced by Peter Satori. Satori 
himself is now actively in charge 
of the dealership. 


Look at the Air Cleaner 


Check the Oil Filter 


Look at the Spark Plugs 
Look at the Battery and 


Cables 

Check Radiator Hoses 
Check Radiator Fluid 
Check the Muffler and 
Tail Pipe 

Try the Headlights, 
Stoplights, Indicator 
Lights, Interior and 
Exterior Lights. 


Check the Windshield 
Wiper and Windshield 
Washer. 


Look at all four Tires. 


Replace lost or damaged 


grease fittings with 
LINCOLN BULLNECK* 


Fittings . . . the modern 


UT 
the-top . . . seals dirt 
out . . . grease in. 


Smith Heads Up Association 


In Lewis County, Wash. 


Gordon Smith, of Warren 
Brothers Chevrolet, Inc., Cen- 
| tralia, has been elected president 


' Modern Design 
Linco/n lubricating equipment 


21 
of the Lewis County (Wash.) 
Auto Dealers Assn. 

George Literal (Studebaker), 
Chehalis, is vice-president, and 
Leo Eddins (Ford), Centralia, is 
secretary-treasurer. Directors are 
Smith and Ray Severns (Buick), 
Chehalis. 


* * * 


Kelly Takes More Space 
For Marietta, Ga., Deal 

Kelly. Motor Co. (Dodge-Plym- 
outh), Marietta, Ga., has expanded 
its facilities by taking over an 
adjacent building. 

“This will give us 10,000 square 
feet of additional floor space, which 
we will use for body and paint 
work, new-car make-ready and 
used-car reconditioning,” said S. 
Walter Kelly, who was formerly 
with Chrysler Corp. 

* * * 
Githens (Ford-L-M) Builds 

Floyd Githens, Ford-Mercury- 
Lincoln dealer at Cottage Grove, 
Ore., has erected a new building 
on the Pacific highway. 

* * * 


Dishman Heads Up BBB 
J. A. Dishman, president of Tri- 
City Oldsmobile Co., Inc., Louisville, 
was elected president of the city’s 
Better Business Bureau recently. 


EXTRA PROFITS WITH EVERY LUBRICATION JOB 





e @ PIONEER BUILDERS 
Sat 42@°2 7 A 
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On the Financial Front... 





Car Firms’ 


Net Gains 


7% In Second Quarter 


By George Deery 
Associate Editor 

i, ead earnings of 29 car and truck 

firms were up 7 percent in the 
second quarter to $160,073,000, com- 
pared with the same period a year 
ago, according to the monthly let- 
ter by National City Bank of New 
York. 


Not so heartening, however, 
were the results for the first half 
of the year when income aggre- 
gated $298,902,000, or a drop of 4 
percent. Neither were the sums 





percent to $26,058,000 for the 

quarter just ended, 

For six months, the decline was 
a little less severe, the $51,202,000 | 
was off 15 perecent from the corre- | 
sponding months last year. 

+ +, + 


= 32 petroleum producing and 

refining companies reported 
profits of $329,597,000, off 4 percent 
for the three-month period, but an 
increase of 1 percent to $652,292,- 
000 for both quarters. 


Covering 526 corporations, the 
tabulation credits them with net 





for 22 parts firms which slid 18 income of $1,178,712,000 for the 
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baker), Rockville Center, N. Y., to the Frank J. Fatscher contracting firm of Valley 
Stream, N. Y. Fatscher (in shirtsleeves) is shown at the right of the photo, and next 


to him is Herman Meyer of the dealership. 








June quarter, down 12 percent from 
a year ago, and $2,411,631,000 for 
the half, a slippage of 13 percent 
from 1951. 

The bank points out that, “Re- 


ports of leading industrial com- 
panies issued during the past 
month show aggregate dollar 
sales in the first-half year main- 
tained close to the 1951 level, but 
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Pr Value as though 
you were Buying 


ECLIPSE MACHINE DIVISION OF 
e Standard Equipment Sales: Elmira, N. Y. 


@ Service Sales: South Bend, Ind. 












rather than Building the Car! 


Put yourself in your customer’s shoes. Lasting performance 
is vital to him—and it’s certain to effect the selection of his 
next car. It is only logical then, to specify components that 
will insure that characteristic in the engines you build. In 
carburetors, Stromberg is unique in this respect, for it is a 
proven fact that Stromberg* Carburetors last longer. Take 
the long-range view of carburetor value and you will agree, 
it’s good business to specify Stromberg Carburetors. 


*REG. U. S. PAT. OFF. 


» 


AVIATION CORPORATION 


Export Sales: Bendix International Division, 72 Fifth Avenue, New York 11, N. Y. 








net earnings running below those 
of 1951 in about seven out of 10 
cases. 

“As was also true in 1951, federal 
income and excess profits taxes 
took over half the operating earn- 
ings.” 

Because of the steel strike, the 
reports of U. S. Steel and a number 
of other leading producers were 
delayed and were not available 
when the letter went to press. 

* * ® 


‘Goodyear Profit 





Ideal Sells Truck Fleet— 
These five trucks were recently delivered by Ideal Auto Sales & Service (Stude- | Off to $15,480,369 


In First Half 


Record sales of $568,833,355 were 
reported by Goodyear Tire & Rub- 
ber in the semi-annual statement 
issued by P. W. Litchfield, chair- 
man. The six months’ total com- 
pared with $544,642,341 for the first 
half of 1951. 

Consolidated net income amount- 
ed to $15,480,369, equivalent to $3.39 
per share, as compared with $20,- 
685,820, or $4.66 per share, for the 
same period a year ago. 

Income from foreign subsidiaries 
in the first six months amounted 
to $6,291,585, of which $2,301,000 was 
subject to various foreign govern- 
ment restrictions and was there- 
fore transferred to the reserve for 
foreign investments. Dividends 
from these subsidiaries totaling $1,- 
323,827 were received during the 
period. 

Although the market value of 
rubber has declined sharply since 
Jan. 1 of this year, Litchfield 
pointed out that rubber on hand 
and its content in processed ma- 
terials and finished products in the 
U. S. and the rubber inventory of 
the Goodyear Canadian company 
are carried on the LIFO system 
and required no adjustments. 

* x 


Auto Fibres’ Net 
Off to $986,386 


J. R. Millar, board chairman of 
National Automotive Fibres, has 
reported consolidated net profit for 
the six months ended June 30 
amounted to $986,386 after provi- 
sion of $1,085,101 for federal in- 
come taxes, equal to 99 cents per 
share. Millar pointed out that earn- 
|ings in the second quarter totaled 
|58 cents per share. 
| This compares with a net profit 
'of $2,747,963, after tax provision of 
| $3,323,135, equal to $2.76 per share 
|for the six months ended June 30, 
| 1951. Consolidated net sales for the 
six months ended June 30 totaled 
$38,614,804, as compared with $50,- 
189,258 in the like period of 1951. 
* * * 

Twin Coach Profit Rises 

|To $534,000 in 6 Months 

| A net profit of $534,000 for its 
| one six months’ operations was 
announced by Twin Coach. This is 
equivalent to $1 per share. In the 
same 1951 period, the company 
showed a net profit of $486,730. 

Both the aircraft and bus and 
|truck manufacturing divisions of 


i company operated at a profit 





during the six-month period, ac- 
|ecording to L. J. Fageol, president. 
|Sales were $25,154,000 as compared 
|to $15,633,000 last year. 

The company expects to offset 
some of its anticipated bus sales 
decline by increased volume on its 
new line of Fageol van trucks, 
Fageol said. These trucks, featur- 
ing a new patented integral design, 
are said to possess more paylond 
space per inch of wheelbase and 
body length than any previously 
| offered vehicles. 
| * * * 


General Acceptance Reports 


Profit Boost to $546,043 

With volume for the first half of 
1952 up 30 percent to $39,528,367 
from the $30,244,788 reported in the 
like period last year, General Ac- 
ceptance had a net income after 
taxes for the first six months of 
this year amounting to $546,043 or 
66 cents per share. This was an 
11 percent improvement over last 
year’s $490,122 or 58 cents per 
share. 

President F. R. Wills, reported 
that “the outlook for the company 
is encouraging. Present indications 
point to a continuation of the gains 
achieved in the first six months.” 
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© King Features Syndicate 


Can you name these famous card experts? 


They’re aces in their field! 


Two of them fought the Bridge Battle of the Century. 
The third has amazed millions with his uncanny card 
tricks. Their faces have been in newsreels, newspapers, 
magazines. Their names have been up in lights! 


But how long did it take you to recognize Ely 
Culbertson? Oswald Jacoby? Cardini? And who did 
you know instantly? 

Jiggs, the hen-pecked poker player, of course! Yet 
Jiggs plays cards only in the comics! 

Every week, 20 million people follow his tricks in 
PUCK, the only national comic weekly. Along with 
Dagwood and Blondie, Popeye and Olive Oyl and the 
rest of PUCK’s all-star cast, he and Maggie are famous 
names to all America! 

Yes — PUCK’s personalities are famous — and so are 
PUCK ’s many advertisers. For instance... 


Pacquins Hand Cream — 4 years in PUCK! Kleenex 


Tissues — 10 years in PUCK! Ralston Cereals — 18 
years in PUCK! All top sellers in their field! 


Is yours a mass-consumption product, too? PUCK 
can help you meet the narrowing profit margin in 
today’s market — help give you higher volume sales 
at lower advertising cost. See PUCK’s presentation, 
“Money-Markets and Media” and get the whole story. 


Ask for a showing today. 











The Only NATIONAL Comic Weekly — A Hearst Publication 
63 Vesey St., N. Y., Hearst Bldg., Chicago, 1207 Hearst Bidg., San Francisco 
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, bet the Nash Rambler is strong in resale value. 


Because it’s the car that refuses to act old! 
Because so many more features are built into 
it new that make its value stand up as the 
years roll by. 


First of all, there’s the big basic difference between 
Nash and other cars—Airflyte Construction. 
Airflyte Construction that’s twice as rigid. 


Airflyte Construction that is forever free of the 
usual body-bolt rattles and squeaks. Airflyte 
Construction that stays new years longer than 
ordinary construction. 


Then there’s the economy that Nash has made 
famous. Used car buyers know that, model year 
for model year, a Nash can be expected to deliver 
many more miles to the gallon than other 

cars of comparable size. 


Resale Value 


And there’s the built-in reliability and endurance 
of Nash engines with their world-famous 

records for long-distance road-racing on three 
continents—with their well-deserved reputation 
for repair-free operation. 


And again there’s the miraculous way a Nash 
keeps its “schoolgirl complexion’, thanks to 
Bonderizing of sheet metal plus Permalux enamel, 
the amazing finish that keeps used Nash cars 
looking ‘‘factory-bright”’ when other finishes are 
rusting and peeling. 


And above all, there’s the trustworthiness of the 
Nash name, earned by fifty solid years of rugged, 
dependable, quality automobiles—the Nash 
reputation for building fine cars that are more 
modern—the Nash character that means ‘‘More 
Miles for Tomorrow in the Used Nash of Today.” 
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AMBASSADOR « STATESMAN * RAMBLER 
THE FINEST OF OUR FIFTY YEARS 


Nash Motors, Division Nash-Kelvinator Corporation, Detroit, Mich. 
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| Used-Car Auction Prices 








Market Trend 


Used-car prices gained some strength last week, according to Auto- 
motive News’ index, when the overall average price rose $3 to stand 


at $1,218. 


The greatest variations occurred in the price of ’52s and 46s, the 
index showed, with ’52 dropping off $29, and ’46s gaining $18 during 


the period. 


The price of ’51s rose $9; ’50s, $6; ’49s, $12, and ’48s, $11. A $5 loss 


was seen in the price of ’47s. 


Sales activity remained nearly unchanged, with less than 1 percent 
change in the sales-offering ratio for the last two weeks. At 15 repre- 
sentative auctions last week, 1,902 cars were sold from 2,787 offerings 
(68.2 percent). At the same auctions a week earlier, 1,907 cars were 
sold from 2,783 offerings (68.5 percent). ; 

Prices marked with am * indicate a unit equipped with 
an automatic transmission or overdrive. 


MANHEIM, PA. 


(Manheim Auto Sales and Auction Co. 
Sale every Friday. Prices are for sale of 
Aug. 8.) 

(Market good. Sold 126 cars out of 
159 offerings.) 

BUICK—’52 RM conv., 
4-dr., $3,275*, $3,150°, 
4-dr., $2,830*. '50 RM Riviert, 
‘49 Super 4-dr., $1,250. 

CADILLAC—’51 (62) 4-dr., 
(62) 4-dr., $2,220%, $2,080°. 
conv., $1,855%; 4-dr., $1,525°. 
4-dr., $1,300°. 

CHEVROLET—’52 stationwagon, 
SL Deluxe 4-dr., $1,965*. '51 8 
$1,685; stationwagon, $1,330. 
4-dr., $1,360; SL Deluxe 4-dr., $1,200. 
49 SL Deluxe 2-dr., $1,060. '47 FL De- 
luxe 4-dr., $680. 

CHRYS: ’52 Saratoga 4-dr., $3,010*, 
$2,790*; club coupe, $2,750*. °51_Wind- 
sor club coupe, $2,080*. °50 Windsor 
2-dr., $1,725°. 

DeSOTO—’52 Fire Dome (8) 4-dr., §$2,- 
710*. '51 Custom 4-dr., $1,970*. '50 Cus- 
tom conv., $1,605*. 

DODGE—’52 Coronet club coupe, $2,070*. 
’51 Coronet 4-dr., $1,800*. '50 Meadow- 
brook 4-dr., $1,400*. '49 Wayfarer 2-dr., 
$1,120. °47 Deluxe 4-dr., $870. 

FORD—’52 conv., $2,500*. '51 Custom (8) 
4-dr., $1,805*; 2-dr., $1,670*; conv., $1,- 

(6) 4-dr., $1,540. °50 

$1,360. °49 Custom 


$3,325%, $3,150; 
$3,100*; Super 
$1,940°. 


"49 
(62) 
(62) 


$3,430*. 
"48 
"47 


$2,425°; 
L 2-dr., 


FRAZER— 
HUDSON—’51 Hornet 
Super (6) 4-dr., $390; Commodore (8) 


conv., $390. 
KAISER—'51 Henry J (4) 2-dr., $920. '50 
Vagabond, $900. '49 4-dr., $600, $550. 





LINCOLN—’51 4-dr., $1,900. ‘48 4-dr., 
$400. 
MERCURY — '52 Monterey, $2,800*, $2,- 


‘51 4-dr., $1,760*. '49 2-dr., $1,- 


Ambassador 4-dr., $1,480; 
Rambler stationwagon, $1,400. '49 (600) 
4-dr., $890, $825. 


OLDSMOBILE — '50 (88) 4-dr., $1,755*; 
2-dr., $1,675*; (98) 4-dr., $1,680*, °49 
(78) 2-dr., $1,650*. °48 (98) 4-dr., $1,- 
010*, (68) 4-dr., $975*. 

PACKARD—'51 4-dr., $1,815. °50 2-dr., 
$1 


, 350. 
PLYMOUTH—'52 Belvedere, $2,260*. ’51 
Belvedere, $1,790; Cambridge 4-dr., $1,- 
600. ’50 SD conv., $1,560. '49 SD 4-dr., 


$1,180. 

PONTIAC—’52 Catalina, $2,755*. '50 Chief- 
tain (8) 4-dr., $1,660*, $1,600. '48 SL 
(8) 4-dr., $910. '47 conv., $805. 

STUDEBAKER—’51 Champion conv., $1,- 
560; Commander (8) 4-dr., $1,530. 


WILLYS—’52 Aerowing 2-dr., $1,640. °49 
stationwagon, $915; jeepster, $780. 
VALDOSTA, GA. 
(Tom Hewitt Auto Auction. Sale every 


Friday. Prices are for sale of Aug. 8) 
(Market good—highest prices this year. 

Sold 188 units out of 285 offerings.) 

BUICK — '52 Super conv., $3,025*; RM 
2-dr., $2,900*. '50 Super Riviera coupe, 
$1,750*, $1,625*; 4-dr., $1,610, $1,550, 
$1,540; Special 4-dr., $1,300. °49 Super 
2-dr., $1,160. 

CADILLAC—’51 (61) Coupe DeVille, $3,- 
575*, $3,525*; (62) 4-dr., $3,460*. ’50 
(62) conv., $3,225*; club coupe, $3,000*. 
"49 (62) club coupe, $2,750*; conv., $2,- 
950°. 


CHEVROLET—'52 Bel-Air, 
150* SL Deluxe 4-dr., 


$2,250, 
$1,950*, 


$2,- 
$1,800; 





¥%-ton pickup, $1,530, $1,500, $1,100. '51 
Bel-Air, $1,750*, $1,675*, $1,500; SL De- 
luxe 2-dr., $1,675, $1,650, $1,640, $1,510; 
FL Deluxe 4-dr., $1,550. 50 Bel-Air, $1,- 
450, $1,430; SL Deluxe 4-dr., $1,275, 
$1,250, $1,140, $1,035. 

CHRYSLER—’50 Royal 4-dr., $1,550*; Im- 
perial 4-dr., $1,450*. 


DeSOTO—'49 Custom 4-dr., $1,125*. 
DODGE—’52 Coronet 4-dr., $2,160*%; %- 
ton pickup, $930, $875. °51 Wayfarer 
2-dr., $1,250*. 50 Coronet club coupe, 
$1,125. 

FORD—’52 Victoria, $2,485, $2,350. ’51 
Deluxe (8) 4-dr., $1,175, $1,450, $1,- 
300, $1,175; Custom (8) 4-dr., $1,730, 


$1,695, $1,680, $1,650; stationwagon, $1,- 
600; Crestliner, $1,590. ’50 Custom (8) 


2-dr., $1,300, $1,200, $1,180. '49 SD (8) 
4-dr., $1,080, $1,000, $950, $900. ‘°48 
Deluxe 2-dr., $710, $400. ’47 SD (8) 
2-dr., $770, $735, $730; conv., $700. 

HUDSON—’51 Pacemaker 4-dr., $1,100. '48 
Super (6) 4-dr., $660. 

KAISER—’51 Henry J 2-dr., $910, $905, 

LINCOLN—’46 4-dr., $280. 

MERCURY—’52 club coupe, $2,450*. ‘51 
4-dr., $1,650*, $1,600; club coupe, $1,- 
600*, $1,350. 

NASH—’51 Rambler conv., $1,360. 

OLDSMOBILE — ’52 (98) 2-dr., $3,100*; 
(88) 2-dr., $2,700*. '51 (88) 4-dr., $1,- 
960*, $2,225°. °49 (76) 2-dr., $1,150*; 
4-dr., $925. '47 (66) club coupe, $600*. 


PLYMOUTH — ’51 Cambridge 4-dr., $1,- 
525, $1,500; club coupe, $1,525, $1,200. 
'47 SD 4-dr., $600. 

PONTIAC—’52 Chieftain $2,- 


(8) conv., 


700*; 4-dr., $2,300*, '51 Catalina, §$2,- 
300*, Chieftain (8) 4-dr., $2,000*; SL 
(8) 2-dr., $1,900*. ‘50 Chieftain (6) 
4-dr., $1,405*. 


STUDEBAKER —'52 Commander’ Land 
Cruiser, $1,930*. ’51 Champion 4-dr., $1,- 
325; club coupe, $1,100. 

—— Allard 2-dr., $2,- 


N. PLAINFIELD, N. J. 


(Lebanon Auto Auction. Sale every Wed- 
nesday. Prices are for sale of Aug. 13.) 

(Activity brisk with prices up. Plenty 
of buyers. Sold 84 units out of 108 
offerings.) 

BUICK—’51 Super sedan, $2,150*. ’50 RM 
sedan, $1,710*; Special sedan, $1,370. '49 
Super conv., $1,320*; sedan, $1,320*, $1,- 
300. ’47 Super sedan, $740, $710, $700. 
"46 Super sedan, $770, $650, $625. 

CADILLAC—’50 (62) conv., $3,020*; 
sedan, $2,500*. °49 (62) conv., $2,440*; 
sedan, $2,250*; (60) sedan, $2,180*. 

CHEVROLET—’52 SL Deluxe conv., §$2,- 
140*; sedan, $2,025*. °50 SL Deluxe 
sedan, $1,420, $1,400. °49 SL Deluxe 
conv., $1,160; Special sedan, $1,110. °47 
FM sedan, $660. '46 FM conv., $640. 

CHRYSLER—’52 Windsor sedan, $2,525*. 
"49 Royal sedan, $1,170*. '47 N. Y. club 
coupe, $700. 

DeSOTO—'51 Custom sedan, $1,875*, $1,- 
845*. ’50 Custom sedan, $1,420. 

DODGE—’51 Meadowbrook sedan, $1,450*. 
"50 Meadowbrook sedan, $1,220*. ’49 


(61) 
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service stall road test... 


and the customer is with him. In a matter of minutes, 
without moving a foot, the car is “driven” through traffic, 
up steep grades, along fast straightaways ...on the 
Clayton Dynamometer. This inside test road 
allows engine and all driving mechanisms to be checked, 
adjusted and tuned to every road driving condition ... 
while in operation. In 5 minutes you cover ground 
you couldn’t reach in forty miles of hazardous, 
time-consuming outside driving. The 
Customer sees you do it. He sees what his car 


needs to attain the horsepower it was built 
to deliver. He okays the work order without 
question. Your mechanic knows exactly 
what to fix; what parts are needed. 
The job is done faster, at a better profit. 
Final checks and adjustments under 
power prove the job is well done. 
Customer satisfaction without costly 
“no charge” come-back service is 
the result. Mail the coupon. 


COUPON FOR 
HE FULL STORY 
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2" CLAYTON MFG. co., 
BOX 550, EL MONTE, CALIF.» 
Send us the complete story on 
modern automotive service for profit 
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$1,218 $1,209 $1,200 
Aug. July June 














Average Used-Car Prices 


(Compiled by Automotive News) 


Aug., 1952 July June 
Model (to date) 1952 1952 
1952 $2,362 $2,377 $2,376 
_ eee 1,705 1,662 1,640 
ee 1,378 1,342 1,308 
BE cipiensiivereiies 1,088 1,060 1,062 
1948.. 806 808 797 
re 650 661 654 
i criswienerive 542 550 563 
Overall 
Average.... $1,218 $1,209 $1,200 


(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 











Custom sedan, $1,170. '46 Deluxe sedan, 


$660. 

FORD—’51 Custom (8) conv., $1,775*, $1,- 
740*; sedan, $1,690; Deluxe (8) sedan, 
$1,510; Deluxe (6) sedan, $1,440. '50 
Custom (8) sedan, $1,310; Deluxe (8) 
sedan, $1,220; Custom (6) sedan, $1,070, 
$1,035. °49 Custom (8) sedan, $1,110. '48 
(6) sedan, $625. °'47 (8) sedan, $610, 
$595. °46 (8) sedan, $690. 


HUDSON—’50 Pacemaker sedan, $960. '49 
Super (6) sedan, $935. 

MERCURY—’51 sedan, $1,720*. °49 sta- 
tionwagon, $1,000. ’48 sedan, $840. ’41 
conv., $120. 


NASH—’50 Statesman sedan, $1,010, $840. 
"48 (600) sedan, $740. 
OLDSMOBILE — ’51 (88) sedan, $2,060*. 
’50 (88) Holiday, $1,750*; sedan, $1,610*. 
’49 (98) sedan, $1,200*. '48 (76) sedan, 
$725. '47 (68) sedan, $635, $585. 
PACKARD—’51 mayfair, $2,300*. 
PLYMOUTH—’51 Cranbrook sedan, §$1,- 
505; Cambridge sedan, $1,425. '50 SD 
sedan, $1,240. ’47 Deluxe sedan, $620. 
PONTIAC—’52 Catalina, $2,825*; Chief- 
tain (8) sedan, $2,280*. ’'51 Chieftain (8) 
sedan, $2,020*. °48 Chieftain (8) sedan, 
$1,705, $1,010; SL (8) sedan, $900. ’47 
SL (8) conv., $815; sedan, $790. ’40 (6) 
sedan, $220. 
STUDEBAKER—’51 Champion sedan, $1,- 
460*, $1,310. "46 Champion sedan, $200. 
WILLYS—'50 jeepster, $870. 


FORT WAYNE, IND. 


(Carl Marker’s Fort Wayne Auction. 
Sale every Tuesday. Prices are for sale of 
Aug. 12.) 

(Market is holding steady, clean late 
models still in demand. Sold 107 units 
out of 138 offerings.) 

BUICK—’51 Special 4-dr., $2,025*. 50 Spe- 
cial 4-dr., $1,350; Super 4-dr., $1,755*, 
$1,725*; RM 4-dr., $1,655. °49 Super 
4-dr., $1,050. '48 Super conv., $820. °47 
RM 4-dr., $615; Super 4-dr., $740. 

CADILLAC — ‘52 Coupe DeVille, $5,100*. 
’51 (62) 4-dr., $3,500. 

CHEVROLET—’51 SL Deluxe 4-dr., $1,- 
520, $1,535, $1,540. ’50 SL Deluxe 2-dr., 
$1,210, $1,230, $1,250; SL Special 4-dr., 
$1,205; Bel-Air, "49 SL Deluxe 
2-dr., $1,035; FL 4-dr., $1,055. °48 FL 
Aerosedan, $755; FL 4-dr., $845. °47 FM 
2-dr., $600. 

CHRYSLER—’51 NY 4-dr., $2,300*; Wind- 
sor 4-dr., $1,825*. 

DeSOTO—’50 Deluxe 4-dr., $1,175. 

DODGE--’49 Wayfarer 2idr., $970; Coro- 
net 4-dr., $1,170. ’47 Custom 4-dr., $635. 

FORD—’51 Custom (8) 4-dr., $1,570, $1,- 
600; conv., $1,705; Victoria, $1,770*, $1,- 
800". 50 Deluxe (6) 2-dr., $1,005; Cus- 
tom (8) 4-dr., $1,340*; conv., $1,130. ’49 
Custom (8) 2-dr., $990, $1,065; 4-dr., 
$945. °47 Deluxe (8) 4-dr., $585. "46 SD 
2-dr., $615. 

HUDSON—’46 Super (6) 4-dr., $245. 

KAISER—’51 Deluxe 4-dr., $1,225, $1,255. 

MERCURY—’52 Monterey 2-dr., $2,680*. 
’51 club coupe, $1,700. ’48 4-dr., $750, 
$770. 

NASH—’50 Statesman sedanet, $1,020. °47 
Ambasador club coupe, $500. 

OLDSMOBILE—’51 Super (88) conv., 2,- 
475*. '50 (98) 4-dr., $1,350; (88) $1,555*. 


49 (76) sedanet, $1,100*. '47 (78) 4-dr., 
$560. ’46 (98) 2-dr., $600*. 
PACKARD—’52 4-dr., $2,470*. '50 4-dr., 


$1,225*. s 
PLYMOUTH—’51 Cranbrook coupe, 

$1,450. °47 SD 4-dr., $655. 
PONTIAC—’51 Chieftain (8) conv., §$2,- 

015*. ’50 SL (8) 4-dr., $1,565*. ’49 Chief- 


’47 Clipper 4-dr., $700. 
club 


tain (8) conv., $1,130; 4-dr., $1,400*; 
Chieftain (6) sedanet, $1,095; conv., 
$1,280*. °48 Chieftain (8) 4-dr., $905. 


’47 SL (8) 4-dr., $745. 

STUDEBAKER—’52 Commander (8) 4-dr., 
$1,850*. ’51 Champion starliner, $1,450. 
50 Commander 4-dr., $1,120. ’49 Cham- 
pion starliner, $735. '48 Champion 4-dr., 
$770. 


LOS ANGELES 


(Los Angeles Auto Auction. Sale every 
Tuesday and Thursday at San Gabriel, 
Calif. Prices are for sale of Aug. 12 and 


Clean 
out of 


(Demand good—prices steady. 
cars are scarce. Sold 212 units 
379 offerings.) 

BUICK—’52 Super conv., $3,200*; Riviera 
2-dr., $3,025*. 51 RM Riviera 4-dr., $2,- 
145*. ’°50 Super Riviera 2-dr., $1,870*; 
Special sedanet, $1,605*, $1,320. '49 Su- 
per sedanet, $1,485*, $1,150; conv., $1,- 


385*; 4-dr., $1,350*, $1,155*, $1,095*; 
RM 4-dr., $1,295*. °48 Super sedanet, 
$1,120. 


CADILLAC—’51 (62) 4-dr., $3,630*, $3,- 
495*. '50 Coupe DeVille, $3,600*; conv., 
$3,450*; (60) 4-dr., $3,380*%: (62) club 
coupe, $3,300*, $3,220*; 4-dr., $3,155*; 
(61) club coupe, $3,255*; 4-dr., $2,960*. 
"49 conv., $2,725*, $2,530%; Coupe De- 
Ville, $2,595*; (61) club coupe, $2,400*; 
(62) 4-dr., $2,240*, $2,150%; (60) §$2,- 
155*. °47 (60) 4-dr., $1,400*. 

CHEVROLET—’52 conv., $2,560*, $2,500*, 
$2,490*, $2,400*; Bel-Air, $2,470*; %-ton 
pick-up, $1,700. ’51 Bel-Air, $2,095*, $2,- 
000*; conv., $2,010*; SL Deluxe 4-dr., 
$1,650*; club coupe, $1,575*, $1,230; SL 
Special 2-dr., $1,475, $1,450; %-ton pick- 
up $1,295, $1,055. ’50 conv., $1,905*, $1,- 


475, $1,390; stationwagon, $1,510; FL 
Deluxe 4-dr., $1,330; 2-dr., $1,315; SL 
Special 4-dr., $1,245; SL Deluxe 2-dr., 


$1,145; %-ton pick-up, $1,140, $1,050. ’49 
conv., $1,165; SL Deluxe 4-dr., $1,100; 
FL Special 2-dr., $1,095. 

CHRYSLER — '52 Windsor 4-dr., $2,595°. 
’51 Windsor Newport, $2,400°. ’°49 Wind- 





sor conv., $895*. ‘48 Windsor 4-dr., 
$895*; NY conv., $795°. 
DeSOTO—’52 Fire Dome (8) 4-dr., §$2,- 
670*; Custom sportsman, $2,530*. ‘51 


Custom 4-dr., $1,970*; Deluxe 4-dr., $1,- 
895*. '50 Deluxe club coupe, $1,570*; 4- 
dr., $1,480°. 

DODGE—’52 conv., $2,450*. °50 Coronet 
club coupe, $1,195*. °49 Coronet 4-dr., 
$1,250*, $1,020. 

FORD—’52 conv., $2,810*; Victoria, $2,- 
730°, 2,725*, $2,700*. °51 Victoria, $2,- 
010*; conv., $1,800*; Deluxe (8) 4-dr., 
$1,500; %-ton pick-up (8), $1,300; %-ton 
pick-up (6), $1,295. Custom (8) 4-dr., 
$1,415, $1,410*; Deluxe (8) 4-dr., $1,- 
350*, $1,195, 930°; stationwagon, $1,330; 
Deluxe (6) 4-dr., $1,050. '49 Custom (8) 
2-dr., $1,155, $1,020; 4-dr., $1,105*, $1,- 
065*. '°48 Super (6) 2-dr., $760. 


HUDSON—’52 Hornet 4-dr., $3,025*, $2,- 
900*; club coupe, $2,650*. '51 Hornet 4- 
dr., $1,925*. °50 Commodore (6) club 


coupe, $1,365. °49 Super (6) club coupe, 
$865; 4-dr., $790. '48 Commodore (8) 4- 
dr., $1,000*, $835, $700. 

KAISER—’51 4-dr., ’49 Vagabond, 
$875*; Deluxe 4-dr., $875. 

LINCOLN—’51 4-dr., $2,090*, $2,050*. ’50 
4-dr., $1,455*. °'49 club coupe, $1,260*; 
Cosmopolitan 4-dr., $1,200*, $875*. 

MEROCURY—’52 Monterey, $2,940*; 4-dr., 
$2,730*, $2,720*. '51 Monterey, $2,070*; 
4-dr., $2,040*; club coupe, $1,930*. ’50 
club coupe, $1,635*; 4-dr., $1,375*. 
conv., $1,350*, $1,345; 4-dr., $1,145. 

NASH — ’51 Ambassador 2-dr., $1,625*; 
Rambler country club, $1,515*; station- 
wagon, $1,225, $1,210; Statesman 4-dr., 
$1,350*. '50 Ambassador 4-dr., $1,300*; 
Statesman 2-dr., $1,225*; 4-dr., $1,170*. 

OLDSMOBILE—’52 (98) 4-dr., $3,550*. 
(98) Holiday, $2,530*; 4-dr., $2,385*, $2,- 
335*; Super (88) club coupe, $2,230*. ’50 
(98) 4-dr., $1,840*, $1,765*, $1,740*, $1,- 
735*; (88) 2-dr., $1,830*, $1,550*; 4-dr., 

. ’49 (98) conv., $1,550*, $1,505*; 

$1,280*, $1,250*. °48 (66) club 
sedan, $780*. 

PLYMOUTH—’51 Suburban, $1,780; Cran- 
brook 4-dr., $1,600. 50 SD 4-dr., $1,400. 
*48 SD club coupe, $910. 

PONTIAC — ’52 conv., $2,970*; Catalina, 
$2,945*; Chieftain (8) 4-dr., $2,550*. ’51 
Catalina, $2,345*, $2,245*; Catalina, $2,- 
000*; Chieftain (8) 4-dr., $1,995*, $1,- 
720*; SL (6) 4-dr., $1,695. ’50 Catalina, 
$2,100*; conv., $1,730*; 4-dr., $1,700*, 
$1,460*. '49 Chieftain (8) 4-dr., $1,260. 

STUDEBAKER—’52 Commander (8) Land 
Cruiser, $2,550*. '51 Commander (8) 4- 
dr., $1,700*; Land Cruiser, $1,690*. ’50 
Land Cruiser, $1,290*; Champion conv., 
$1,265*. 

ae — EOUS—GMC %-ton pick-up, 


PHILADELPHIA 


(H. B. Robinson Auto Sales Auction. 
Sale every Tuesday and Thursday. Prices 
are for sales of Aug. 7-12.) 


(Clean cars bringing top dollar, lots of 
action. Sold 109 units out of 162 offer- 
ings.) 

BUICK—’52 Super Riviera, 
Super Riviera, $2,165*. 
era, $1,750*. 
per conv., $1,390. ., $575; 
sedan, $565; Super sedan, $740, $410. '46 
Super sedan, $350. 

CADILLAC—’51 (62) sedan, $3,400.* °49 
(62) sedan, $2,100*. ’48 (62) sedan, $1,- 


925°. 

CHEVROLET—’52 conv., $2,150. '51 Bel- 
Air, $1,950, $1,895; SL Special sedan, 
$1,430. ’50 conv., $1,415, $1,325; SL De- 
luxe sedan, $1,340; FL Deluxe sedan, 
$1,405, $1,340. '49 conv., $900, $810, 
$770. '47 FM sedan, $650. °46 SM sedan 
$590, $420. '39 sedan, $170. 

CHRYSLER—’51 Windsor sedan, $2,020*. 
50 NY sedan, $1,575*. °46 NY sedan, 
$585*; Windsor club coupe, $710*. 

DeSOTO—’51 Custom sedan, $1,950. 
Custom sedan, $735. 

DODGE—’52 Coronet club coupe, $2,400*. 
’51 Coronet sedan, $1,785*; %-ton panel, 
$1,260, $1,250, 2 at $1,245, 2 at $1,240. 
’48 Custom sedan, $820. 

FORD—’52 ‘%-ton pick-up, $1,250. ’51 
Custom (8) sedan, $1,625; Deluxe (8) 
sedan,, 2 at $1,420, $1,410, $1,400, $1,- 
380, $1,375, $1,350. "50 Custom (8) se- 
dan, $1,400; Deluxe (8) sedan, $1,135. 

(Continued on Page 38, Col, 1) 
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NATIONALLY REPRESENTED BY 
HEARST ADVERTISING SERVICE 
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“NOW READY! HALF YEAR PICTURE: 
OF NEW CAR SALES IN NEW YORK’ 



















OR complete, accurate information on new car sales in a 
New York during the first 6 months of 1952, ask for a 
your copy of this important Journal-American survey. 4 
A ‘borough-by-borough analysis points up buying 4 
preferences in 115 districts by total sales, sales rank] 
and percent of field of all makes. a 
Just call a Hearst Advertising Service man, ask him | 






to show you the new Automobile Registrations survey and” 
discuss its usefulness in forming your New York sales plans. » 
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Sax Opens New Building in North Dakota— 

An open house attended by 7,000 persons marked the completion of these new 
facilities for Sax Motor (Cadillac-Chevrolet-Oldsmobile), Dickinson, N. D. The buildings 
have air-conditioning throughout, including the service shop, floor heat in the shop 
section, a coffee shop, meeting room and a little theater. The opennig coincided with 
the firm's 25th anniversary as a Chevrolet dealer. 





Advance Names Keller 
Advance Century Mfg., Green- 


Heads Altoona Office 


David C. Miller has been appoint- 
ed district manager of the Univer- 
sal C.1.T. Credit Corp.’s office at 
the Altoona Federal Savings & 
Loan Assn. Building, 1116 12th Ave., 
Altoona, Pa. 


ville, S. C., announces the appoint- 
ment of the Fritz Keller Co. of 
Fort Worth, as its representative 
in Texas, Oklahoma, Louisiana and 
Arkansas. 











Auto Personnel 








Dr. George S. Bachman has been 
appointed director of research for 
Pittsburgh Plate Glass Co.’s new 
Fiber Glass division. Dr. Bachman, 
who previously had been associated 
with the glass division’s research 
laboratories at Creighton, Pa., will 
make his headquarters at Shelby- 
ville, Ind., where production facili- 
ties and laboratories are being in- 
stalled for the production of strand 
and superfine fiber glass. 

* * * 


General Tire Promotes 
Three in Purchasing 


Three promotions in General Tire 
& Rubber Co.’s purchasing depart- 
ment have been announced by 
M. G. O'Neil, executive assistant 
to the president. The promotions, 
O’Neill said, were necessitated by 
the death of Robert M. Graham, 
who had directed General’s pur- 
chasing operations for more than 
20 years. 

Donald A. Kepler, assistant to 
Graham for 13 years, has been 
named general purchasing agent. 





Chester J. Zabik, with General 
more than 20 years, becomes pur- 
chasing agent for rubber and all 
|tire fabrics, and Emil F. Schned- 
|}arek, with General since 1929, is 
named purchasing agent for all 
engineering projects and services. 


| Asbestos Mfg. Picks Bradley 
| As Sales Vice-President 


James E. Bradley has been 
named vice-president in charge 
of automotive sales of Asbestos 
Mfg., Huntington, Ind., according 
to W. A. Blume, president. 

Bradley previously was replace- 
ment sales manager of Amco, 
which manufactures brake lining, 
clutch facings and other as- 
bestos products. A veteran in the 
brake service industry, he joined 
Amco in 1950. 


Fisher Named to Head 


N. C. Vehicle Commission 


L. R. Fisher, former captain of 
the North Carolina highway patrol, 
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THE WORLDS MOST TRIED 
AND TRUSTED 


AIR BRAKES 




























Engineered to Outlast 
Othor Braking System 


Every truck and bus prospect is on the lookout for 
features that guarantee long years of rugged, 
reliable performance. And, that's especially true 
when it comes to brakes. It’s the reason thousands 


of owners and drivers 


specify Bendix-Westing- 


house Air Brakes. They know, for example, that the 


Bendix-Westinghouse Compressor is designed and 
built on the same proven reciprocating piston 


principle as the engines 


in your vehicles. What's 


more, this husky unit, like the brake valves, gover- 
nor, brake chambers and all other Bendix-Westing- 


house components, often 


is still in use after the 


vehicle itself has been retired from service. So take 
advantage of this remarkable record—make it 
pay off for your customers. Give them a lifetime 
system and more braking mileage on linings, 


drums, and tires, by specifying dependable smooth- 


acting Bendix-Westinghouse—the world's most tried 


and trusted air brakes! 
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BENDIX-WESTINGHOUSE AUTOMOTIVE AIR BRAKE COMPANY 
BERKELEY, CALIF 


ELYRIA, OHIO 





has been named state commission- 
er of motor vehicles, it has been 
announced by Gov. Kerr Scott. 
Fisher succeeds Col. Landon C. 
Rosser, who vacated the position 
June 15. Rosser had held the posi- 
tion many years. 
* * x 


Gilmartin Succeeds Porter 
As Chief of Hyatt Sales 


Appointment of John R. Gil- 
martin as general sales manager 
of the Hyatt Bearings division of 
General Motors has been an- 
nounced in Harrison, N. J., by R. 
H. Cramer, general manager. 

Gilmartin succeeds Howard K. 
Porter, who has been named as- 
sistant to the general manager on 
special assignment. Porter had 
been general sales manager since 
1930 and Gilmartin his assistant 
since 1947. Porter joined Hyatt in 
1916 and Gilmartin in 1929. 

* 


L-M Fills Three Posts 
In Gas Turbine Plant 


Appointment of E. D. Williams 
as manager of the quality control 
department, gas turbine plant, re- 
placing William Clay Ford, has 
been announced by L. K. Marshall, 
manager of defense production op- 
erations for Lincoln-Mercury. 

Williams has been succeeded in 
his former position of production 
manager by N. E. Crisman, accord- 
ing to H. C. Ball, manufacturing 
manager of the gas turbine plant. 
W. O. Cunningham was named by 
Ball as manager of the manufac- 
turing engineering department. 

* * ok 


Laurie, Williams Join Board 
At American Metal Products 


Floyd S. Laurie, manufacturing 
vice-president, and R. Jamison Wil- 
liams, development engineering 
vice-president, have been elected 
directors of American Metal Prod- 
ucts Co. 

Laurie joined American Metal 
Products in 1937 as head of the 
tool room. Williams was with the 
new products development division 
of Budd Co. before joining the sales 
department of American Metal 
Products in 1935. 

ok * 


Fruehauf Appoints Sims 
As Norfolk Manager 


Appointment of William P. Sims 
as manager of Fruehauf Trailer’s 
Norfolk (Va.) branch is announced 
by R. B. Hollingsworth, manager of 
the company’s Atlantic Coast south- 
ern division. 

Sims joined Fruehauf in 1944 as 
a salesman in the Richmond (Va.) 
branch. 

Sinclair Boosts Fairlie 

M. R. Fairlie has been promoted 
from assistant director to director 
of lubricants for Sinclair Research 
Laboratories, Inc., it is announced 
by E. J. Martin, vice-president and 
general manager. 





FOR AUTOMOBILES AND FURNITURE 


Prati 


POLISHING 
CLOTH 





EASIEST OF ALL ACCESSORIES 


| TO SELL. Show it and you'll sell it. 


There’s EXTRA VALUE in this big, 


| heavy-nap cloth with stitched edge, in 


| serviceable metal container. If jobber 





can’t supply, order direct from: 
Las-Stik Mfg. Co., Hamilton, Ohio. 
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Scholarly Approach 
To Traffic Jams 


_ the last couple of years high|a_ petition _for circulation among 


school students in several states | residents 


have been studying means for re-| areas. 


lieving local traffic problems 


street and highway congestion, lack| lated the petitions and presented | 
of parking facili-| them to the city council. 

The introduction to the peti- 
tions read: “The purpose of this 
project is to bring to the people 
the shocking facts on these haz- 
ardous roads. Although the 
method of correction may seem 
expensive, in the end the expense 
would be greatly diminished, tak- 
ing into consiedration the loss of 
life, etc.” 

New Rochelle residents recall} 


an adjunct to 
their classroom 
education. 

It’s one phase 
of a program in 
which several 
hundred high 
schools around 
the country are cooperating with 
the citizenship education project of 
the teacher’s college of Columbia 
university to help students gain a 
deeper understanding and appreci- 
ation of the values of their Amer- 
ican citizenship. 

Here’s how one typical project 
has worked: 

Six seniors at New Rochelle 
(N. Y.) high school, began a 
traffic study to “help end acci- 
dents like the one which took the 
life of a fellow student, whose 
speedometer stopped at 90 miles 
an hour.” 

The students agreed that three 
streets in town invited speeding. 
A classmate took photographs to 
illustrate points they sought to 
make. Next, by study of material 
on traffic safety and by a “facts 
of the road” report prepared from 
police traffic files, they gathered 
data which would allow them to 
speak with authority. 

They spent a Sunday afternoon 
at an intersection of one of the 
highways and saw that only 54 of 
125 drivers observed a stop sign. 
From their studies, the group 
agreed that more efficient safety 
checks were necessary. 

Their next step was to visit sev- 
eral cities in Connecticut which 
have excellent speed control 
records, to study the systems fol- 
lowed there. On their return they 
recommended the use of radar 
equipment as a check on speeders. 
They also urged the widening of 
Quaker Ridge Rd. one of the 
streets they had studied. 

e * 7 


Circulate Petitions 


Bas on their photographs and 
findings, the students prepared 





‘Primrose Path’ 
Colored Road Markers 
Tested in D. C. 


When a motorist driving around 
Washington Circle in the District 
of Columbia gets lost all he has to 
do is remember what color he was 
following. 

If he wants to go west then he 
follows yellow. Blue is for north, 
red is for south and green takes 
you east. 

Those are the colors that the 
Federal highway signs are painted 
around the Circle. The whole idea 
is an experiment to make it easier 
for drivers to find their way through 
cities. 

George Keneipp, director of traf- 
fic, says that if the system is suc- 
cessful in the capital, it may be 
used on all federal highways in the 


country. 
- * az 





Five States Lay Plans 
For National Roads Assn. 


Representatives of five states 
have completed preliminary 
plans for formation of a national 
good roads association, it was 
announced. 

Purpose of a national associa- 
tion would be to provide a bridge 
between state and national ef- 
forts to solve serious highway 
problems, it is pointed out. 

States studying the idea are 
Texas, Michigan, Wisconsin, New 
York and Minnesota. 
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Pitan 


the critical traffic} 


Despite some attempts to| im 
| dissuade them, the students circu-| 


| Baker Marks 30th Year as Packard Salesman— 
J. J. Baker, right, of A. R. Boarts Packard Sales & Service, Butler, Pa., 


this month 


Wander-Quest 
14 Specialists to Survey 
Michigan Roads 


Fourteen Michigan highway men 
are going to do nothing but drive 
100,000 miles during the next five 
years—-without leaving the state. 

The highway department special- 
ists have been detailed to travel 
over the streets and roads of Michi- 
gan to inventory length and physi- 
cal condition. 

It will be the first logging of 
Michigan roads since 1936, with 
total cost of the program estimated 
at $100,000 for the state. 

+ * + 
N. Y. Warns Driving Minors 

Every driver under 21 must be 
covered by liability insurance re- 
gardless of whether he owns a car 
or is just driving a vehicle owned 
by someone else, under a law passed 
in New York recently. 





that last year citizenship education | 


project students made a similar) is observing his 30th anniversary as a Packard salesman. Baker is shown using} commissioner, said that insurance 
companies will issue identification 
ecards which will serve as evidence 
of coverage when the minimum re- 
so well that the system was) few are ready to belittle the traffic quirements of $10,000-$20,000 bodily 
safety work these students are|injury and $5,000 property damage 


traffic survey and came up with| packard sales promotion techniques to sell a prospective customer. 
recommendations that the city’s 
two main highways be made one- 
way streets. 

The council approved the idea| adopted permanently. 
for a 30-day trial. It worked out| With the memory fresh in mind, | doing. 








are met. 


James R. Macduff, motor vehicle 





YOU GET THIS 
$455 CASCO 
POP-OUT UNIT 


No. L31C y 









: - LIST PRICE EACH” 
2 No. L31C VIS-O-LITE ILLUMINATED LIGHTERS... $2.85 
4 No. 133C POP-OUT UNITS. $1.55 
4 No. L22€ CASCO LIGHTER ELEMENTS. ME ES Das $1.05 


-YOUR TOTAL SELLING PRICE... $17.65 
YOUR TOTAL re ONLY *10.73 
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CASCO’S TERRIFIC NEW 


ol pee: 


MERCHANDISER 


THIS FREE pisPLay... 










lighter sales 
up to 500% 





i Self-Selling 
“|/ Merchandising 














Stable! Cards Quicken 
a A ‘ Sturdy! Impulse 
puts you in the Lighter Business in the Packed with Soyhins 
right way ... Keeps you there Profitably 
with Automatic Sales, yet doesn’t cost 
you a cent! ; Tékes onls 
6 inches square 
ORDER Deal L-520 From YOUR of counter 
space 






DISTRIBUTOR TODAY! 





CASCO PRODUCTS CORP 
BRIDGEPORT 2, CONN 


DEPENDABLE PRODUCTS OVER A QUARTER CENTURY 





You have fo reach 


9 HIGH BRANCH 
to pick the MOST , APPLES 


Pa 













QO. COURSE, automobile buyers don’t grow on trees. Collier’s bold and buoyant journalism does more 
than move these people. It moves cars, too—over 800 
million dollars’ worth this year. 




















But they do grow in clusters. And you'll find the 
biggest cluster concentrated in one definite income 
bracket. If the car you sell is advertised in Collier’s, you’ve got 


first call on th les. 
It’s a fact that 66% of all cars are purchased by people ee a a ee cae 


earning $3,000 to $10,000 a year. 
How do you reach these people? UV C ' WOR “S ; a 


You reach them with Collier’s—a magazine they read, 
discuss and debate week after week, a magazine that 
makes sales happen with the most stimulating 
editorial program in the field. 


~*~ ~< ee —_ 


Of all the major weeklies, Collier’s has the highest 


percentage of its circulation in the all-important Collier’s Makes Things Happen 


$3,000 to $10,000 bracket. in the Car Service Field, Too 


Here are the figures: Three times a year, spring, summer and fall, Collier’s 


sublishes a two-page feature on “Preventive Service,” 
to 


Percentage of Circulation in $3,000 stressing the importance of keeping cars in shape for 
top performance. 
to $10,000 Group: 
$10, i Result: Collier’s readers are repair-minded, spent 
COLLIER’S 72% — of dollars last year for parts and accessories 
Life 69% Above you see the “Preventive Service” spread as it 
The Saturday Evening Post 68% appeared in the July 5 issue. 





Look (Biweekly) 69% 


Source: Stewart, Dougall Qualitative Survey 












Collier's 
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The Crowell-Collier Publishing Co., Detroit Office: General Motors Bldg., Detroit 2, Mich. 
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New Products 








COLOR FLOOD LAMPS — Newely - de- 
veloped 150-watt, R-40 bulb, color spot 
and flood lamps available from Westing- 
house Electric Corp., 401 Liberty Ave., 
Pittsburgh, have largely eliminated the 
need for color caps and screens, the firm 
says. The lamps have a permanent, trans- 
parent bowl coating. This makes it possi- 
ble to provide either a wide or a narrow 
beam-distribution pattern, similar to those 
of the standard 150-watt reflector flood 
and reflector spot lamps, according to 
Westinghouse. 

* * 


Liquid Steam Cleaner 


Announced by Turco 

A free-rinsing, soluble liquid 
steam cleaning compound—Turco 
3232—-which is safe on reactive 
metals and painted surfaces, is the 
most recent development of Turco 


| chandise 
| specifically for low-cost or short- 








Products, Inc., 832 E. 62nd St., Los 


Angeles 1. 

Non-flammable Turco 3232 will 
leave no white streaks or solution 
residues on surfaces, Turco says. It 
gives scale-free operation, except in 
the very hardest of water. 

* x * 


Cappel Offers Catalog 


|For Low-Cost Campaigns 


Publication of a small-size mer- 
prize catalog designed 


term sales incentive campaigns is 
announced by Cappel, 
and Co., Dayton 1, O. 
The new catalog will make it 
possible for firms to use regular 
merchandise incentive campaigns 
to accomplish selling objectives on 
a quick and inexpensive basis, says 
the company. 
* 


Texaco Dual-Purpose Oil 


Preserves, Lubricates 

The Port Neches, Tex., laborator- 
ies of Texas Co., have developed a 
dual-purpose oil that functions both 
as a preservative and a lubricant. 

The company says that the oil 
eliminates the need for handling 
two products when the engine is 
temporarily taken out of service 
for purposes of storage or ship- 
ment. 

# * + 


Balkamp Set to Unveil 


°52 Line of Testers 
A new line of antifreeze testers 


| and battery hydrometers is being 


released for fall use by B-K Service 
Products division of Balkamp, Inc., 
Indianapolis 7. 

All glass in the B-K Service 
Products line is fully annealed to 


MacDonald 


| 1 
|minimize breakage, it is pointed 
jout. A full line of replacement | 
parts is listed in Catalog No. BK- 


852. The line is distributed nation- | 





ally by NAPA Warehouses and | 
Jobbers. 
* * * 
{ eZ % 
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Providence, announces a new extension of 
its line of oil filter replacement cartridges. 
Of the new cartridges, C-231 PL replaces 
Purolator P-40; C-233 PL replaces MoPar 
1121694 (late '52 DeSoto V-8); C-199 re- 
places Walker RC-30; C-198 replaces Mack 
236-GB-220; C-166 replaces Oliver K-5507, 
and C-165 replaces Oliver M-5507. 
* * 2 


Forgings Bulletin 

“Forgings for the Automotive In- 
dustry” is the title of a bulletin 
(No. 5203) made available by Pitts- 
burgh Forgings Co., Coraopolis, Pa. 
The new literature presents drop 
and upset forged parts for cars, 
trucks and tractors. The forgings 





illustrated include such parts as 
door hinges, rear axle shafts, hubs, 





Full-color ads 
like this appear 


TILLIM: Lica LLL 


in the POST 
and HOLIDAY 


to make it easy 


for you to 


the most popular 





ry) | | 





| TUF-TEX | Seat covers” 





steering knuckles and gear blanks, 
says the company. 

Behr-Manning Develops 
Waterproof Sandpaper 


Behr-Manning Corp., division of 


‘| Norton Co., Troy, N. Y., announces 


development of a waterproof sand- 
paper for the automotive repaint 
trade called 
Durite paper. 

Tufbak has freeness of cut and 
ability to maintain the initial sharp 
“bite” necessary in wet sanding 
primer coats and all other automo- 
tive finishes, says the company. 

* * - 


| Cleveland Firm Announces 


Aluminum Anti-Rust Paint 
Addition of an aluminum anti- 
rust paint to its paint line is an- 
nounced by Paint Corp. of America, 
Fidelity Bldg., Cleveland 14. 
Known as PCA-102 Aluminum, 
the paint is made of doubly pig- 
mented aluminum mixed with a 
clear base vehicle, and can be ap- 
plied easily and quickly without 
any possibility of the base “bleed- 
ing” through, claims the company. 





FIRE EXTINGUISHER—A new vaporiz- 
ing liquid fire extinguisher designed as 
the Pressurized Model B has been an- 
nounced by Fyr-Fyter Co., 221 Crane St., 
Dayton, O. It features fast, one-hand op- 
eration with accurate control, and releases 
a 30-foot stream of liquid, states the firm. 

s @ @ 


AAR Releases Booklet 
On Auto After-Market 


Automotive Affiliated Represen- 
tatives, 17 W. 60th St., New York 
23, has recently published a book- 
let entitled “Do You Have an Item 
to Sell?” It says the booklet is de- 
signed to assist manufacturers with 
new items for the automotive after- 
market. It explains the best possi- 
ble means, says AAR, of obtaining 
highest volume through proper 


channels of marketing and distri- 
bution. 


Tufbak Speed-Wet | 


reduced by keeping entrance mat- 
ting in place the year round. 





VISORETTES — States Development & 
Mfg. Co., 11 W. Cullerton St., Chicago 16, 
has announced it is marketing a new 
stainless steel trimmed plastic headlight 
visor which it says deflects the glare from 
headlights. The item is available in red, 
blue, green and amber. 

* * 


Recipes for 4,000 Colors 
Outlined by Briggs 


A new booklet, “Treasure Chest 
of Colors,” is being offered by the 
Refinishing Materials division of 
Briggs Mfg. Co., 3001 Miller Ave., 
Detroit 11. 

The booklet describes the Briggs 
Mechani-Mix color service and how 
it is possible to make over 4,000 
factory-matched colors with the 24 
basic tints. 





HOLLYWOOD MUFFLER—A new all-steel 
custom muffler has been announced by 
Howard E. Wolfson, president of Mare- 
mont Automotive Products, Inc., 75 E. 
Wacker.Dr., Chicago. Called the Maremont 
Hollywood type, the new muffler is avail- 
able for all popular makes of automobiles. 

.. ££. 


Worthington Bulletins 


Worthington Corp. Harrison, 
N. J., announces the publication of 
two bulletins dealing with its prod- 
ucts. The H-630-BL bulletin de- 
scribes the two-stage, air-cooled 
radial air compressors capable of 
producing 80 to 125 pounds pres- 
sure and the other deals with All- 
speed motor drives of from % to 
7% horsepower. 

*” + * 


L. A. Firm Introduces 
V-Band Truck Coupling 


Marman Products Co., Los Ans 
geles, has announced a new V-band 
coupling with mating flanges, espe- 
cially designed for use on large 
diesel and gas truck exhaust pipe 
connections. Quick coupling latches 
make disassembly possible in a 
matter of minutes, it is stated. 

Additional information on Mar- 
man V-band couplings for trucks 
may be obtained from the manu- 
facturer at 11214 W. Exposition 





Blvd., Los Angeles 64. 


Seat Covers 















When the trunk is loaded to the gills. and you still haven't got all 
that absolutely necessary tackle and duffle aboard — oh, boy, that's 
e ° when a back seat gets front billing' Providing — providing you're 0) iD) ©) © RI 
tal rVisl-laiae| wise enough to have Howard Zink seat covers on your car. - oe = ae nd TAO) ‘O) L iS} 
Just pile the stuff in! That slick, tough, snag-resistant ke Sceae sgt a a ier teaan tian a 7 
plastic fabric says no-never-mind. And suppose there's some Tool for GM cars and 
dirt and grease at the end of the trail — wash it off with BRAKE LINING — Russell Mfg., Middle- trucks. Tightens loose 
cae outside door handles 
soap and water' Your car is beautified . protected town, Conn., has developed a brake lining by cutting new lips on 


THE HOWARD yal, | @ueee) ite) ft Nile), | 


Fremont. Ohio « Passaic. M J. * Long Beach, Calif. + Charleston. Miss 


All the Sules Aids You Can Use! 
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WORLD'S LARGEST 





equipped with Howard Zirk seat covers 





MANUFACTURER OF AUTOMOBILE 


and conditioned for living when it's 


THE HOWARD ZINK CORPORATION 
Fremont Oto -Passax.N) - Long Beach Calit - Charieston Miss 


You can hare this 
cheery plaid in green, blue 
or maroon combinations 
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SEAT COVERS 




















it reports is uniform in structure through- 
out. The company also claims that the 
lining has a uniform coefficient of friction, 
a uniform rate of wear and a distinctive 
appearance during the whole life of the 
lining. It is said that the lining will not 
absorb water. 
e = «@ 


American Mat Corp. 


Literature on the proper uses of 
rubber link matting, entitled “You 
Don’t Walk on the Ceiling—But” 
has just been issued by American 
Mat Corp., 2018 Adams St., Toledo 
2, O. According to D. W. Moor jr., 
president, the circular is designed 
to show that cleaning and main- 
tenance costs can be substantially 

























old ferrules — or in- 
stalling new ferrules. 
EALER COST 


Door Handle Fiange 
Depressor aids in re- 
moving door handles 
and window control 
levers Adjustable — 
fits all sizes. RUB- 
BER PROTECTED. 
Leaves hands free. 
Pick included with 
each tool 


DEALER COST 
$2.25 


IMMEDIATE 
DELIVERY 
If your jobber cannot 
furnish order direct. 
Write today for free 
catalog of over 200 
HOUS service BY... 






items. 


HOUSER ‘ 
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HOLIDAY FAMILIES ARE QUICK TO RE-TIRE!!! 


By ‘‘re-tire’’ we don’t mean Holiday readers are 
early-to-bed folks or fast settle-downers, either! No 
sir, we’re referring to facts in a brand-new survey 
that proves Holiday families buy three times more 


replacement tires than the average U. S. family! 


So what? Here’s what: If you’re looking for the 
hottest automotive market in America—you’re look- 
ing for those Holiday families! 


All told, there are now more than 850,000 of them 
—top-income, active, responsive families who drive 
twice as much as average, who take more vacations 
(average 2.8 per year), who wear out cars and parts 
faster— who are quick to re-tire, quick to reline their 
brakes, quick to repair—quick to refit their cars 
from bumper to bumper! 


They’re the people who have made Holiday, ad- 
vertising-wise, the hottest general monthly of all! They 


are the people whom hundreds of top advertisers are 
reaching through Holiday—and reaping great results! 

Those advertisers include 48 from the automotive 
field. If your automotive product is not on that list, 
it should be—soon! 


Read Holiday’s Great Salute to Automobile Touring in 
the “TRAVEL U.S.A.” Issue 


On the Newsstands Now 


WI ag RE ROME oe 


HOLIDAY 


~ 


es. 





HOLIDAY means Pleasure and Pleasure means Business! 


Holiday supports the “Care 


_ Will Save Your Car" campaign. 
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More Than the Rainbow 


Auto Industry Now Offers 1,000 Colors; 
Once Henry Ford’s ‘Black’ Prevailed 


CHICAGO.—The late Henry Ford | in 1938, “Not only are more colors | 
once insisted that any color is all | available now, but they are brighter, | 


right for a car so long as it was 
black, and for a decade the indus- 
try gave the customers little or no 
color choice. 

A subsequent trend toward more 
colors hit the automobile indus- 
try, with the result that more than 
1,000 separate car colors are on the 
road today and 646 tints, tones and 
shades have been developed during 
the past four years, according to 
the automotive division of Martin- 
Senour Paint Co., Chicago. 

The company found it neces- 
sary to match 646 separate colors 
for models put out during 1949, 
1950, 1951 and 1952. 

Only 95 colors were listed for all 
cars made by the entire industry 


| gayer, 





and warmer than those of 
prewar days,” 
automotive division manager 
Martin-Senour. 


“Predominant colors until re- 
cent years were dark. Many were 
actually drab in comparison with 
those uow in favor.” 


Seeley pointed out that light 
greens, tans, yellows, grays and 
light blues are among colors cur- 
rently offered. He listed such typi- 
cal names as Caribbean blue, pan- 
American red, anniversary gold, 
royal turquoise, Pasadena yellow, 
aloha green, mariner gray and 
Haiti beige from the latest list. 


To a great extent the colors fol- 





GREY 


IRON CASTINGS 


ONE OF THE NATION'S 
LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 


ESTABLISHED 1866 


FOUNDRY 
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COMPAL 


DIVISION 


FFICE AN [ MANU 


CHATTANOOGA 


2, TENNESSEE 





says Don A. Seeley, | 











200 South Seventh Street 








HIGHWAY ADVERTISING SIGNS 


$4950 


Enameled Steel Signs 
FULL SIZE — 8 feet x 4 feet 


WE DO NOT RENT OR LEASE SIGNS 
YOU BUY OUTRIGHT 


Write today for literature and detailed information 


YOU CHOOSE YOUR OWN WORDING 


COMFORT SPECIALTY CO. 





7 St. Louis 2, Mo. 








of | 





]| low the modern trend toward more | 


; ; : ; 
color combinations in wearing ap- | 


parel, homes and all walks of life, 
Seeley said. 


Does Body Odor 
Ail Your Car? 
Try Chlorophyll 


TOLEDO.—Anxious young swains 
eager to please their dates can now 
call on them in cars specially 
scented to match the mood they 
wish to create, thanks to a new kit 
being produced by Del Roy Prod- 
ucts Co., 828 Lagrange St. 


The kit contains chlorophyll and 





a germicide and 10 different per- | 


fumes, including rose, new-mown 
hay, lavendone, lavender bouquet, 
apple blossom, mountain air, acacia, 
vanilla and lemon. 


Roman Pryba, company presi- 
dent, says the kit is guaranteed to 
kill airborne bacteria and leave the 
car fragrantly pleasing for 24 to 
36 hours. It will sell to gasoline 
stations, garages, auto-wash estab- 
lishments and similar businesses 
for $48, he said. 

According to Pryba, each kit will 
service approximately 750 cars, and 
consists of a spray gun, mixing 
bottle, diluting bottle, the different 
scent bottles and a bottle of chloro- 
phyll. 

Its name is New Car Deodorant 
Formula 69-A and 69-B. The dis- 
tributor is G. J. Zimmerman, Mans- 
field, O. 

The procedure requires one brief 
spray application that disinfects 
and deodorizes the car, and an- 
other that perfumes it. A_ sug- 
gested retail price for the service 
is 69 cents. 


Wagner Heads 
Anthony Sales | 


LOS ANGELES.—George A. Wag- 
ner moved up here last week to 
become vice-president and general 
sales manager for 
Earle C. Anthony, 
Inc., Packard dis- 
tributorship for 
California. 

Earle C. An- 
thony, president 
of the firm which 
has handled Pack- 
ards for more 
than 47 years, said 
Wagner will be 
responsible for the 
company’s state- Geo. A. Wagner 
wide operations. Wagner has served 
for the past eight years as An- 
thony’s Los Angeles resident man- 
ager. He has been with Anthony 
for 20 years. 


e 
Oilman No Ogre | 
Man ‘With Head in Vise’ | 
Held Real Picture 
PHOENIX, Ariz.—“A man with | 
his head in a vise,” is the true 
picture of an oilman, according to 
Vern A. Bellman, General Petro- 
leum vice-president and director of 

marketing. 


In a speech before the North 
American Gasoline Tax Conference, 
Pacific region, Bellman in develop- 
ing his theme, “How to Understand 
an Oilman,” pointed out that many 
people feel that oilmen are steely- 
eyed gents with plug hats and long 
mustaches, who would cheat you 
out of your eye-teeth in a minute. 

“Others,” he said, “think that re- 
gardless of the oil they sell, all 
work for Standard Oil. Still an- 
other impression of oil men is that 
they are all wealthy.” 

These impressions are false, said | 
Bellman. 


Bellman told the conference 
that increasing demand on the one! 
side and the oil industry’s vigorous | 
competition on the other makes| 
most oilmen feel “like their heads | 
are in a vise.” “This,” he says, “is 
the real definition of an oilman.” 


Bear Mfg. Gets War Order 

ROCK ISLAND, Ill.—A $33,613 | 
contract for the manufacture of 
wheel alignment. indicators was 
awarded last week to Bear Mfg. 
Co. by the midcentral air procure- 
ment district in Chicago. 




















MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! 


The back pages of every issue of AUTO- | 


Are you? 


|award. The award 





Match Book Plaque— 


This plaque will be presented Sept. 26 
by the match industry to winners in each 
of 41 classifications of products and serv- 
ices. The awards program was set up to 
“recognize the constant effort of adver- 
tisers, agencies and the match producers 
to add to the effectiveness of match books 
as an advertising medium." The Match 
Industry Information Bureau, 1 E. 43 St. 
New York 17, will receive entries unti’ 
Sept. 1. Among the classifications for 
which awards will be given are automo 
tive equipment and automobiles. 


GM’s Coyle Selected 
For Newman Award 


WASHINGTON.—Marvin E. 
Coyle, retired executive vice-presi- 
dent of General Motors, has been 
picked to receive 
the annual Cardi- 
nal Newman 





is tendered by the 
Newman Club 
Foundation, an 
organization com- 
posed of Roman 
Catholic students 
in secular colleges 
and universities. 
The Most Rev. 
J. J. Mitty, arch- M, E. Coyle 
bishop of San Francisco, will make 
the presentation to Coyle at a meet- 
ing to be held at Purdue university 
Sept. 7. The 1951 recipient of the 
award was Clare Boothe Luce. 











Goodyear Cites - 
Advantages of 


‘Lubricated’ Tires 


TRENTON, N. J.—Most of the 
tire industry is using a special oil- 
extended synthetic rubber in its 
products, Dr. James D. D’Ianni, 
Goodyear Tire & Rubber Co. re- 


» | search executive, told members of 


the local section of the American 
Chemical Society. 


The “lubricated” rubber, Dr 
D’Ianni said, is being produced in 
six of the nation’s synthetic rub- 
ber plants at the rate of more than 
10,000,000 pounds a month. 

The process, developed in Good- 
year’s laboratory under the spon- 
sorship of the synthetic rubber di- 
vision of the Reconstruction Fi- 
nance Corp., makes possible the 
use of as much as 37.5 parts of oil 
to 100 parts of conventional syn- 
thetic without impairing quality, 
Dr D’Ianni said. 


Light Load Rates 
Up 15% in Ohio 


COLUMBUS, O.—Ohio’s public 
utilities commission has granted 
truckers a 15 percent rate increase 





/on shipments of 4,999 pounds or 
\less. A minimum charge of $2.30 
| was set up for hauls up to 50 miles 


and minimum of $2.50 for hauls of 
more than 50 miles. 

A member of the commission said 
the new rates would permit truck- 
ers to break even in hauling ship- 
ments under 1,000 pounds. He said 
truckers would be compelled to de- 
rive their profits from loads in the 
1,000-4,999-pound class. 





Strike Reprieve for Trams 

MONTREAL. — The recent steel 
strike in the U. S. will probably 
delay Montreal transportation com- 
mission plans to replace trams with 
buses on the St. Lawrence Blvd. 
route. Spokesmen say manufac- 
turers were originally scheduled to 
deliver the 130 new buses this 
month, but the commission will 
now probably get the machines in 
September. 








NEWS COVERAGE 


of Localities in the Buffalo Market 


Orchard Park, for instance: 





A residential village surrounded by country estates, Orchard Park 


is 15 miles from Buffalo. Each 


day its 2035 people buy 1271 


copies of the Buffalo Evening News. 


SELL THE NEWS READERS 
AND YOU SELL 
THE WHOLE BUFFALO MARKET 


EDWARD H. BUTLER 
Editor and Publisher 


| BUFFALO EVENING NEWS 


KELLY-SMITH CO. 


National Representatives 


WESTERN NEW YORK’'S GREAT NEWSPAPER 


1an 


od- 
on- 
di- 


the 

oil 
yn- 
ity, 


bd 


blic 
ted 


or 
2.30 
iles 
; of 


aid 
ck- 
1ip- 
aid 
de- 
the 


as 


teel 
ibly 
om- 
vith 
lvd. 
fac- 
i to 
this 
will 


= 
lls 
bo 





5 


vs 





: poe ns 


AUTOMOTIVE NEWS, AUGUST 25, 1952 





Ne Y. Dealer Tells of U.C. Sales Booster... 





Clean? This Auto’s Sterilized! 


By Ed Brown 
Staff Correspondent 

NEW YORK. —In building up a} 
olume used-car business, Jac 
Lynch (Chrysler- Plymouth) has | 
made use of an extra little touch | 
vhich has, he says, enjoyed cus- 
tomer appeal far beyond its cost in 
terms of dollars. 

It’s “Sanitizing,” a trade-name 
process most commonly used as a 
deodorant and sterilizer for mat- 
tresses and pillows. At Lynch’s, the 
process is applied to the upholstery 
of all used cars. 

Lynch features the special serv- 
ice in his advertising and in his 
talks with prospective car buyers. 
It also rates a neon sign in a 
window of his store on Manhat- 
tan’s upper Broadway. 

As a goodwill gesture, Lynch’s 
service department Sanitizes every 
car brought in for repairs costing 
more than $24. A small card left 
in the car advises the customer 
that his car has been treated at no 
extra cost. 

Lynch says public acceptance is 
demonstrated by the fact that 
many persons return with their 
cars after several months and say 


'Child-Catchers' 


Toronto Considers Guards 


For Truck Wheels 


TORONTO.—The death of a five- | 
month-old baby whose carriage was | 
crushed by a truck in North York, 
narrow escapes for at least three 
other children in Greater Toronto 
and a recommendation from a 
coroner’s jury has spurred interest 
in the need for “child-catchers” | 
around the wheels of heavy trucks | 
and transports. 

Engineers of several of the larg- 
est truck and trailer manufacturers 
agree that the idea “appeared 
practical, at least on the surface.” 
While some kinks would have to 
be ironed out, they admit guards 
would save lives and insurance 
costs. 

To be effective, the guards would 
have to be placed in front and 
behind of both rear wheels of trac- 
tors and trailers, since many acci- 
dents have been caused by trucks 
moving in reverse, the engineers 
said 








Front wheels of the _ tractors, 
they say, would not need special 
guards, since the driver has full 
visibility in this direction and the 
running boards of the cabs offer | 
protection for vehicles traveling 
backward. 


liashinon 
















REPLACEMENT 
CONVERTIBLE 






Ask about 
our new 
reduced prices 





Find out about the NEW | 


ARO REGAL 


Lowest priced 3-ply top on mar- 
ket; made of genuine Haartz 
sport topping material: Tan, 


DEALER'S 
Black on Tan, Black on Black. 


PRICE 
(Plus Tax) 








Write or wire for money making deal 


ARO MFG. CO. 


1089 Commonwealth Ave., Boston, Mass. 


World’s Largest and Oldest Makers 
of Replacement Convertible Tops 


| 
| 
| 





it is time the car was Sanitized 
again. Again, the service is per- 
formed without charge. 

Lynch, who calls the service his 


merchandising “plus,” says that the 
equipment for the process costs 
about $100 and that the expense 


involved in a_ single treatment, 








Fifth of Roadmasters Sold 


With ‘Glamour’ Colors 


FLINT.—Albert H. Belfie, Buick 
general sales manager, announced 
last week that one out of every five 
Buick Roadmasters sold this year 
was painted a special “glamour” 
color available at extra cost in the 
Roadmaster series only. 


Buick sold 23,500 Roadmasters 
the first four months of this year, 
Belfie said, and 5,245, or 22.3 per- 
cent, were special paint jobs. The 
Roadmaster glamour colors are 
peacock green and coronet copper, 
the two most popular, and Nassau 
blue, golden sand, glacier green, 
Aztec gold and beach white. 





| 


which takes about three minutes, 
is less than $1. 

Lynch’s firm, Jack Lynch, Inc., 
launched a heavy used-car pro- 
gram last January. It’s his opin- 
ion that all new-car_ dealers 
should prepare their used-car op- 
eration for a time in the not too 
distant future when, he believes, 
volume output from the factory 
will find the dealer relying more 
and more on cars taken in trade 
to show a comfortable profit. 

The Lynch dealership operates 
from three floors of a building oc- 
cupying an entire block. The first 
floor is devoted to a new-car show- 
room, which holds 11 cars, and the 
main elements of the service de- 
partment. 

Service and new-car get-ready 
are handled on the second floor, 
and the third floor is devoted en- 
tirely to used cars, with a capacity 
of about 90 units. In all, Lynch’s 
operation covers 52,000 square feet 
of space, he says. 


Lynch advertises in the news- 








Dealers Have Hot Time in Chicago— 

A good time was had by all at the Ford dealers get-acquainted party in Chicago 
in connection with promotion of wholesale parts. J. B. Van Tassel, executive vice- 
president of the Chicago Ford Dealers Assn., reported that close to 14,000 hot dogs 
were consumed at the get-together. Above, dealers watch a daredevil perform in 
billowing flames which engulf a car. 





papers about every other day, with|ads are supplemented about twice 
emphasis placed on the best cars|a month with special picture dis- 
he has on his used-car floor. These! play ads. 








B.F. Goodrich 





ANSWERS YOUR QUESTIONS ON 
SERVICING BFG TUBELESS TIRES 


Byes NUMBER of BFG Tubeless Tire users has been 
steadily increasing since 1948 when it was first placed 


3. Are special rims required? The BFG Tube- 
less Tire fits any standard drop center rim. A rim that is 





on sale. Now that hundreds of thousands of motorists drive 
on Tubeless Tires, a few servicing jobs may be coming your 
way. To help you handle them, B. F. Goodrich offers a set 
of service bulletins which give detailed information on 
Tubeless Tire servicing, including complete answers to 
questions like these: 


1. Is special equipment needed to service 


Tubeless Tires? Nor at all! Your regular tire irons are 
all you need. 


2. Is the Tubeless Tire harder to mount and 
demount than other tires? Most servicemen say 
that the BFG Tubeless Tire is easter to mount and demount. 
That's because there's no tube to be pinched. BFG service 
bulletins show exact mounting and demounting procedures, 


PATENTED 
PUNCTURE 
SEALANT 


PATENTED 
RIM-SEAL 
RIDGES 


PATENTED 
BLOWOUT 
PROTECTING 
LINING 


HOW BFG TUBELESS TIRE WORKS: Patented rim-seal-ridges form air- 
tight lock on standard rims. Patented puncture sealant of gummy 
material under tread seals around puncturing objects, permanently 
plugs the hole when object is removed. Patented blowout protecting 
lining of special rubber built into tire body changes blowouts to 
“slowouts”. Patents covering basic features of Tubeless Tires have 
been issued to B, F. Goodrich by the United States Patent Office. 


safe for a tire and tube is safe for a Tubeless Tire. 


4. Can the Tubeless Tire be recapped? 
Any recapper can successfully recap a BFG Tubeless Tire 
with regular equipment. BFG bulletins contain complete 
information. 


5. Is it possible to repair a Tubeless Tire? 
Yes, but since BFG Tubeless Tires seal their own punctures 
and protect against blowouts, they rarely need repairing. 
Repair methods, however, are covered completely in the 
service bulletins. 


6. What's the proper air pressure for 
Tubeless Tires? Recommended pressures for BFG 


Tubeless Tires are the same as for tires with tubes. 
FREE | COMPLETE INFORMATION ON 

e SERVICING BFG TUBELESS TIRES! 
Though B. F. Goodrich Tubeless Tires 
rarely need servicing, as a qualified 
serviceman you'll want to know how 
to do it. For a free set of BFG service 
bulletins, just clip and mail the 
coupon below. The B. F. Goodrich 
Company, Akron, Ohio. 





The B. F. Goodrich Company, Dept. TB, Akron, Ohio 


Please send a free set of Tubeless Tire service bulletins to: 


Company 


Address 


State 


rc 
| 
| 
| 
| 
Name 
| 
| 
| 
| 
| 
| 
City 
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Reports from Various Areas. . . 





Auto Market Page | 


Cleveland 

A sharp reduction in new-car 
sales is reflected by low inventories 
of Cleveland dealers for the week 
ending Aug. 9. 

According to the Federal Re- 
serve Bank, sales of new cars for 
the week were 725, fewest week- 
ly sales with the exception of 
year-end holiday weeks since the 
time of early postwar shortages. 
Sales of new-trucks sagged to 56, 

also one of the lowest weekly 
totals on record.” 

Used-car sales were slightly bet- 
ter, but also showed declines at 
2,270 car sales and 130 truck sales. 

Total July new-car sales were 
4,631, almost 1,00 below July a year 
ago. 

For used cars, last month’s total 
was 22,575, as against 23,236 for 
July, 1951. 

July’s truck figure was 420, well 
below the 599 of a year ago. Used- 
truck sales last month were 1,044, 
slightly under the 1,164 of July, 
1951.—(Sanford Markey.) 


* * * 


New Orleans 

New-car sales dipped to 943 dur- 
ing July as a result of the recent 
steel strike. The July figure was 
342 units fewer than June and 135 
under the corresponding month of 
last year. 

Truck sales, however, rose to 222 
for July, an increase of 12 units 
over June. 

Individual sales by authorized 
dealers: Plymouth, 133; Chevro- 
let, 119; Ford, 111; Nash, 71; 
Buick, 62; Pontiac, 55; DeSoto, 
53; Studebaker, 47; Oldsmobile, 
45; Dodge, 42; Mercury, 39; 
Chrysler, 19; Cadillac, 18; Pack- 
ard, 15; Kaiser, 11; Willys, 7; 
Hudson, 5; Lincoln, 3; Henry J, 3; 
Austin, 3; Crosley, 2; Hillman 
Minx, 1, 

Sold by unauthorized outlets 
were: Chevrolet, 29; Plymouth, 19; 
Ford, 12; Oldsmobile, 5; Cadillac, 
4; Buick, 2; Chrysler, 2; Dodge, 
2; Willys, 1 and Mercury 1. 

Truck sales by individual makes: 
Chevrolet, 60; International, 42; 
Ford, 30; Studebaker, 25; Dodge, 
23; GMC, 17; Mack, 13; White, 5; 
Diamond T, 4; Willys, 2, and Reo, 
1.—(Gordon Hebert.) . 


Ottawa 
Because they are not too optimis- 
tic about future supplies of popular 
makes of automobiles, dealers are 
holding the line on used-car prices. 
Most dealers will not reduce 
their prices, which they increased 
when the recent steel strike cur- 
tailed production. However, there 
is growing opinion among dealers 
that competition may soon start 
some price-cutting on a moderate 
scale. 
“We're quite satisfied with our 


sales prospects for late model cars,” 
said the manager of a large used- 
car lot, “and we’re not reducing 
prices yet.” 

Another dealer, who explained 
that he had a better season this 
year than last year, stated he has 
not considered lowering prices on 
late models because “there’s no 
good reason for it.”—(M. L. 


Schwartz.) 
* 


* 
Chicago 

There is a divergence of opinion 
here as to why new-car dealers 
are retailing rather than whole- 
saling their used cars. The new- 
car dealers say that the reason is 
lower inventories and an improved 
demand. 

From Lee Klinger, president of 
the Greater Chicago Used-Car 
Dealers Assn. and co-owner of 
Michael Lee Motor Sales, came 
a different story. He pointed out 
that used-car dealers have cut 
their wholesale prices, the infer- 
ence being that this move has 
discouraged new-car dealers who 
otherwise might wholesale more 
of their cars. 

At the same time, judging from 
heavy advertising in the classified 
columns, used-car dealers appar- 
ently are having no difficulty in 
obtaining enough cars without ask- 
ing the public for them. 

Lower used-car prices in the fall 
are predicted by most dealers. 
Several new-car dealers reported 
inventories down to less than one- 
third the normal supply for this 
time of year.—(Mel Adams.) 

* * * 


Pittsburgh 

In the week ended Aug. 9, busi- 
ness in general in the Pittsburgh 
district advanced almost to the lev- 
els prevailing before the steel strike 
began late in May, according to the 
bureau of business research of the 
University of Pittsburgh. 

Pronounced gains in industrial 
production and in freight ship- 
ments and a smaller increase in 
the volume of trade boosted the 
bureau’s index of business to 182.9 
percent of the 1935-39 average; it 
was 184.7 in the week ended May 
31. The index of business activity 
in the district mounted nearly 
100 points in only three weeks, 
one of the most rapid recoveries 
on record. 

The drop in new-car registrations 
for the Aug. 9 week was less than 
seasonal. The local steel-ingot rate 
averaged about 85 percent of prac- 
tical capacity, and it was raised 
further in the following week; 
blast-furnace activity showed a 
large increase. 

Likewise, bituminous-coal pro- 
duction and electric-power output 


ia 








loadings and river tonnage were 
approximately as high as in the 
final week in May. Department- | 
store sales increased considerably | 
more than seasonally. | 

” + * } 


Toledo 


July was the worst month for 
auto dealers since December, 1951, 
according to the Toledo Automobile 
Dealers Assn. 

New-car sales for July totaled 1,- 
116, compared with 1,515 in July of 
1951. Last December, 1,007 deliver- 
ies were made. 

Last month’s deliveries com- 
pared with 1,472 for June. The 
total for the year was 8,861, a 
decline of 2,729 below the same 
period last year. 

New commercial vehicles also 
dropped in sales volume. There 
were 114 trucks and buses sold in 
July, against 140 for June and 125 
for July of 1951. So far this year 
890 commercial vehicles have been 
sold, against 1,328 a year ago. 

The same decline was noted in 
the used-car market. Sold were 
2,762 used cars in July, compared 
with 2,949 during June. 

The seven-month total for used- 
car sales during 1952, however, 
shows an increase over the com- 
parable period last year. This year, 
19,001 used vehicles have been sold, 
against 17,119 for the same 1951 
period.—(Dick Roberts.) 

x * * 


Van Wert, O. 


There were 42 new autos and 10 
trucks registered in the Van Wert 
(O.) area during July, it is reported. 
They included: 

Chevrolet, 9; Pontiac, 5; Oldsmo- 
bile, 2; Buick, 4; Plymouth, 1; 
Dodge, 2; Chrysler, 3; Ford, 7; Mer- 
cury, 3; Lincoln, 1; Hudson, 1; Hen- 
ry J, 1, and Nash, 4. 

Trucks: Chevrolet, 4; Dodge, 1; 
Ford, 2; GMC, 2; International, 1.— 
(Simon M. Schwartz.) 

* * * 


Milwaukee 

Milwaukee county new-car deal- 
ers report their poorest July in sev- 
eral years, with sales 13 percent 
under June. 

The rest of Wisconsin, according 
to new-car registration totals com- 
piled by the Wisconsin Automotive 
Trades Assn., showed a 9% percent 
drop from June to July. 

Milwaukee county’s July sales 
were 2,501, down 381 from June. 

Sales in the rest of the state 

dropped from 6,930 to 6,274. 

Most dealers, who were practic- 

ally out of new cars by the end of 
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Amputee Gets DeSoto— 


Harvey H. Hopkins (second from right) 
was the first Korean veteran amputee to 
receive a new car under Public Law 187, 
82nd Congress. He is shown receiving title 
to the car from Sen. Hugh Butler of Ne- 
braska (right), member of the Senate 
Finance committee which considered the 
bill, at ceremonies in Washington. The 
car, a DeSoto Fire Dome Eight club coupe, 
was supplied by Rickard & Davis (DeSoto- 
Plymouth), Washington. Also present at 
the ceremonies were Earl B. Wright and 
Anthony Taylor of the Disabled American 
Veterans. 


up. Deliveries, however, will not re- 
turn to normal until steel invento- 
ries are up to par. 

August deliveries may lag again, 
but September sales should pick 
up, they predict. 

To Aug. 1, both the county and 
state were running 28 percent be- 
hind last year, with the sales loss 
paralleling government materials 
cutbacks.—(John E. Hubel.) 

* * a 
Cincinnati 

Effects of the steel strike were 
clearly reflected in Hamilton coun- 
ty (Cincinnati) registration figures 
for July when sales of new cars 
dropped to 1,474 units from 2,035 in 
June. For the first seven months of 
this year, new-car_ registrations 
have averaged 1,814 per month. 

Used-car sales from dealers to 
private owners were also affected 
by steel shortages, but in spite of 
a shortage of good, late model units 
and a generally tightening sales 
picture, the month’s total topped 
the 4,000 mark for the third con- 
secutive month. The July total was 
4,024 units as compared with 4,227 
in June and 4,598 in May. 

Used cars have moved at an 
average of 3,915 units per month 
for the first seven months of 
1952. This tops last year’s pace 
by approximately 700 units per 
month. 





the steel strike, ascribe the July re- 
cession to the stoppage. Prospec- 
tive buyers, they say, held back for 
fear of layoffs. 

They report business accelerating 





were up decidedly. Both freight car- | now, with unfilled orders building make for July: 


New-truck sales totalled 242 units 
|during July, compared with the 
| June figure of 255, which represents 
| the average month so far this year. 
| New-car registration figures by 


| 97; 


|Ford, 286; Plymouth, 203; Buick, 


Oldsmobile, 99; Pontiac, 84; 
Mercury, 64; Dodge, 108; Nash, 70; 
Studebaker, 52; DeSoto, 51; Chrys- 
ler, 39; Hudson, 43; Cadillac, 33; 
Packard, 31; Willys, 17; Henry J, 7; 
Kaiser, 7; Lincoln, 16; Crosley, 4; 
M-G Midget, 1; Austin Martin, 1; 
Morris, 1. Total, 1,474. 

Used-car registrations by make 
for July: Chevrolet, 641; Ford, 637; 
Plymouth, 427; Buick, 401; Olds- 
mobile, 365; Pontiac, 307; Dodge, 
177; Studebaker, 169; Nash-Lafay- 
ette, 127; Mercury, 130; Chrvsler, 
106; Hudson, 104; DeSoto, 94; Pack- 
ard, 83; Kaiser, 55; Cadillac, 57; 
Lincoln, 35; Willys-Overland, 36; 
Crosley, 24; Frazer, 21; Henry J, 
16; LaSalle, 5; Anglia, 1; other 
makes, 6. Total, 4,024. — (Emery 
Bacon.) 


Magazine Pays 


Tribute to Lander 


Training Plan 


ATLANTA. — The unusual sales 
training program at Lander Mo- 
tors, local Dcdge-Plymouth dealer, 
has won national recognition in an 
article in Fortune magazine. 

John Lander, head of the com- 
pany and a firm believer in honest, 
thorough personal selling, says that 
the results of the sales training 
program have been highly gratify- 
ing. 

Fortune goes into some detail as 
to the program and ends with this 
revealing paragraph: 

“Results: Lander Motors, start- 
ing only 10 years ago, now stands 
first in volume among the South’s 
Dodge-Plymouth dealers. Last year 
it sold 3,000 new cars and trucks 
and 2,200 used cars and trucks; 
and is now grossing roughly $1,- 
000,000 a month. 

“When motor-vehicle sales 
dropped 18.5 percent early this 
year, Lander’s suffered no slump. 
There is virtually no turnover— 
which is understandable since the 
average salesman earns $9,000 a 
year.” 


F ruehauf Reports 
Used-Unit Boom 


DETROIT.—Fruehauf Trailer Co. 
notched up the biggest used-trailer 
sales volume in its history in June, 
according to Cy Priceman, in charge 
of used-trailer sales. 

Priceman said that when statis- 
tics for July were completed, they 
would show that sales continued at 
a high pace during that month. 

He attributed the sales upswing 
to Fruehauf’s “buy of the month” 
campaign, in which company 
branches are featuring used-trail- 
ers in “ready-to-roll” condition at 
special prices. 

Priceman said the program had 
proved so successful that it would 





Chevrolet, 160; 


be continued indefinitely. 








New Passenger Car Registrations, Three States for July, 1952-1951 
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Affecting Factories and Dealers . . . 





Auto Advertising 


By George Deery 
Associate Editor 

A new concept of the way adver- | 
tising works in our economy based | 

on “the value goal,” is presented in 
u booklet jointly released by the 
American Assn. of Advertising 
Agencies and the Assn. of National 
Advertisers. 

“Where Does Advertising Fit 
In” is based on an address made 
at recent meetings of both asso- 
ciations by Otto Kleppner, head 
of The Kleppner Co., ad agency, 
and author of the textbook “Ad- 

vertising Procedure.” 

This new approach views the 
activities of all business in terms 
of their “value goal’—the particu- 
lar form of satisfaction which each 
producer offers through his product 
in order to earn the buyer’s ac- 
ceptance. 

Kleppner then continues, “the 
function of advertising in our econ- 
omy is to help create and dis- 
tribute the better values that men 
offer in competition for the buyer’s 
selection.” 

He takes issue with many of 
the traditional justifications of 
advertising, because as he points 
out, they do not adequately ex- 
plain the economic function of 
advertising, especially of compet- 

itive advertising. 

Copies may also be secured by 
writing to either the American 
Assn. of Advertising Agencies, 420 
Lexington, New York 17, or to the 
Assn. of National Advertisers, 285 
Madison, New York 17. There is a 
charge of 10 cents per copy. 

o * * 


Jones Joins Hollingshead 


Philip Jones, former administra- 
tive assistant to Montgomery 
Ward’s retail vice-president, has 
been appointed assistant director 
of sales and merchandising for 
R. M. Hollingshead Corp., accord- 
ing to Sales Vice-President Donald 
O. Severson. 

Before joining Hollingshead, 
Jones was associated with Mont- 
gomery Ward for 20 years, serving 
in several executive capacities. 

* * * 


Heads Ferguson PR 


Gordon K. Zimmerman has been 
appointed manager of public rela- 
tions for Harry Ferguson, Inc., 
according to Horce D’Angelo, ex- 
ecutive vice-president. Zimmerman 
has acted as the Ferguson com- 
pany’s special Washington repre- 
sentative for the past year. Before 
joining Ferguson, he was chief of 
information for the Soil Conserva- 
tion Service. He joined the Soil 
Conservation Service shortly after 
its founding in 1935, and is the 
author of numerous articles on 
conservation. Zimmerman started 
his career as a reporter on the 
Washington News. He left the 
News to join Dr. Hugh H. Bennett 
in the early days of the Soil Con- 


servation Service. 
* * + 


Denham Expands | 


Six new department heads have} 
been appointed by Athel F. Den- 
ham, president of Denham & Co., 
Detroit industrial ad agency. 
Named as department heads were 
Donald D. Tweedie, director of 
publications; Kenneth W. Allison, 
director of market research and 
direct mail activities; Harold S. 
Atherton, chief account executive; 
L. C. Landino, director of pur- 
chases; V. A. Rengert, art director, 
and Stuart P. Hall, director of pub- 
lic relations activities. The agency 
has moved to larger quarters in the 
Book building. 


cd * * 


In New Post 


Appointment of P. N. Buckmin- 
ster as manager of the adminis- 
trative department, sales and ad 
staff of Ford Motor, has been an- 
nounced by Walker A. Williams, 
vice-president of sales and adver- 
tising. 

A Ford employe for five years, 
Buckminster has served on the 
staff of Williams for two years. 
Earlier he was with the finance 
staff. Before joining Ford he was 
a contracting officer with the De- 
troit Ordnance district. 


Buckminster succeeds L. B. 


as secretary of the product plan- 


Vice-President J. R. Davis. 
* * * 
Auto Survey 

Popular Mechanics has complete 
its fourth automotive study whic 
polls readers on auto ownership 
and preferences, Ad Manager 
Clover L. Perkins has announced. 

According to the survey, 94 per- 
cent of Popular Mechanics’ readers 
own at least one car at the present 
time, compared with 92.1 percent 
in 1950. Of this 94 percent, 20.9 per- 
cent own two or more cars, against 
17.1 percent in 1950. Thus, a total 
of 2,872,500 cars are owned by 
Popular Mechanics’ readers, and 
new-car purchases are planned by 
1,005,000. 

The survey also revealed that 
three out of every four of its 
readers drive over 10,000 miles per 
year, and that approximately 40 


d 
h 


percent of them specify replace- 
ment parts by brand name. 
* * * 

Names 

| Thomas Gayle Johnston has 
| joined Geyer, Newell & Ganger as 
|an associate copy director. John- 
| ston was previously vice-president 


|ning committee in the office of! and copy chief and a member of 


the plans board at Hewitt, Ogilvy, 
Benson & Mather, Inc., and Batten, 
| Barton, Durstine & Osborn, Inc. He 
| was graduated from Princeton uni- 
| versity in 1933 and served as a 
lieutenant-commander in the Navy 
in World War II. 


* * * 


Tribune to Test Ad Reactions 

Starting in October, the Chicago 
Tribune will make available to a 
limited number of advertisers what 
is believed to be the first copy- 
testing and copy-rating service ever 
offered to ad accounts by a printed 
ad medium. 

Through the use of psycho-gal- 
vanometers and impact inter- 
views, Ad Detector Research 
Corp. will analyze individual ads 
from the standpoint of their at- 
tenion power, sustained interest, 
comprehensibility and _believa- 
bility. 

Client copy directed at women 
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will be tested during a two-week 
period starting the first Monday of 
October, and copy slanted at male 
readers will be tested during the 
two weeks starting on the third 
Monday. 

During these individual test peri- 
ods, the reactions of the test sub- 
jects as disclosed by the psycho- 
galvanometer and the impact inter- 
views will be analyzed in terms of 
the four points under study. 

The combination of instrumenta- 
tion, providing objective responses, 
with personal interviews makes the 
method unique among copy re- 
search techniques, the paper states. 

Tests will be made in homes 
through the use of a mobile test- 
ing unit. Each person views each 
ad for 35 seconds, Attention 
power is measured by the galva- 
nometer score during the first five 
seconds, sustained interest by the 
score during the remaining 30 

seconds, 

Comprehension and _ believability 
are determined by impact inter- 
viewing and probing immediately 
after the test, and an analysis is 
made of the findings in relation to 
reactions obtained by the galvano- 
meter. 








Takes Ad Copy Test— 


Emil Ranseen, research director, Ad De- 
tector Research Corp., adjusts psycho- 
galvanometer contacts to hand and arm 
of Mrs. Edward Langwost, Chicago, pre- 
paratory to testing ad copy in terms of 
attention power, sustained interest, com- 
prehensibility, and believability for the 
copy-rating service which the Chicago 
Tribune is making available to advertisers. 

















as 


Your best customers ... who buy your better cars... respond to the beauty... the luxury 


. . of your leather-upholstered models. They like the exciting, 











Genuine Upholstery Leather comes in wide variety. They like the texture... the “slide” that 


permits easy access .. 


. the durability of leather that eliminates the purchase of 


slipcovers. They like the simple care that keeps leather looking its best . . . even improving 


in appearance with normal wear. They like the sound value of Genuine Leather . . . the 


pride of possession it confers. You are in step with the trend to better 


value and greater luxury . . . in showing and selling more cars upholstered in Genuine Leather. 





Bheay i9t fou Bnet agar th gone te 


wide w Zenuine leather 


interesting colors in which 





THE UPHOLSTERY LEATHER GROUP «+ Tanners’ Council of America « 141 East 44th St., New York 17, N. Y. 


American Leather Manufacturing Co., Newark, N. J. ¢ The Ashtabula Hide & Leather Co., Ashtabule, Ohio © Blanchard Bro. & lane, Newark, N. J. © Eagle-Ottawa leather Co., Grand Haven, Michigan 





Geithman, who has been assigned 


Garden State Tanning Inc., Pine Grove, Pa, * The Lackawanna Leather Co., Hackettstown, N. J. * Radel Leather Manufacturing Co., Newark, N. J. 
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| 
bassador sedan, $1,145*. '48 (600) sedan, | 460, $1,45 $1,420, $1,410; SL Deluxe ’51 (88) conv., $2,350*%; (88) Super se- 









































e e $445, $450. | 2-dr., $1, one. $1,570*, $1,525*. '50 FL dan, $2,145*. '50 (88) sedan, $1,590*. '49 
OLDSMOBILE—'51 (98) Holiday, $3, 500° ; Deluxe sedan, $1,295, $1,305; Bel-Air, (98) club coupe, $1,390*; conv., $1,350"; 
Used-t aor Auction Prices (88) sedan, $2,300*, $2,310*, $2,31 50 | $1,555*. '49 FL Deluxe 2-dr., $1,170, $1,-| (76) sedan, $1,095*. ’48 (98) sedan, §$1,- 
(98) sedan, $1,540*, $1,570*, $1,660°, 105, $1,015. ’48 FL Aerosedan, $920,| 010%. 
$1,770*. '49 (88) sedan, $1,165*, $1,180*, $890, $845; FM 4-dr., $735, $720. | PLYMOUTH—’'52 Cranbrook sedan, $1,825. 
$1,290*. 48 (78) sedan, $925*. CHRYSLER—’51 Windsor sedan, $1,700*.| $1,940. '51 Cranbrook sedan, 2 at $1,380 
(Continued from Page 26) PACKARD —'51 (200) sedan, $1,700*, $1,- ‘50 Windsor sedan, $1,635* club coupe, $1,360. °48 Deluxe sedan 
R65*. | DeSOTO—’52 Fire Dome (8) 4-dr., $2,660". $975. '47 SD sedan, $525 

"49 Custom (8) sedan, $1,045; Custom Deluxe sedan, $1,225. '48 Deluxe sedan, | PLYMOUTH—’52 Suburban, $2,250; Cran- | ‘46 Custom 2-dr., $400. PONTIAC—’'51 Chieftain (8) sedan, $2, 

(6) sedan, $995, $875. °48 conv., $830. $330. '41 SD sedan, $165. brook sedan, $1,990. '51 Concord sedan, | DODGE—’52 Diplomat 2-dr., $2,470*. ‘51 120*, $1,850. °'50 Chieftain (8) sedan 

‘46 Deluxe (8) sedan, $580. '42 sedan, | PONTIAC—’52 Chieftain (8) conv., §$2,- $1,405. '50 SD sedan, $1,225 |} Coronet 4-dr., $1,555*. '47 Custom 4-dr., $1,655"; '50 SL (8) sedan, $1,405*. '49 

$300. 760*. ‘49 Chieftain (6) sedan, $1,080*. | PONTIAC—’52 Chieftain (8) sedan, $2,-| $685, $660, $605. Chieftain (8) sedan, $1,340. ‘48 SL (6) 
HUDSON—'49 Commodore (8) sedan, §$1,- 48 SL (8) sedan, $895. ‘47 (6) sedan, 020, $2,030*. '51 Catalina, $1,880*, $2,- | FORD—’52 Victoria, $2,550*, $2,525*; Cus- sedan, $1,005, $930. 

050. $795. 030*, $2,155*. '50 Catalina, $1,750*; Chief- | tom (8) 4-dr., $2,065*, $2,010, $1,985*. | STUDEBAKER—’51 Champion conv., $1,- 
KAISER—’51 Special sedan, $1,270*, tain (8) sedan, $1,570. '49 SL (8) se- | ‘51 Custom (8) conv., $1,425. '50 Custom 355°; Commander club coupe, $1,420*. 
LINCOLN—'47 sedan, $510. DENVER dan, $1,110*. '48 Chieftain (8) conv., (8) 4-dr., $1,430*, $1,405*, $1,210, §$1,- ’50 Champion conv., $1,040; sedan, §$1,- 
MERCURY—'50 sedan, $1,520. ‘47 conv., 4 ss $1,025*. '47 SL (8) sedan, $600. | 015. '49 Custom (8) 2-dr., $910, $880, 120. 

$600. (Denver Auto Auction. Sale every Tues- | STUDEBAKER—’'51 Commander (8) sedan, | $865, $840, $805. '47 SD (8) 2-dr., $655, | WILLYS—’50 Jeepster, $790. ‘47 station- 
NASH—'51 Statesman 2-dr., $1,310. day. Prices are for sale of Aug. 12.) $1,410*; Champion sedan, $1,310*, '50| $620, $605. wagon, $520. 

OLDSMOBILE—’'50 (98) sedan, $1,700*; (Prices “slipped slightly, Sold 234 units Champion sedan, $1,115 HUDSON-——’52 Pacemaker 4-dr., $2,015*. 

club coupe, 2 at $1,625*. '49 (98) conv., | out of 389 offerings.) WILLYS ’50 stationwagon, $1,065. °49| °'49 Super (6) club coupe, $705. ALBANY. N.Y 

$1,270*; sedan, $1,245*; (76) sedan, $1,- | BUICK—’52 Super Riviera, $2,910*, $2,-| Jeep, $615. '48 pick-up, $600. '46 Jeep, | LINCOLN—’49 2-dr., $1,015*; 4-dr., $1,- shanty sis 

235*. '48 (98) conv., $1,100*. '47 (66) 995*, $3,005*; sedan, $2250, $2,350*, $2,- $645, 060*. (Tim Anspach’s Auto Auction. Sale every 

club coupe, $790; (76) sedan, $550. 415, $2,825*. '51 Super sedan, $1,805, | MISCELLANEOUS—'52 GMC %-ton pick- | MERCURY—’52 4-dr., $2,605*; 2-dr., $2,- | Monday. Prices are for sale of Aug. 11.) 
ie ay og (200) sedan, $2,750*. ‘47 $2,000*, $2,025*, $2,125*. ‘50 Super se- up, $1,600. "51 GMC %-ton pick-up, $1,- 650°. '51 2-dr., $1,875" $1, 855%, $1,725°. (Market is zig-zag, with clean cars 

sedan, $260. dan $1,250, $1,270, $1,450*. ‘49 Super 255. 50 4-dr., $1,500, $1,450, $1,430 bringing close to ceiling prices, while 
PLYMOUTH—’51 Cranbrook sedan, $1,580, conv., $1,165*, $1,210*, $1,240. "47 RM NASH—’52 Statesman 4-dr., $1,950*. high-mileage units and _  fixed-overs 

$1,575, $1,545; Cambridge sedan, $1,520, sedan, $750. EBENSBURG PA OL. 5 Se Cees 4 51 (88) 4-dr., $2,280*, $1,- | dropped off considerably. Sold 122 units 
$1,505, $1,480, $1,470. '50 SD conv., $1,- | CADILLAC—’51 (62) sedan, $3,435*, $3,- _ 79 “g 30. '50 (98) 4-dr., $1, 730°, Can é $1,- | out of 148 offerings.) 

400; Deluxe club coupe, $1,350, $1,200. 440*, $3,500*. '50 (60) sedan, $3,315*; (Ebensburg Auto Auction. Sale every 650°. 49 (98) 2-dr., $1,295*; (88) conv., | RBUICK—'52 Super Riviera sedan, $2,990*; 
- 46 SD sedan, $590. : (62) sedan, $3,100*. '49 (62) sedan, $2,- | Thursday. Prices are for sale of Aug. 14.) $1,385*. RM sedan, $3,300". °50 Special sedan, 
PONTIAC—'52 Catalina, $2,875*. '51 conv., 125*, $2,160*, $2,185*. °48 (62) sedan, (Demand and prices on clean offerings | PLYMOUTH—'52 Cranbrook 4-dr., $1,720; $1,310*, $1,220*, $1,011*; Super sedan. 

$2,150*. ’50 Chieftain sedan, $1,600*. 49] $1,645*, $1,795*. were up. Dealers report stocks at all- | club coupe, $1,870*, '51 Belvedere, $1,- $1.780*; RM sedan, $1,525*; RM Riviera 

Chieftain (6) sedan, $1,210, $1,170. '48| CHEVROLET—'52 %-ton pick-up, $1,600; | time low. Sold 95 units out of 124 offer- | 725, $1,650. '50 Suburban, $1,360. '49| Sedan, $1,800*. '49 Super sedan, $1,375": 

SL (8) sedan, $860; Torpedo (6) sedan,| %-ton pick-up, $1,405, $1,535. ’51 Bel-| ings.) | SD 4-dr., $1,025. '48 SD 4-dr., $695,| RM sedan, $1,325*, $1,225*.''48 RM 

$970. "47 Torpedo (6) sedan, $760. 46] Air, $1,770; SL Deluxe sedan, $1,480, | RUICK—’52 RM Riviera 2-dr., $3,100* oo | $630. conv., $1,015*. °47 Super sedan, $675. '46 

Torpedo (6) sedan, $530. $1,615", $1,625*, $1,630*; %-ton pick-up, Specini 4-dr., $1,440*. °48 RM 4-dr., | PONTIAC—’52 Chieftain (8) 4-dr., §2,- Super sedan, $250 , : 
STUDEBAKER —'48 Champion sedan, $530. | $1,160, "$1,205. 50 Bel-Air, $1,445, $1,-| 910°. '47 RM sedanet, $730. °46 Super | 550°, 2,575*, $2,410. ’50 Chieftain (8) 4- | CADILLAC—'49 (62) conv., $2,440*. ‘48 

47 Commander club coupe, $740. 510*, $1,600*; SL Deluxe sedan, $1,170,| 4-ar.,” $680, '39 Special 4-dr.. $175. dr., $1,405. ‘49 Chieftain (8) 4-dr., $1,- (62) sedan, $1,880*. ’47 (62) conv., $1,- 
WILLYS—'49 Jeepster, $775. $1,200, $1,220, $1,265; %-ton ‘pick-up, | CADILLAC—'49 (62) 4-dr., $2,390", §2,- | 229". 48 Chieftain (8) 4-dr., $850*. 360*. "46 (62) conv., $1,225; (60) se- 
MISCELLANEOUS — 37 International $820, $1,010, $1,045. '49 SL Deluxe se- 180*. '41 (67) 4-dr., $300.” , 4 — "46 Jeep, $410. dan, $1,120* Ss : : Z 

j Gam 9350” $380. '40 Opal (German) se-] dan,’ $1,025, $1,030, $1,070, $1,075. 48 | CHEVROLET—’52 SL Special 4-dr., $1,- | CHEVROLET—'52 SL Deluxe sedan, $2,- 
} ’ FL Aerosedan, $700, $795, $805, $820.| 40, '51 Bel-Air, $1,805*. ’50 SL Deluxe DYER, IND. 100*; stationwagon, $2,550*; SL Deluxe 
" 47 SM_sedan, $525, $610, $640. '46 SM] conv., $1,350, $1,285; 4-dr., $1,295*; FL ois sedan, $1,830. 51 SL Deluxe sedan, $1,- 

DANVILLE, VA. sedan, $510, $525, $530. Deluxe 2-dr., $1,250. '49 SL Deluxe 2- |, (Dyer Auto Auction. Sale every Friday. | 700%, $1,675; conv., $1,950*; FL Deluxe 
CHRYSLER—’52 Saratoga sedan, $2,975*. dr., $1,125, $1,105, $1,060; SL Special | Prices are for sale of Aug. 15.) sedan, $1,555, $1,650*; SL Special busi- 

(Danville Auto Auction. Sale every Wed- ‘51 NY Newport, $2,730*; Windsor sedan, business coupe, $975. 48 FL Aerosedan, (Market steady of last three weeks. ness coupe, $1,370. °50 SL Deluxe sedan, 
nesday. Prices are for sale of Aug. 13.) $2,090*. '50 Windsor sedan, $1,440*, $1,-| 959: FM 4-dr., $820; SM 2-dr., $8,20.| Sold 149 units out of 219 offerings.) $1,360; %4-ton sedan delivery, $1,310*: 

(Plenty of buyers were active on a 555*, $1,670°. 49 NY sedan, $935, $1,- '47 FM 4-dr., $725, $700; club coupe, $670. | BUICK—’52 RM conv $3,130*. °51 Rivi- SL Special sedan, $1,120, $1,110; Bel-Air, 
~ — © Lote fee fee i) en, '46 FM 4-dr., $550, $670; SM 4-dr., $640.| era 2-dr.. §2,150°. "50 Super sedan, $1..| $1:630*. '49 SL’ Deluxe conv., $1,190; 

. —s 8) § , »* ; ans ) * Bor J ‘ % @1.88E 940 Sans : 5. 
BUICK—’50 Super sedan, $1,700*, "49 Su-] 720*, $2,910*. '51 Custom sedan, $1,850*, a wna “. ee “Si. pag 3 625, $1,510, $1,500, $1,585. 49 Super se- cunvennin’ ote sedan, $3,075*: New- 

per sedan, $1,380*. $1,900*. '50 Custom sedan, $1,360, $1,- - " ‘ dan, $1,355, $1,330. 48 RM sedan, $880. 7 - on , ’ 2 

, $1,: : ,900° , an, , Windsor business coupe, $775. '47 Super sedan, $660 port, $3,050*. '49 NY sedan, $1,250*. 
CHEVROLET—'52 SL Deluxe sedan, §1,- 635*. '48 sedan, $735, $795. A DeSOTO—'49 Custom 7-passenger, $850. ’41 | ,, age are ; DeSOTO—’'51 Custom sedan, $1,840*; conv., 
935°. ’51 SL Deluxe sedan, $1,600, $1,- | DODGE—'51 Meadowbrook sedan, $1,600*. Custom conv., $135. CADILLAC—’50 (62) sedan, $2,910*. ‘49 $2,200*. ’50 Custom club coupe, $1,550* 

620, $1,405; FL Deluxe sedan, $1,545,] °48 Custom sedan, $680. DODGE_48 Gustom 4-dr., $850. '46 Cus-| (61) sedan, $2,160. '48 (60) Special se-| "47 Deluxe sedan, $260. cen le 

$1,625. ’'50 SL Deluxe sedan, $1,220, $1,- | FORD—’52 Victoria, $2,580*, $2,640*; De- tom 2-dr.. $630. % f > dan, $1,400*. DODGE—’51 Coronet sedan, $1,650*. '50 

225. ‘49 FL Deluxe sedan, $1,080, $1,- luxe (8) sedan, $1,725*, $2,115*, $2,165° ; FORD—’52'Sunliner (8), $2,475*. °51 Cus- | CHEVROLET—’52 SL Deluxe sedan, §$1,- Wayfarer sedan, $1,150; Coronet club 

040, $1,020; SL Deluxe sedan, $930. '48 %-ton pick-up, $1,615, $1,700, $1,720. '51 tom (8) conv., $1,840°: stationwagon, 990. °51 SL Deluxe sedan, $1,540: club coupe, $1,450*. °49 Wayfarer roadster, 

FM sedan, $810, $845. °47 sedan, $795. Victoria, $1,860*; Custom (8) sedan, $1,- $1,640: 2-dr., $1,485. '50 Custom (8) 4- coupe, $1,625. '50 Bel-Air, $1,530, $1,- $750. 

OHRYSLER—’48 Windsor sedan, $955* 220, $1,650%. ’50 Custom (8), sedan, dr., $1,350*; Custom (6) club coupe, $1,-| 535, $1,495; FL Deluxe sedan, $1,205, | FORD—’52 Custom (8) sedan, $2,250*. ’51 
DODGE—’50 Coronet sedan, $1,310*. $940, $1,200*, $1,235*, $1,330*. 49 Cus- 260°; Deluxe (8) 2-dr., $1,120. '49 Cus- $1,315, $1,385. ’49 FL Deluxe sedan, $1,- Victoria, $1,770; Custom (8) sedan, $1, . 
FORD—’50 Custom (8) sedan, $1,350, $1,- tom (8) sedan, $780, $795, $815*, $925. tom (8) club coupe, $1,050: Custom (6) $075; club coupe, $1,020. 48 FL Aerose- 725*. ’50 Custom (8) conv., $1,48: 

025, $1,225. 49 Custom (8) sedan, $1,-| '48 SD (8) sedan, $575, $625, $685, $805. 2-dr., $895. '48 (6) %-ton pick-up, $705. dan, $940. Deluxe (6) sedan, $1,085, $1,010. "49 

000, $1,060, $1,010; Deluxe (8) sedan, 47 SD (8) sedan, $650, $675, $680. '46 ’47 SD (8) conv., $380; SD (6) 4-dr., | CHRYSLER—’51 Windsor sedan, $1,850*, Custom (8) conv., $1,050, $1,060; sta- 

$1,115, $1,065. ‘47 Custom (6) conv., SD (8) sedan, $535, $595. dg $610. °41 (8) club coupe, $140. $2,020*. ’50 Windsor sedan, $1,550*. ’49 tionwagon, $885. '47 SD (8) conv., $730, 

680, $775; Deluxe (8) sedan, $250. '46 | HUDSON—’52 Hornet 4-dr., $2,530 . 51 HUDSON—’50 Commodore (8) conv., $975; Windsor club coupe, $1,355*. '48 Wind- $680; club coupe, $550. '46 Deluxe (8) 

SD (8) sedan, $590. '39 sedan, $100. Commodore (6) sedan, $1, ;600 » $2,000 : Super (6) 2-dr., $1,020. '48 Commodore sor conv., $665. '46 Windsor conv., $525. sedan, $520, $550. 

HUDSON—’49 Commodore (8) conv., $880. 49 Commodore (8) sedan, $800*. (8) 4-dr., $810*. °46 Super (6) 4-dr., | DeSOTO—’52 Fire Dome (8) sedan, $2,- | HUDSON—’50 Pacemaker sedan, $1,225. 

KAISER— 49 sedan, $675. “ KAISER— 48 sedan, $320, $365. vam $375. 435*, $2,570*. ’50 Deluxe club coupe, $1,- | MERCURY—’51 sedan, $1,650. '49 sedan, 
LINCOLN— 49 sedan, $910*. LINCOLN— 49 sedan, $850*, $1,050 ° »« | KAISER—’51 2-dr., $1,225*; Henry J (6), 435*. /49 Custom sedan, $1,145", $1,255*. $1,100, $1,210*, $1,260. '47 conv., $625. 
MERCURY "50 sedan, $1,490*. '49 sedan, | MERCURY—’52 Sedan, $2,620*, $2,675°*, $875. °47 4-dr., $355. DODGE—’52 Coronet sedan, $2,075.* ’°49 | NASH—’51 Rambler conv., $1,600*, $1,- 

$1,090°. 47 sedan, $700. $2,715*, $2,875°. °51 sedan, $1,765, $1,- LINCOLN—'47 club coupe, $380. Wayfarer 2-dr., $955. '48 Custom club 400. 49 Ambassador sedan, $950*; (600) 
NASH—'51 Rambler conv., $1,395; station- 910. '50 sedan, end », $1,725 . 4 > MERCURY—’51 2-dr., $1,775*, $1,765. ’49 coupe, $750. '46 Deluxe sedan, $440. sedan, $720, $830*. 

wagon, $1,330; sedan, $1,185. dan, $1,145*, $1,200°. 48 = $795. 4-dr., $1,100, FORD—’52 Custom (6) club coupe, $2,180*. OLDSMOBILE—’52 (88) Holiday, $2,975*. 
PACKARD— 47 (6) sedan, $560. ’ 47 conv., $675. '46 conv., $590 - NASH_-’52 Rambler conv., $1,850*. °51 ’51 Custom (8) sedan, $1,700; %-ton "51 (88) sedan, $2,060*, $2,200*, $1,535*. 
PLYMOUTH—’50 Deluxe sedan, $1,240. '49 | NASH—’52 Rambler conv., $1, 730. . 50 Am- Ambassador 4-dr., $1,595*, Rambler sta- pick-up, $1,065; conv., $1,860*. ’50 De- 50 (88) sedan, $1,335*, $1,375": (76) 

tionwagon, $1,275; conv., $1.275*. °49 luxe (8) sedan, $1,105, $1,150, $1,185; sedan, $1,500*; (98) Holiday, $1,840*. 
Ambassador 4-dr., $875*; (600) 2-dr., club coupe, $1,125, $1,215. °49 Deluxe 49 (88) sedan, $1,260*, $1,325*. 





$775. yd a $875; Deluxe (8) sedan, $800, | PACKARD—’51 sedan, $1,975. '41 sedan, 
OLDSMOBILE — '50 (98) 4-dr., $1,375*; 


$97 160. 
(88) 4-dr., $1,505*. ’49 (98) conv., $1,- FRAZER 48 sedan, $660. ’'47 Manhattan | PLYMOUTH — '52 Belvedere, $2,350. ’51 
200*; 4-dr., $1,255*; (88) 2-dr., $1, 360° ; 4-dr., $400 Cambridge sedan, $1,260; Cranbrook club 
(76) conv., $1,175. °47 (98) 2-dr., $590 HUDSON—'52 Wasp om $2,275. ’49 coupe, $1,460; Savoy, $1,780. '47 SD 
S ’46 (98) 2-dr., $325. Commodore (8) sedan, $550 conv., $800; Deluxe sedan, $760. 








PACKARD—'49 4-dr., $780*. KAISER—’51 Deluxe sedan, 1, 180, $1,155. | PONTIAC—’52 Chieftain (8) sedan, §$2,- 
PLYMOUTH—’'52 Cranbrook 4-dr., $2,010. '48 sedan, $465. 635*, $2,625*, $2,650°; club coupe, §2,- 
$1,950. '50 Deluxe club coupe, $1,180. ’°49 LINCOLN—’52 Cosmopolitan sedan, §$3,- 350, $2,625*, $2,425; conv., $2,875*; 
SD 4-dr., $950; Deluxe 4-dr., $805. °48 200*. ’49 club coupe, $975. Catalina, $3,000*. ’50 Chieftain (6) se- 
25,000 GALLONS SD club coupe, £910, $800. °47 SD 2-dr., |] MERCURY—’51 sedan, $1,795* °48 conv., dan, $1,570. °49 Chieftain (6) station- 
$757, $700. $630. wagon, $600. °48 SL (6) sedan, $960*. 
PONTIAC—’50 Chieftain (6) 4-dr., $1.460. | NASH—’50 Rambler conv., $1,020. '49 Am- '47 Chieftain (8) conv., $560. 
oO R | G i N A L 49 Chieftain (8) 2-dr., $1,140. °47 SL bassador 4-dr., $905. '47 Ambassador | STUDEBAKER—’51 Commander (8) sedan, 
(8) 4-dr., $850. club coupe, $505 $1,270*, $1,660*. °50 Champion sedan, 


STUDEBAKER — ‘48 Champion conv., OLDSMOBILE—’52 (98) Holiday, $3,640*. $1,070*. '48 Commander sedan, $720. 


$675*; 2-dr., $720*. °47 Champion club 
coupe, $540*. 
WILLYS—’49 (6) stationwagon, $650*. 
MISCELLANEOUS—’51 GMC %-ton pick- 
up, $1,000, ‘39 LaSalle 4-dr., $175. CH ROME o ( RA FT 
S 25 ALLON HORSEHEADS, N.Y. 
G (Horseheads Auto Auction. Sale every EMBLEMS 
Friday. Prices are for sale of Aug. 15.) 
(Prices today indicated a downward 
trend in the market. Sold about 81 per- 
t li h l hi her) cent of the offerings.) 
(part lo ss ig t Y g BUICK—’52 Super Riviera 2-dr., $2,850*. 
’50 Special sedan, $1,525, $1,275; RM se- 
dan, $1,735. '49 RM sedan, $1,265. °48 












Export firm wishes to sacrifice above lot due to a cancelled order. Super sedan, $900. '47 Super sedan, $755; 
i i ; RM conv., $760. . es os 
It consists of genuine assorted matched colors for Ford, Lincoln and CADILLAG’50 (62) 4-dr., $2,830*. °49 Finest Advertising Em 
Mercury 1941-1951 models. Can be used on any car. Packed in original (62) Coupe DeVille, $2,360*. '42 (61) 2- blems Made. Permanent, At- 
‘ a , Re dr., $460*. tractive, Legible, Chrome Plated, Individual 
‘ord pint, quart and gallon cans, each bearing Ford label indicating CHEVROLET—’51 SL Deluxe 2-dr., $1,- d. Distineti Desi hs tas Crafts 
Sand mast wad acter sumer 615*, $1,515. 50 SL Deluxe 2-dr., $1,325, eee ee eee ae 
= . = $1,215. ‘49 SL Deluxe 2-dr., $1,110, $1,- DOUGLAS ALSO men. Write for Free Sample Without Obligation. 

. 125; Special $990, $960. 48 FM 2-dr., itori 
All guaranteed first quality recently manufactured. $790. 3 ou sas. $610, $730. $750. MANUFACTURES _ Soles Territories Open for Top Salesmen, 


CHRYSLER—'52 NY conv., $3,250*. —>) 

j i . DeSOTO—'49 Custom 4-dr., $1,320°. — ; 

Wire, write for stock-list to: Sanaa Gs Gaceet Gas, enaeer. "Bl moi” 

Coronet 4-dr., $1,690*. "50 Meadowbrook 
4-dr., $1,250*. ‘49 Meadowbrook 4-dr., 
$1.110. '46 Custom 4-dr., $575, $515. " 

RN IMPEX e INC. FORD—'50 Custom (8) 4-dr.. $1,200. '49 Scotchlite Ads 

/ $955, $875. '47 SD (8) 


THE DOUGLAS Co. 


ag ae Frames Rear Deck Plates 


Custom (8) 4-dr., 
4-dr., $690. '46 Deluxe (8) 2-dr., $545. 





: 248 East 33rd Street 41 SD (8) 2-dr., $220. 
a 840° 
New York 16, N. Y. ee a Socemater ar., $1,330. °49 630 12th AVENUE SOUTH © MINNEAPOLIS 4, MINNESOTA 
Phone Oregon 9-4355 Suver (6) 2-dr., $755 


KAISER—"51 Henry 3 (6) 2-dr., $840*. = 

LINCOLN—’49 sedan, $1,035*. 

MERCURY —’52 conv., $2,820*. '49 sedan, 
$1,120*; club coupe $1,080*; conv., $1,- 


NASH.—’50 Statesman 4-dr., $1,055, $1,- D R E Ss y U P Y oO U K U Ss E D ¢ A R L re) T 


. .% ; 7 
2 ol 42 (000) Ade. $880%. gan ak With These Low Cost Permanent Metal Pennants 


OLDSMOBILE—’50 (88) 2-dr., $1,370, $1,- © 


250. °47 (78) 4-dr., $760. ; 
PACKARD—’50 (200) 2-dr., $1,005. . . 
0 r PLYMOUTH—'49 P-17 2-dr., $985. °48 De- € ; 
luxe club coupe, $710. ; : 4 




















PONTIAC—'47 SL (6) 2-dr., $785. 
A, d, Ly N. STUDEBAKER—'48 Champion 4-dr., $665. 
MASON CITY, IA. 
ANSWERING many requests from our (Lapiner Auto Auction. Sales every Wed- | Four alternating bright, solid colors: yellow, red, white and blue, Each metal pennant 


, . Prices for sale of Aug. 13.) is wrapped around No. 3 galvanized cable. These metal pennants will last for years and they 
readers for a semi-permanent binder to ee oe oe . always can be repainted. We apply two coats of primer and three coats of baked on enamel. 


§ h d western buye till vi 
retain this publication for ready--reference. —" Market otrens ond steady. Sold That is why our metal pennants will look bright for years. 


























rage recently have we —_ able to pee 131 units out of 188 offerings.) sali Ts tae 

a quality binder which will stand the g BUICK—'52 RM Riviera sedan, $2.885*.|24 Foot of Ten 11" x 14" Metal | 3-2 Strings 

and which we can recommend. This binder at gd Bs 4 — —— .. Pennants in 4 Alternating Colors | 5 or More. 

is covered with black Levant leather cloth, 235*, $2,145*, $2,175*. 49 RM 4-dr., $1,- = = IIE 6557.0. cccensasccerass $12.00 Each 
stiff sides, holds 26 issues of Automotive 270*, $1,260*, $1,205*; Super 2-dr., $1,- 36 Foot of Fifteen 11" x 14" Metal | 374 Strings. . 11.25 Each 
News in removable metal blades. Price $7.50 aes. $1,215, $1,145*. '47 RM 4-dr., $615,| Pennants in 4 Alternating Colors | 5 or More. 10.50 Each 
postpaid to our subscribers. CADILLAC—’50 (62) 4-dr., $2,920*, $2,- All Merchandise Sold on Money-Back Guarantee — Just Send Your Order To Us 


875*. '49 (62) 4-dr., $2,115*, $2,065*° 


AUTOMOTIVE NEWS oberr. DETROIT 26 | |ctevroter—'s2 st Dewxe’'4-ar.. $2,-| BLENKE BROS. MFG. CO., INC. ...... . KNOX, INDIANA 


170%, $1,945*, $2,165°; 2-dr., $1,830; 
Bel-Air, $2,165. '51 SL Special 2-dr., $1,- 
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Industry’s Einstein 


| New Goodyear ‘Brain’ Helps Engineers Solve 
| Problems in Designing Autos of Tomorrow 


AKRON. —A new and improved 
version of Goodyear Aircraft 
Corp.’s electronic “brain,” called 
the L3 Geda (Goodyear electronic 








‘Thinking’ Machine— 


A greatly improved car of tomorrow 
may result from studies conducted with an 
amazing new electronic ‘‘brain"’ developed 
by Goodyear Aircraft Corp., Akron. Dr. 
H. R. Hebgar (left), assistant manager, and 
Robert Mayne, manager of the aerophysics 
department at Goodyear Aircraft, assist 
Computist Jean Cain in plotting an engine 
efficiency study on the new “thinking 
machine." 


differential analyzer), is expected 
to greatly improve the car of to- 
morrow. 

Advanced designs of piston- 
driven vehicles can be tested and 
evaluated by simulation on the 
L3 Geda, eliminating the expen- 
sive trial and error research with 


New Zealand Cuts 
U.S. Car Imports 


WELLINGTON, N. Z.—The New 
Zealand government has ordered a 
slash in imports of U. S. automo- 
biles as part of a draste cutback 
in imported goods designed to ease 
New Zealand’s financial deficits 
abroad. 

Importers were warned that those 
who placed orders without a license 
would be subject to confiscation of 
the goods and other penalties. 

Prime Minister Sydney Holland 
said the cutback was necessitated 
by “crazy buying” which followed 
the removal of import controls. 








prototype models, the company 
says. Devices designed to control 
speed, braking, engine efficiency 
and riding performance can also 
be worked out on the analyzer 
before actual development. 

One of Goodyear Aircraft’s 
earlier computers is now being used 
to analyze engine vibration prob- 
lems and the riding comfort of 
today’s cars. Similar studies can be 
made on the design and develop- 
ment of trucks, buses and railroad 
rolling stock, 

“Usefulness of the machine is 
evident not only to electronic ex- 
perts but to the industrialist as 
well,” comments Goodyear. “In a 
general sense, the analyzer is an 


‘}outsized slide rule and as_ such, 


constitutes an answer to the criti- 
cal shortage of engineers in all 
fields.” 


A result of five years of de- 
velopment, the machine is capable 
of solving problems of motion and 
control either by direct simulation 
or by mathematical equations cov- 
ering a multitude of fields ranging 
from. questions dealing with flight 
in solar space to the measure of a 
baseball’s curve. 

The analyzer solves problems in 
terms of voltage and wave forms, 
which are transcribed onto paper 
in allied recording machines, and 
interpreted by trained technici- 
ans. Problems of dircet simula- 
tion are answered through a 
study of electrical and mechan- 
ical circuits. 


By substituting different voltages 
in the L3 for the different parts 
of an equation, any problem of 
motion that can be translated into 
a mathematical equation can be 
solved, explains the company. 

Smaller and more compact than 
the usual computer unit, the L3 
gives the appearance of being an 
ultra-modern, streamlined tele- 
phone switchboard. It is operated 
entirely from the fornt, either from 
a sitting or standing position. The 
control panel is sloped for easy 
reading of dials and indicators. 

A removable problem board, 
which directly faces the operator, 
is made of light glass-fiber, rein- 
forced plastic. It is easily removed 
for wiring purposes. Space is also 
provided between the control panel 
and the problem board to permit 
the mounting of various auxiliary 
equipment, 

Maintenance is simplified by use 
of plug-in units and by the design 
of panels that swing out, up, or 
down, making almost all parts ac- 
cessible without unsoldering or re- 
moving a single wire. 





@ Grinds wet or dry 


@ Valve stem range 4” to 11/16” 
with three collets 


@ Five-inch grinding wheel 


@ Valve head capacity up to 34”, 
within valve stem range 


@ V-type table ways requiring no 
adjustment for wear 







*“Kuock-Out™ 
\ Valve 
Refacer 





SEE YOUR 
AUTHORIZED 
K. O. LEE 
DISTRIBUTOR 
OR WRITE 
FOR 
COMPLETE 
LITERATURE 


@ Zero to 90° positive-stop face 
angle settings—with minus 1° for 
any angle 


@ Collet-type work head with cons 
trolled rpm's 


@ Concealed coolant system 
@ Right-hand table traverse arm 


@ Precision built for accuracy! 


K. O. LEE COMPANY, ABERDEEN, SOUTH DAKOTA 
WET VALVE REFACERS « VALVE SEAT GRINDER SETS * VALVE SEAT INSERTS 
RESEATER SETS * ROD ALIGNERS * STUD WRENCHES © DRILLS + SANDERS 
POLISHERS « HAND GRINDER SETS * REAMER DRIVES « A.C. WELDERS 





What, No Mix?— 


No, not that, 
young lady above, there are many motor- 


Miss Motorist! Like the 


ists who add anti-freeze full strength to 
their cars instead of mixing it with water, 
says Forest C. Noble, sales manager of 
Du Pont's Zerone and Zerex sales section, 
who has announced plans for Anti-Freeze 
Week Oct. 6-13. ‘The week will be part 
of a campaign to promote sales of the 
Du Pont products,"’ Noble said. 


82,000 DeSotos, 
Chryslers Carry 


Power Steering 


DETROIT.—More than 82,000 De- 
Soto and Chrysler cars have been 
equipped with Chrysler Corp.’s 
power steering system, production 
records reveal. 

Since Chrysler in 1951 first in- 
troduced power steering for cars, 
customer preference for it has 
steadily risen until today buyers of 
V-8 DeSoto and Chrysler cars are 
ordering these automobiles equipped 
with power steering in proportions 
ranging from 35 percent of some 
models to 94 percent of others, it 
was stated. 

Increased production of the pow- 
er steering units has enabled the 
corporation to build from 12 to 20 
percent of lower-priced DeSoto and 
Chrysler six-cylinder cars with the 
device. 

The Chrysler Crown Imperial 
carries power steering as standard 
equipment. The percentage of other 
Chrysler models being ordered with 
power steering is 94 percent for the 
Imperial, 76 percent for the New 
Yorker, 35 percent for the Saratoga 
and 12 percent for the six-cylinder 
Windsor. 

At DeSoto it has been possible to 
satisfy orders for power steering 
in 55 percent of Fire Dome V-8 
models and 20 percent of Power- 
master six-cylinder cars. 





Insurance Rates 
Up at St. Louis 


ST. LOUIS.—Because of a great 
increase in auto accidents and in- 
creasing auto repair costs in St. 
Louis and adjacent St. Louis 
county, a hike in automobile prop- 
erty and bodily injury rates has 
been approved by the insurance 
board of St. Louis. The new rates 
will be approximately 60 percent 
higher for property damages and 
20 percent for bodily injury on pas- 
senger cars. 

B. G. Gregory, manager of the 
board, said while the average 
motorists will bear the brunt of 
the new increase, the third since 
1946, operators of commercial ve- 
hicles will face only a minor in- 
crease. The overall average in- 
crease for both passenger and 
commercial autos is about 14 per- 
cent, Gregory said. 


U. C. Firm Disputes Tax 


BUFFALO.—Smiling Jack Ches- 
bro, Inc., 2378 Main St., used-car 
firm, has filed a protest against 
$356,367 in deficiency taxes levied 
by the Internal Revenue Bureau. 
The claim involves the firm, three 
partners and the wife of one part- 
ner. The dispute involves the tax 
years 1945-1947, 





| The back pages of every issue of AUTO- 
|MOTIVE NEWS contain the WANT AD 
| Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 
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Ward F aces Sentencing; 
Appeal Saves Freedom 


DENVER.—Fred A. Ward, bank- 
rupt Hudson distributor, may be 
sentenced to the penitentiary to- 
day (Aug. 25), but he will remain 
free on bond. District Judge Joseph 
J. Walsh last week denied a motion 
by the former automobile man for 
a new trial and ordered a _ pre- 
sentence report to be made Aug. 25. 

Ward was convicted of four 
fraud counts June 6. The heaviest 
of the four charges — confidence 
game —carries a _ possible prison 
sentence of 20 years, Judge Walsh 
has indicated that any sentences 
he may give on the four counts will 
run concurrently, so the maximum 
he could get would be the 20 years 
for confidence game. 

Frederick E. Dickerson, Ward’s 
attorney, was told by the judge 
that if he passes sentence Aug. 
25 he will order a stay of execu- 
tion of 60 days to permit the de- 
fense to work on an appeal! to the 
state supreme court. Dickerson 
said he still planned to appeal the 
case. There had been reports that 
Ward was ready to waive an ap- 
peal and take an immediate 
sentence. 


Dickerson submitted his motion 
for new trial without argument 
just after Lester W. Hall was 
acquitted by the jury in his five- 
week-old trial. Hall, the former 
executive vice-president of the U. 
S. National Bank, had been on trial 
on the same indictment on which 
Ward was convicted. He was 
charged with helping Ward defraud 
the J. K. Mullen Corp. of $100,000 
Aug. 28, 1950. 

What happens to other district 
court charges against Lester W. 
Hall has not as yet been indicated 
by District Attorney Bert M. Keat- 
ing. Keating said he and his staff 
will review the entire series of 


cases involving Hall and the man 
he is accused of aiding, Ward. 

Meanwhile, Mark Kramer, con- 
fidential secretary to Colorado’s 
Gov. Dan Thornton, has won his 
court fight to collect $1,000 from the 
insurance company which bonded 
Ward. The $1,000 was what Kramer 
said he lost personally when the 
Denver distributor’s financial em- 
pire crumbled last year in a maze 
of unpaid debts, claims and 
charges. Gov. Thornton himself has 
filed a claim against Ward for 
$10,000, which he said he had lent 
the former automobile man. 

District Judge Henry S. Linds- 
ley ruled Kramer may collect the 
$1,000 from Continental Casualty 
Co. of Illinois, the firm which 
bonded Ward’s company. 

The governor’s secretary claimed 
that on July 19, 1951, he gave his 
new Ford sedan to Ward personally 
to sell at the best possible price. 
After the Ward collapse, Kramer 
said he learned that instead of 
selling the car, Ward had borrowed 
$1,500 on it from Associated Dis- 
count Co. 

On Sept. 4, 1951, Kramer said he 
had to pay Associated Discount 
$1,000 to regain possession of his 
car. He filed a claim against the 
Ward estate demanding that the 
$1,000 be returned to him and fol- 
lowed that with a suit against the 
casualty company. 





Coopers Buy Dealership 

Model Motors (Packard), 1702 
Cumberland Ave., Knoxville, Tenn., 
has been sold to C. E, Cooper and 
M. H. Cooper, of Blue Grass, Tenn., 
by Howard Proffitt and B. A. Mor- 
ton. Under its new ownership, C. E. 
Cooper is president and manager 
of the firm. M, H. Cooper is sec- 





retary and treasurer. 





There 


iso HERMAN BODY 


designed for your 
Customers’ Specific Needs! 


HERMAN REFRIGERATED 
RETAIL MILK DELIVERY BODIES 


mw Drive-On-The-Road Refrigeration 


SELF REFRIGERATED. 


Maintains a product temperature of 40°. Available as a package 
No engineering to do with the customer. 


© NIGHTLOADE 


, Plug-in Refrigeration for 
f OVERNIGHT LOADING. 


"Maintains a continuous product temperature of 40° 24 hours a day. Especially 
designed for dairies who want to LOAD TODAY FOR TOMORROW. Available 


as a package. No engineering to 
PHONE COLLECT—FRanklin 5300. 


HERMAN BODY COMPANY 


do with the customer. WRITE, WIRE, OR 


ST. LOUIS 10, MO. 

















Put 


under Overtime Costs! 








Gain more production time in your 
factory by utilizing American Airlines 
Airfreight! We'll show you how it 
actually saves money as well as time. 


For further information, wire us collect- 
/ American Airlines, Cargo Sales Division, 
100 Park Ave., New York 17, N. Y. 


the Skids 
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Used-Car Notes 








Trio Forms Monday Auction 
At Portland, Ore. 


PORTLAND, Ore.—Dutch Klaa- 
skate, James Hamilton and Albert 
Rathmanner have formed a part- 
nership for the purpose of operat- 
ing the Portland Auto Auction at 
8540 NE Sandy Blvd. Sales will be 
held every Monday at 1 p.m. All 
three men are local used-car oper- 
ators and will continue their re- 
spective businesses. 

A feature of the auction is that 
private parties will be allowed to 
sell cars. Buying, however, will be 
limited to dealers. The firm’s loca- 
tion has 6,800 square feet under 
cover and 6,800 square feet of out- 
side area. 


* * * 


Mystery Bomb Blast Rocks 
Home of Chicago Dealer 


CHICAGO. — Norman Korer, co- 
owner of Briggs Motor Co., used- 
car concern, was believed to be the 
target of terrorists after a black- 
powder bomb exploded on the porch 





of his apartment and_ shattered 
windows. 

Korer said that, to the best of his 
knowledge, he had no labor troubles 
or enemies, and he declared himself 
at a loss to explain the bombing. 
Neither he nor his family was 
injured. 

. o * 


Lot on Coast Highway 

BROOKINGS, Ore.—Frank Rob- 
erts has opened Pacific Motors, a 
used-car lot, on the Oregon Coast 
highway here. 

* * * 
Art’s Car Market 

BUFFALO.—A_ business name 
has been filed for Art’s Car Market, 
883 Jefferson Ave., Buffalo, by 
Arthur R. Hetten. 


* * dl 


Keith & Stone Opens 

PORTLAND, Ore.— Opening of 
Keith & Stone Motors at 3634 N.E. 
Sandy Blvd., is announced by Rob- 
ert C. Keith and Herbert H. Stone, 
partners in the new business. Dur- 
ing four years in the automotive 
business here, Keith has been with 











Self service! 


String loosely between two posts a 
length of braided barbed wire wrapped 
in burlap, which is soaked with a DDT 


oil solution.. 


.and the steers learn to swab 


their sides and backs. This back rubber 
keeps cattle just as free of flies as spraying, 
saves the time and effort of rounding up 
and spraying. The DDT used costs $5 per 
season per hundred cows. Brains are a big 
help in the business of farming. 


Farming is a business...which uses ideas 


and imagination, new techniques in crop pest 


control, irrigation, cultivating, and harvesting 
...constantly carries on research to 





develop better methods, higher yields, 
improve quality, and reduce costs. No 
other major industry has made such 
spectacular strides! 

Farm homes and farm living have kept 
pace. The nation’s better farm families 
spend many millions on new building, 
remodelling, redecorating, new drapes, 


floor coverings, functional furniture and 


home 


appliances...today have standards often 
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Lyman Slack Motors (Mercury) 
and Billingsley Pontiac Co. Stone 


an entirely new 
used-car business, 


|}ously. Their lot, 
location for a 
has been paved. 


* * + 


Philadelphia U.C. Dealers 


Name Hoffman Secretary 


man has been named executive sec- 
| retary of the Philadelphia Used-Car 
Dealers Assn. to succeed the late 
Ben Weinrach. 

Hoffman has several years of 
experience in trade association 
activities. 


U. S. Issues Fuel Report 

WASHINGTON.—Technical de- 
velopments leading to better lu- 
bricants and motor fuels are de- 
scribed in a group of government 
research reports now available, 
according to the Office of Tech- 
nical Services of the Department 
of Commerce The reports are 
contained in the June issue of the 
Bibliography of Technical Re- 





ports, which sells for 50 cents a 
copy. 





| was in the real estate field previ- | 


PHILADELPHIA.~— Stanley Hoff- | 





At Atlantic City Dec. 10-13... 





18,000 Plus Expected 


At ASI Exhibit 


ATLANTIC CITY, N. J.—Exhibi- 


Service Industries Show here Dec. 
10-13 has been sold out, according 
to Don H. Teetor, chairman of the 
joint operating committee in charge 
| of the show. 

| Teetor said it was expected that 
| attendance, including foreign visi- 
| tors, would exceed 18,000. 


| The exhibition is the world’s 
largest booth show, Teetor said. 
More than 500 U. S. manufactur- 
ers of automotive replacement 
parts, tools, equipment, accesso- 
ries and other supplies have 
scheduled displays in the Atlantic 
City auditorium. 


| The ASI show is jointly sponsored 
| by the National Standard Parts 
|Assn., the Motor and Equipment 
Wholesalers Assn., and the Motor 
and Equipment Manufacturers 
Assn. 

Designed to promote “manufac- 











exceeding those of the better suburbs...are the 


best class market in the US! 


Best sales opportunity ...is provided by 
SUCCESSFUL FARMING reaching the nation’s best 
farmer businessmen and their families, a major 
market of more than 1,200,000 homes, of which 
nearly a million are concentrated in the fifteen 


agricultural Heart states, with 


the best soil, 


largest investment in equipment, herd, and 


buildings, the highest yields and 
annual earnings of the average 


incomes. The 
SF subscriber 


easily top the national farm average by 50°>. 
8 5970 


Advertising in general media 


misses much 


of the best market. Only SuccEssFUL FARMING 
gives deep penetration, the wide influence 
based on a half century of service... is needed 
to balance any national sales schedule. Highly 
prosperous, with vast savings, bulging checking 


accounts, earning and spending 


billions... the 


SF audience merits prime preference by the 


automotive advertiser! Full facts, 


MEREDITH PUBLISHING 
New York, Chicago, Cleveland, 
Detroit, San Francisco, 
Atlanta, Los Angeles. 


Co., Des 


any SF office. 


Moines... 





tion space for the 1952 Automotive | 





turer-through-wholesaler-to-retail- 
er” activity, the exhibition is con- 
ducted by a joint operating com- 
mittee made up of four members 
from each of the three sponsoring 
associations. 


Prior to the opening of the show, 
conventions will be held by the Mo- 
tor and Equipment Wholesalers 
Assn., Dec. 7-9, and the National 
Standard Parts Assn., Dec. 8-9. 
Both will meet in Atlantic City. 


As in the past, A. B. Coffman, of 
Chicago, is managing the ASI show. 
Members of the operating commit- 
tee are: 


Chairman, Don H. Teetor, Per- 
fect Circle Corp., Hagerstown, 
Ind.; vice-chairman, F, G. Stew- 
art, Standard Automotive Supply 
Co., Washington; C. P. Brewster, 
K-D Mfg. Co., Lancaster, Pa.; B. 
G. Close, King Quality Products, 
St. Louis; E. A. Henderson, Hen- 
derson Bros., Sacramento, Calif. 

W. M. Hudgins, Koochook Co., St. 
Louis; C. O. Kleinsmith, National 
Carbon Co., New York; J. M. Mc- 
Clure, Minneapolis Iron Store Co., 
Minneapolis; F. K. Meyer, Jos. F. 
Meyer Co., Houston; C. S. Rogers, 
P & D Mfg. Co., Inc., Long Island 
City, N. Y.; R. L. Smith, Pyrene 
Mfg. Co., Newark, and A. L. Treit- 
man, American Motor Specialities 
Co., Newark. 


* * * 


Southeast Show Seeking 
Sponsors for ’53 Run 


MIAMI, Fla.—The opening guns 
have been fired in an extensive pro- 
motion campaign on behalf of the 
1953 Southeast Automotive Show, 
to be held here May 22-24. 

Show information, along with an 
invitation to enroll as a sponsor, is 
being sent to hundreds of automo- 
tive jobbers in 10 southeastern 
states. 


About 150 jobbers already have 
expressed interest in becoming 
sponsors, according to E. Webb 
Patten, show president. He said the 
show was hoping for 400 to 500 
sponsoring jobbers, pointing out 
that the number had grown with 
each succeeding show. 


Ford Starts Work 
On New Parts 

2 . 
Depot in Chicago 

CHICAGO.—Work has been 
started on foundations for the new 
Ford division service-parts depot 
and office building to be erected on 
North Ave. near Mannheim Rad. 
Completion of the building is 
planned for August, 1953. 

The structure will be located on 
a 14-acre tract. Ford Motor Co. 
acquired the property in March, 
1951, but defense requirements for 
steel delayed the start of the pro- 
ject. 

The building will provide 204,000 
square feet of floor space, Fronting 
it will be a two-story, air-condi- 
tioned office structure of 36,000 
square feet. The balance of the 
space will be devoted to service- 
stock storage and handling. 

Built on a steel frame, the build- 
ing will have a face-brick and steel- 
sash exterior, and an _ insulated 
steel roof will cover the depot area. 

In addition to parts-depot man- 
agement personel, the office build- 
ing will house Chicago district and 
Midwest regional sales offices of 
both the Ford division and the Lin- 
coln-Mercury division. These four 
organizations now occupy Loop 
offices. 

Service-stock operations will be 
moved to the new depot from the 
Ford division’s Chicago assembly 
plant, 12600 S. Torrence Ave. The 
depot will supply some 535 Ford 
dealers and 83 L-M dealers in parts 
of five states, including Illinois, 
Indiana, Wisconsin, Iowa and the 
upper peninsula of Michigan. 

In the last two years, the Ford 
division has constructed nine new 
parts depots. In addition to the new 
Chicago depot, three other depots— 
in Charlotte, N. C.; New York, and 
Pittsburgh—either are under con- 
struction presently or will be, under 
construction shortly. 
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SPRINGFIELD, Mo.—A _ novel 
ystem of handling repair-ticket 
riteups has boosted efficiency in 
the service department of Martin 
Motor Co. (Chrysler - Plymouth), 
.ccording to Clyde H. Martin, vice- 
president. 

Under the system, writeup men 
equipped with portable telephones 
record service orders on a plastic 
disk which is transcribed by a 
stenographer in the shop office. 

The installation is an answer to 
problems which had been plaguing 
the shop for a long time, Martin 
said. 

In the first place, the firm's 
building, constructed in the early 
1920’s, has only one door to serve 
as both an entrance and exit for 
cars in the shop, During rush 
hours, this presented the problem 
of a traffic tieup in the shop aisle, 


the entrance and the street lead- 


ing into it. 

With customers clamoring for 
quick attention, writeup men had 
their hands full simply filling out 





Floridians Enjoy Picnic 
Of Fort Pierce Assn. 

FORT PIERCE, Fla.—Some 250 
dealers and guests from four coun- 
ties were entertained at a chicken 
dinner and picnic staged by the 
Fort Pierce Automobile Dealers 
Assn. The affair was held at the 
adjacent homes of W. G. Padrick 
jr., president of the association, 
and Alto Adams. 








To The Controller or Office 
Manager Who Wants 


To Live in Los Angeles. 


To Earn in Execess of $10,000 
a Year. 
(Plus a profit sharing plan for 
department heads.) 

3. Copertanty for Advancement. 

(The present Controller is being 
promoted to the general manager- 
ship of a new subsidiary.) 
To Participate as a Member of 
a Young Management Team. 
(Average age of our department 

heads is ) 

To Make Decisions. 
(All department heads participate 
in policy formation and are dele- 
gated full authority to manage 
their departments.) 
6. Security. 
(We are the world's largest 
Chrysler-Plymouth Agency.) 


—AND— 
Who Can Fulfill These 
Requirements 
1. Between 30 and 45 years old. 


2. Married. 

3. Qualified as a Controller and Office 
Manager. 

4. Experienced in instituting work sim- 
plification programs. 

5. Ability to obtain the cooperation and 
train the people supervised. 


> 


Write in detail giving reasons why you 
feel qualified on the above 5 require- 
ments. Please send picture is possible, to 


Greene-Haldeman 


c/o J. RYAN 
2100 So. Figueroa 
Los Angeles 7, Calif. 
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Phones Speed Writeups 


Missouri Dealer Improves Service Efficiency 
With Portable Recording Devices 


repair orders. Such a rush _ in- 
creased the possibility of mistakes, 
Martin said, and there was little, 
if any, time left to devote to extra 
courtesies and the right kind of 
selling job. 

Now each writeup man carries, 
on his belt, a telephone which may 
be plugged into sockets which 
have been placed at convenient 
locations in the shop. 

Orders are spoken into the tele- 
phone and recorded on a disk in 
the office, where a girl plays it 
back and writes up the ticket. An- 
other disk, meanwhile, is taking 
the next order. Within three min- 
utes, according to Martin, the 
ticket is on the customer’s wind- 
shield. 

Besides saving time for the 
shop, Martin said, the new sys- 
tem also takes care of the occa- 
sional customer who complains 
when paying his bill, that either 
too much or too little work was 
done on his car or that a lower 
price was quoted originally. 

In such a case, Martin said, the 
record of the order can be looked 
up and a duplicate ticket written. 
He added, however, that there had 
been no customer complaints of 
inaccurate repair orders since the 
installation of the equipment. 

Martin said the new system also 
had eliminated the headache of lost 
tickets and had lifted from his 
service department the burden of 
much correspondence. 

He had been seeking a solution 
to this series of problems for 
months, but the idea for the system 
in its present shape came to him 
at a demonstration of dictating 
equipment staged by the Edison 
Co, at a dealers’ luncheon. 

Martin said he immediately made 
arrangements for installation of 
the equipment, called Ediphone, on 
a trial basis. It cost him less than 
$1,500, he said. 


Crash Staged 


By Crusader 
For Car Safety 


PORTSMOUTH, N. H. (UTPS)— 
The first of a series of deliberate 
auto crashes has been staged here 
by Andrew White, of Lee, famed 
for his research in the field of 
automotive engineering. 

Setting out to prove to manu- 
facturers that some drastic changes 
are needed in the interior design of 
ears, for greater safety to their 
occupants, the engineer crashed a 
$3,000 automobile at the Ports- 
mouth airport. Observers included 
Ralph Gould, safety director of the 
New Hampshire motor vehicle de- 
partment; State Highway Commis- 
sioner Frank Merrill and State Po- 
lice Superintendent Ralph Caswell. 

White said scientific data from 
his crash experiments would be 
made available to all automobile 
manufacturers in hope of proving 
his contention that many changes 
are essential in modern car de- 
sign, 

“You can’t change the people,” 
the engineer declared, “so as long 
as we have cars, they will be driv- 
ing all over the highway and run- 
ing into one another. 

“But we can make it hard for 
them to kill one another by elimin- 
ating from the interior of cars all 
injury points which now maim and 
kill victims as they are thrown 
from their seats at the moment of 
impact.” 








Hughes Shifted to Sales Job 
In DeSoto Home Office 


Transfer of William Hughes from 
the Chicago regional office to the 
DeSoto home office at Detroit has 
been announced by J. B, Wagstaff, 
sales vice-president. 

Hughes, who has been a DeSoto 
district manager since 1946, will 
assume sales-promotion and mer- 
chandising duties under the direc- 
tion of Karl H. Bronson, director of 
advertising and sales promotion. 








Michigan's Champion Truck Drivers— 

Peter Strump, Detroit; Edward Gardiner, Detroit; John Preston, Lansing, and Mark 
Crane, Grand Rapids, have reason to be proud. They have just won top honors in the 
Michigan Trucking Assn.'s annual truck roadeo in Lansing. Winners in single axle 


d bi hot ry d 
’ 





semi-trailer, 


axle semi-trailer and straight truck classes, 


respectively, they will represent Michigan in the National Truck Roadeo to be held in 


New York City during October. 





Auto News from Mexico 


Total Daily Sales of 40 New Cars and 35 Used Cars 
Are Called ‘Good’ in Metropolis 


By Douglas Grahame 
Staff Correspondent 
||) prowges CITY.— Reports show 
that 40 new cars and 35 used 
cars are sold daily here, an aver- 
age which is called good by the 
Mexican Automobile Assn. 

According to the municipal traf- 
fic department, a total of 78,104 au- 
tomobiles of all kinds is operated 
in the federal district, which has a 
population of about 3,000,000. 

The traffic department reports 
that there are 21,706 trucks, 5,115 
buses and 2,211 motorcycles. 

* * * 


4 Seized in Smuggling 
HE secret service has arrested 
four men, two of whom are cus- 
toms employes, accused of smug- 
gling 1,000 automobiles of various 
makes from the U. S. 

The cars, bought in the U. S. and 
brought here under forged cus- 
toms-house duty payment receipts, 
entered the country through Lare- 
do, Tex., chief point of merchan- 
dise entry into Mexico. 

* * * 


Emergency Service 
WIFTER emergency service is 
afforded the Mexican Automo- 


bile Assn. with establishment of a 
central radio at its headquarters 





Munn 


(Continued from Page 3) 


wail will go up to high heavens in 
this nation that big corporations 
are crucifying the small individual 
merchants for their own advantage. 
That’s when the government steps 
in. The government has already 
shown inclinations to do so. 
* * * 


When U. S. Steps In 

E ALL remember the Hender- 

son report, the Withrow reso- 
lution and the Federal Trade Com- 
mission hearing, all of them rather 
sad commentaries on our industry. 
When the government steps in, we 
will have planned economy that 
will plague all divisions of the 
trade and set back our free enter- 
prise system. 

Our factories are not monopo- 
lies in this trade, although they 
have been frequently accused of 
monopolistic practices. One does 
not have a true monopoly unless 
he controls, say, 90 percent of 
the business. In our industry no 
one factory controls even 50 per- 
cent, It will always be popular 
for Congressmen to protect the 
small businessman as compared 
with the large corporations, who 
have few votes. Therefore, it is 
to the interest of all of us to 
bring this contract discussion out 
in the open and get it settled. 

Let us not let it fester any longer. 
The factory executive mentioned 
above had a lot of courage and I 
admire him. He was the first one 
ever to take such a step, and I am 
sure that much good will come 





from it. 





that can instantly contact 12 sub- 
stations and all patrol and other 
cars equipped with radios. 

* * * 


Fewer U. S. Visitors 


EWER Americans visited Mexi- 

co last June than in the corre- 
sponding month of 1951, reports the 
migration and customs service at 
Nuevo Laredo. 

The total, 4,603 cars, was higher 
than May’s total of 3,567 but below 
the ’51 figure of 4,910. 

* * * 


Chrysler TV Show 

EXICO’S costliest television 

show, a half-hour weekly pro- 
gram on Mexico City station 
XEWTYV, is being presented by 
Productos Chrysler, Mexican dis- 
tributor of Chryslers, DeSotos, 
Plymouths and Dodges. 

The show costs $2,310. It has fea- 
tured the four Caprino Sisters, 
Italian grand-opera singers who 
have done well here on TV and 
radio, and Jose Sabre Morroquir’s 
orchestra. The _ presentation is 
“Chrysler Caravan, 1952.” 

* * * 


Cellulose Tire Covers 


ANUFACTURE of automotive 
. tire covers from cellulose is 
planned by Celulosa Nacional, S. A., 
which has a large cellulose factory 
at Rio Bravo, Tamaulipas state. 
The company was to ask the fed- 
eral government for a special fran- 
chise as a new industry for its tire- 


covers factory. 
* * 


Fiat to Open Plant 


ABEANGEMENTS are being com- 
pleted by Fiat for the estab- 
lishment, near Mexico City, prob- 
ably before the end of this year, of 
an automobile manufacturing plant, 
said Bruno Pagalia, local repre- 
sentative of the Turin, Italy, auto 
firm. 

He stressed that this will be a 
manufacturing plant since Fiat re- 
cently opened an assembly plant for 
cars and trucks in Puebla City, 
capital of Puebla State. 

Technicians and specialized work- 
man are on their way from the 
Turin headquarters for the Mexi- 
can plant. 

Financing of the plant will be by 
a Mexican government-backed com- 
pany that was organized here last 
year. However, Fiat representatives 
have nothing to say about just how 
much cash interest Fiat has in this 
cCunpany. 

7 ” 


Cars Sold by the Pound 


ELLING cars by the kilogram 

(2% pounds) was _ successfully 
introduced by Automotriz Chavez 
Peon, S. A., used-car dealer of 
Tacubaya, local suburb. The by- 
weight prices range per kilogram 
from 1.80 pesos (.21 cents) for 
Buicks to 8.50 pesos .98 cents) for 
Plymouths. Other kilogram-rates 
are Chryslers, 2.10 pesos; Dodges, 
five pesos and DeSotos, seven pesos. 

This system applies alike for cash 
and installment sales. 





Buick Pleased 
With Test Displays 
Of New Skylark 


FLINT.—Buick is pushing ahead 
with elaborate plans for further 
testing public reaction to the Sky- 
lark, its new Eu- 
ropean - flavored 
sports car. 

Buick General 
Manager Ivan L. 
Wiles describes 
that reaction as 
“extremely favor- 
able” so far. 

“Dealers every- 
where have had 
queries about 
when it would be 
put on sale,” Wiles 
said, “and a number of dealers have 
even accepted retail orders for fu- 
ture delivery in hopes it will be 
put in production in 1953.” 

The Skylark was on display 
Friday and Saturday (Aug. 22-23) 
at Bonnie Buick Co., Evanston, 
Ill Tuesday and Wednesday of 
this week (Aug. 26-27), it is being 
shown by Yeager Motors in South 
Bend. 

Friday it moves to Detroit for a 
display at the Michigan state fair 
(Aug. 29-Sept. 7). Then it goes to 
the dealer jubilee in Philadelphia, 
Sept. 14-30; to Philadelphia dealres 
Oct. 1-2, and the General Motors 
exhibit in Atlantic City, Oct. 3-11. 

Out of this, Wiles indicated, will 
come Buick’s production decision— 
after the public itself determines 
whether there is a market ready 
for the car. ° 





Ivan L. Wiles 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 


FULL 
R.0.P. COLOR 


Now available 
DAILY & SUNDAY 


_ The Sunday 
Courier-Express 
is New York State’s 
largest newspaper 
outside of Manhattan. 
97% of its circula- 
tion is concentrated 
in the rich 8-County 
Western New York 
Market. 





BUFFALO 
COURIER-EXPRESS 


Western New York's 
Only Morning and Sunday Newspaper 


REPRESENTATIVES: 
SCOLARO, MEEKER & SCOTT 




















leading automobile dealers all over the 
United States recognize the value of dealer 
identification. Their preference for Ben- 
matt license plate frames, service mono- 
grams and other personal identification, 
exceeds by far that of all other manu- 
facturers combined. 


The Benmatt 
Organization Inc. 


3447 East 15th Street 
LOS ANGELES 23, CALIFORNIA 
Phone ANgelus 3-6751 
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Factories Seek to Avoid Logjams.. . 





Used-Car Drives in Making 


(Continued from Page 1) 
supply of used cars. In some areas, 
O’Madigan added, the supply ran 
as low as 21 days. 
+ * 


A. VICKERS, assistant general 

manager of car sales at Ford, 
said that dealers had reported that 
used-car volume was slacking off a 
little, but that the market activity 
varied geographically. 

He blamed the steel strike, and 
the lack of buying power due to 
unemployment, for slow sales in 
northern areas. In the southern 
regions, where the tobacco crop 
has been harvested, the demand 
for used cars has remained firm. 
A shortage of new cars there 
added emphasis to the used-car 
field, he added. 

Vickers said that “several factors 
seem to point to declining used-car 
prices in the future.” 

“Among these factors,” he said, 
“are general economic conditions 
that don’t look too promising, and 
the introduction of the new models 
later in the fall, which usually have 
an adverse effect on used-car 
prices.” 

Pete Madonis, used car manager 
of Dodge, said that dealers have re- 
ported used-car sales “holding up 
well,” and that dealer inventories 
are down to about a three weeks’ 
supply nationally. 

“The last weekly report,’ he 
said, “showed about 400 more 
cars were sold than in the previ- 
ous period. At the same time, 
there was an even larger drop in 
dealer inventories. 

“As far as we’re concerned, we 
feel that the enthusiasm of the 
recent new-car sales campaign has 
carried over into the used-car field, 
and that dealers have kept used 
cars moving well.” 

Prices will go down a little after 
the introduction of the new models, 
Madonis thinks, and the used-car 
situation will adjust itself when 
dealers have more new cars to 
offer. bP 

* 


EPORTS from DeSoto dealers 

throughout the country indi- 
cate that the retail used-car market 
is good, Paul Herpolsheimer jr., 
DeSoto national field supervisor, 
said. 

“Used-car inventories are at the 





low point of the year,” he added, 
“and prices are reported to be up 
slightly over June and July levels, 
especially on late models.” 


Herpolsheimer said DeSoto deal- 
ers attribute the stiffening in used- 
car prices to the cycle set up by 
shortage of new cars brought about 
by the steel strike. 

With new cars scarce, dealers get 
fewer tradeins, which causes a 
shortage of used cars and an in- 
crease in their price, he said. 

Reports telegraphed from Pack- 
ard dealers throughout the country 
show increased used-car activity, 
according to Fred J. Walters, 
Packard marketing vice-president. 

. + * 


™ E automotive shutdown of 

several weeks caused by the 
steel strike resulted in much of the 
flood of buying on the used-car 
market because the public needs 
and wants automobiles,” he de- 
clared, 

Demand for larger model cars 
has increased appreciably in re- 
cent months, Walters said. Deal- 
ers’ figures show that late model 
Packards are scarce on lots, and 
in many areas, are bringing bet- 
ter than book prices for ’50, ’51 
and ’52 models. 

At Willow Run, a K-F spokesman 
said that reports from dealers 
showed no slump in used-car sales, 
but that “volume was down a little 


Jet Contract Lag 
Denied by Buick 


DETROIT. — Buick flatly denied 
Wednesday that it was behind 
schedule in producing British-type 
J65 jet engines. 

“The ‘company is not behind in 
its contract schedule, and the first 
engine will be delivered to the U. S. 
Air Force on the date promised,” 
the division said in response to a 
Washington Evening Star report 
which claimed that both Buick and 
Curtiss-Wright Aircraft Co. were 
behind contract schedules. 

The story said that although con- 
tracts were let 18 months ago, “on- 
ly a handful of engines has been 
delivered by Curtiss-Wright and 
none by Buick.” 
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Top PR Programs 


Dealer's Team Sparks Fund Raising— 


i 


George Murphy Chevrolet, Los Angeles, receives considerable publicity through the 
performance of a topnotch girls’ softball team. Players are enlisted from the ranks of 
housewives and office workers around Los Angeles and take part in numerous fund- 
raising events. Two and one-half-year-old Bonnie Staats (front right) is the team’s 


mascot. 


i» 
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Choir to Sing at N. M. Parley— 


The 80-voice Albuquerque boys choir, under the direction of George P. Geake, will 
be a highlight of the New Mexico Automotive Dealers Assn. convention at Gallup, 
Sept. 11-13. The choir will present a two-hour concert of folk-songs, western songs, 
sacred numbers and a variety of favorite selections from the early American operettas. 
As a public relations gesture the New Mexico dealers are inviting the public of 


Gallup to hear the choir. 





as compared with a couple of 
weeks ago.” 

No prediction was made on the 
future market. 

On a national basis, the used-car 
stock of Willys dealers “is not too 
unsatisfactory,” according to Gerry 
Lyons, Willys sales manager. At the 
same time, he said that the com- 
pany is hoping for a pickup in 
used-car activity in the fall, simi- 
lar to that of last year. 

* * * 
Py ooo reported that the high 
demand for Cadillacs on the 
used car market has made dealer 
used-car business highly satis- 
factory. ; 

J. M. Roche, Cadillac general 
sales manager, said “our dealer 
problem is to get used Cadillacs, 
rather than sell them.” 

“More than half of the new Cad- 
illacs are sold without tradeins,” he 
said. “Cadillac dealers used-car 
sales so far this year have increased 
17 percent over the same period 
last year. Currently, dealers used- 
car inventory is 4 percent less than 
a year ago. 

“So far as we can see into the 
future, Cadillac used-car market 
will continue to be a very active 
one.” 

« a + 

} pee the past several weeks, re- 

tail sales have been reported 
down in Detroit, except for those 
dealers who have gained a sound 
reputation for handling dependable 
cars. Other than that, the whole- 
sale market has been the most 
active. 

Three areas in Ohio have re- 
ported used-car sales falling off in 
recent periods. 

In Cleveland, a total of 2,194 
used cars sold during the week 
ended Aug. 16 was a six-month 
low. During the previous week, 
2,270 used units changed hands, 
which is still below the average 
figure. 

The Toledo Automobile Dealers 
Assn, reported that July was the 
worst month for dealers since 
December, 1951. Used-car sales for 
the month were off, with 2,762 for 
July as against 2,949 for June. 

The lowest week since July 5 was 
reported for Akron, where 734 used 
cars were sold during the week of 
Aug. 9. This figure compares with 
786 for the previous week. 

In Ottawa, dealers reported they 
were holding the line on used-car 
prices, fearing a future shortage in 
popular models. However, there is 
a@ growing opinion that price-cut- 
ting on a moderate scale may begin 
soon. 


New Y ork PSC 
Halts Surcharge 
By Truckers 


ALBANY, N. Y. — In ordering 
cancellation by Nov. 1 of surcharges 
being collected by truckers as a 
means of offsetting the effect of 
New York State’s new weight- 
distance tax on motor carriers, the 
state public service commission has 
held (Aug. 15) that the levy should 
be treated like all other operating 
taxes rather than as a separate 
and distinct charge. 


The commission authorized the 





.jearriers, however, to file slightly 


higher tariffs in place of the sur- 


"| charges. It ruled that rates of 50 


cents may be increased by one 


|| cent. and those of 50 cents or more, 


by 3 percent, with a minimum in- 
crease of five cents a shipment. 





Auto Stocks 


Aug. Aug. 1952 

20 13 High Low 
Chrysler 79% 81 82% 68% 
Crosley 1% 1% 3% 1% 
GM 59% 61% 615% 50 
Hudson 14% 14% 15% 12% 
K-F 3% 4% 7 4% 
Nash 20% 20% 213% 417% 
Packard 4% 5% 5% 4% 
Stude. 37% 385% 39% 31% 
Willys 9% 95% 10% 8% 
Average 25.80 26.30 


Compiled from reports of trading on the 
N. Y. Curb and N. Y. Stock Exchange. 
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Slawik Motors Gets DeSoto Award— 


For regular participation in the master technicians program, Slawik Motors, Inc. 
(DeSoto-Plymouth), Minneapolis, recently was awarded a master technicians service 
conference plaque. At the presentation were (left to right): J. S. Evenson, DeSoto 


district ger in Mi 
and Joseph Albachten, general manager. 





polis; Wally Bjorke, service manager of the dealership, 





Curbs Kept on Dealers 


List of Banned Practices Lengthened in Order 
Putting Car Ceilings on Margin Basis 


(Continued from Page 1) 


weighed every phrase, every word 
and every punctuation embraced in 
the order. 


“Have you as yet found anything 
highly objectionable in the revi- 
sion?” Deo was asked Thursday. 

His answer was “No.” 

* * * 

— than adjust the hun- 

dreds of ceiling prices on car 
models and special equipment is- 
sued under the old CPR 83, OPS 
took the easy way out and let the 
factories and/or dealers themselves 
do the changing. 

Factory executives were formu- 
lating their plans on publishing 
new suggested prices at meetings 
Wednesday and Thursday, as copies 
of the new regulation reached 
Detroit. 

Suggested factory retail prices, 
affecting most dealers outside 
those in Texas, were expected to 
rise by an average of 1 percent 
after Aug. 23. The required in- 
creases will restore to dealers 
their full pre-Korean markups. 

Although it grudingly gave in to 
Congress on the discount matter, 
OPS took the occasion of a “new 
deal” for dealers to strengthen cer- 
tain other portions of CPR 83, 

For instance, a loophole on new 
owners of dealerships was closed. 
Purchasers of a dealership hence- 
forth are bound by the same ceil- 
ing prices and practices of the old 
owners. 

* * a 

NOTHER new paragraph for- 

bids dealers from “using an in- 
crease in finance charges as a mode 
of increasing the price of an auto- 

mobile or item of optional equip- 
ment.” 

The base periods for prices and 
practices of the new regulation are 
May 24-June 24, 1950, and Jan. 
26-Feb. 24, 1951. A dealer can se- 
lect either base period, but must 
pursue the policies he employed in 
that base period to the letter. 

This means, OPS officials ex- 
plained, that a dealer who recog- 
nized factory suggested retail 
prices in the base periods is 
bound to use them now. He can- 
not change to the Texas method 
of making up a flat percentage 
over wholesale prices—a practice 
required by Texas state law and 
now permitted in OPS regula- 
tions. 

Posters and invoices must carry 
the prices suggested by the fac- 
tories where dealers again use such 
prices as the base of determining 
the final amounts paid by consum- 
ers. 

* * * 

DMINISTRATION of delivery 

and handling charges has been 
simplified, in contrast with the old 
5 percent ceiling requirement and 
dealer reporting forms. 

“You,” says the new CPR 83, 
“may make the same charge for 
delivery and handling as you made 
for the same make, line and series 
in your base period.” 

Advertising charges, which 
dealers previously were forced to 
absorb, also are subject to base- 
period determination. A new 


clause on installation of optional 
equipment forbids charging a 
larger number of hours than was 
charged in the base period. 

Talk of buyer resistance to any 
price increases, meanwhile, was 
minimized by dealers, who pointed 
out that few cars were as yet avail- 
= because of the steel strike lay- 
offs. 


Milwaukee retailers pointed out 
that the actual ceiling price of new 
cars under the discount-reinstate- 
ment order may become relatively 
unimportant if a buyer’s market 
continues. 

They took the position that bar- 
gaining and tradein allowances will 
be the key factors in the market, 
rather than ceiling prices as such. 

* * * 


| iy! THIS respect, the revised CPR 

83 again forbids “granting less 
than a reasonable allowance,” with 
“reasonable allowance” defined sub- 
sequnetly as an allowance “that is 
fairly related to the current market 
value of the used automobile.” 

CPR 94, the edict for used-car 
dealers, permits over-ceiling allow- 
ances for tradeins as long as the 
allowances do not surpass the ceil- 
ings of the higher-priced cars in 
the transactions. 

«x * * 


Truck Rental Regulation 
Is Made More Uniform 


WASHINGTON.—OPS has 
amended CPR 70, its regulation 
covering rental of commercial mo- 
tor vehicles, so that it will conform 
more closely to customary practices 
in the industry. 


CPR 70 originally provided that 
an operator, seeking to set prices 
on new services which he had not 
furnished during the base period, 
might file with OPS a report of 
his proposed rates and put these 
rates into effect 30 days after filing, 
unless OPS meanwhile requested 
more information or disapproved 
the proposal. 

The new amendment, effective 
Aug. 20, cuts the waiting period 
to 15 days. 

The wording of the regulation is 
revised to provide that an option 
to purchase a rental vehicle may 
be exercised only after cancella- 
tion or termination of the leasing 
agreement. This, OPS pointed out, 
will prevent a situation in which a 
lessee might use a rented vehicle 
for a short period with the intent 
of then purchasing it at a low 
price, This, in effect, would place 
the lessor in the position of sell- 
ing, rather than renting vehicles. 





Arkansas Dealers 
Convene Sept. 21 


HOT SPRINGS, Ark.— The 1952 
convention of the Arkansas Auto- 
mobile Dealers Assn. will be held 
at the Arlington hotel here Sept. 
21-23. Prince Cook, Hot Springs 
Ford dealer, is general convention 
chairman, and Mrs. Cook is chair- 
man of women’s activities. 
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All British Makes Enjoy Spree... 





"Sporty MG 


Paces 


Foreign Car Surge 


(Continued from Page 2) 


topped the roadster’s full 12 
months’ sale of 3,790 last year. In 
1950, the record-breaking year for 
U. S. production, 1,576 MG’s were 
retailed in this country. 

Dealers and U. S. representa- 
tives for cars grouped by Polk 
as “miscellaneous foreign” also 
report pleasing sales increases 
over last year. Morris, another 
product of the factory which pro- 
duces MGs, accounts for a goodly 
number in the miscellaneous 
bracket, but a surprisingly brisk 
gainer has been the German 
Volkswagen. 

Sales of foreign cars contributed 
to a first-half registration of 31,599 
four-cylinder makes in the U. S. 
This contrasted with 39,222 during 
the initial six months of 1951—the 
decline resulting from lower totals 
for four-cylinder models of Henry 
J, Willys and Crosley. 

Helped by a June edge of more 
than 40,000 units above eight-cyl- 
inder models, sixes widened their 
sales supremacy as June returns 
were completed. The combined cyl- 
inder total for the first half was 
2,139,875, of which 1,130,848 were 
sixes and 977,428 were eights. 

* ~ oo 


HE June “spread” among sixes, 

eights and fours was more 
nearly like comparable 1951 ratios 
than any previous month this year. 
This past June saw 229,613 sixes, 
187,659 eights and 6,383 fours titled, 
compared to the previous June’s 
247,979 sixes, 200,106 eights and 6,- 
580 fours. 

In several eariler months of the 
first half, eight-cylinder car regis- 
trations were so close to those for 
sixes that many statisticians fore- 
saw a leadership challenge for the 
duration of 1952. 

This threat has vanished on an 


7 
Survey of Phila. 
Shows 10% Plan 
* 
Buying 53 Cars 

PHILADELPHIA. —Nearly 10 
percent of the families contacted in 
a recent survey of this area plan 
to buy new cars in 1953, according 
to Dr. Myron S. Heidingsfield, pro- 
fessor and chairman of the depart- 
ment of marketing at Temple uni- 
versity here. 

The survey, which was carried on 
by the students of a market re- 
search class, also found that anoth- 
er 13 percent were undecided about 
new-car purchases at this time, but 
professed interest in the matter. 

Of the families sampled, the sur- 
vey showed, about 50 percent owned 
cars that were three years old or 
less, and 10 perecent owned prewar 
cars, 

The study also included reports 
on purchases of electrical applianc- 
es, foodstuffs and choice of maga- 
zines, Dr. Heidingsfield said. A full 
“a report on the findings will be avail- 

able in the near future. 








overall basis because of the May 
and June volumes reached by 
Chevrolet and Plymouth and the 
boost in Ford six sales as a result 
of its new overhead-valve engine. 

Individually, however, the pull of 
new V-8 engines asserted itself in 
June sales of three makes which 
also offer sixes. DeSoto’s Fire Dome 
V-8, for the first time in any month 


since its introduction last Febru- | 
ary, outsold the lower-priced six-| { 


cylinder models. 


And Chrysler and Studebaker V-8 
cars again proved more sellable 
than their “kid brother” sixes. 

* * * 


Canadian Trade Expects 


Big Push on British Cars 


OTTAWA.—Dealers report that 
plans are in the making for a vast 
expansion of the British car sales 
program in Canada in the spring 
of 1953, involving a widespread 
advertising campaign, and opening 
of many more retail distributing 
outlets and even a cut in prices. 

Behind this ambitious program is 
a desire not merely to increase 
sales of British-made cars in Can- 
ada but also to increase extensively 
earning of Canadian dollars for 
Britain, it is understood here. While 
no Official confirmation can be ob- 
tained as yet, the whole program 
is believed likely to get official sup- 
port in Canada and abroad. 

It is known that there has been 
considerable disappointment in the 
trend of sales of British cars dur- 
ing recent months. Sales of Brit- 
ish cars in Canada last year were 
61 percent below 1950 levels. 

Many dealers believe a wide- 
spread drive to increase British 
car sales in Canada would meet 
with success, though it may not 
reach the number of such cars sold 
a couple of years ago when sensa- 
tional gains were attained. It is 
said that the British drive will be 
directed principally to gain sup- 
port of those Canadians seeking 
more moderately-priced cars and 
that this inducement will be pro- 
vided as nucleus of campaign. 


Pure Takes Over 
Hi-Speed Firm 


TOLEDO.—The 30-year-old Hick- 
ok Oil Corp. passed out of existence 
here last Wednesday, effective date 
of a merger approved by Hickok 
stockholders. 

Also slated to disappear is the 
Hi-Speed trade-mark, made famous 
by the company’s founder, the late 
Arthur S. Hickok. 

Hickok will be merged into Pure 
Oil Products Co., marketing subsid- 
iary of Pure Oil Co., which has a 
big refinery in Toledo. 

It was reported that Hickok’s 
1,633 filling stations in Ohio and 
Michigan will begin marketing the 
complete Pure Oil line as soon as 
possible. 

Addition of Hickok’s stations will 
give Pure 15,000 outlets in 25 states. 
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manager of S. H. Arnolt. Soon after this 
Janesville, Wis., for the races held there. 








Zachary Scott Tries MG for Size— 


those attracted to the MG sports car, according to S. H. 
» Arnolt, Chicago, midwestern distributor for MG and other imported cars. Zachary 
Scott is shown here with James Troka, service manager, and Esa Zacharia, general 


picture was taken, Scott drove his MG to 








In Dodge 400 Club— 


Two Dodge salesmen and their wives 
read a message of welcome from Detroit's 
Mayor Albert E. Cobo upon their arrival 
in the motor capital to attend a three-day 
round of events as guests of Dodge. With 
103 other charter members of the newly 
organized Dodge 400 club, the sales 
specialists were lauded by the mayor. 
Left to right are: Mr. and Mrs. Joe Kies, 
of Newton, Ia.; and Mr. and Mrs. Ed- 
ward Havens, of Lynbrook, N. Y. Kies is 
with Sanders Motor Sales and Mr. Havens 
is with Reese Bros. 


4 Appointments 
In Midwest Zones 
Made by Hudson 


DETROIT. — Four new appoint- 
ments in Hudson’s zones were an- 








E. P. J. Rigdon James A. Wilson 


nounced last week by N. K. Van- 
Derzee, sales vice-president. 
Appointed manager in the Cleve- 
land zone is Eugene P. J. Rigdon 
to succeed James A. Wilson, who 
moves to the Chicago zone as man- 
ager. Edward J. Derum has been 
appointed assistant Chicago zone 
manager. Karl F. Seiler, veteran of 
30 years in the automotive business, 
has been named zone manager of 
the company’s St. Louis zone. 
Rigdon, with a background of 24 
years in the automobile business, 





t 


Karli F. Seiler 


Edward J. Derum 


was formerly associated with a 
Packard and Willys distributorship 
in Klamath Falls, Ore. 

Wilson has been associated with 
the auto business in wholesale and 
retail sales executive positions for 
the past 15 years. Recently he was 
north central divisional merchan- 
dising manager for Hudson. In 
1950, he became zone manager of 
the company’s Cleveland zone. 

Derum has been in the auto busi- 


/ness since 1939 with Associates Dis- 


‘count Corp., Willys-Detroit Distrib- 


‘}ytors, Inc., and Chrysler Corp. For 


the past two years he has been gen- 
eral manager of E & B Hudson 
Sales in Detroit. 

Seiler was with Chevrolet for 18 
years, serving first at Little Rock, 
Ark. He was assigned to the Hous- 
ton zone in 1934. His later experi- 
ence includes managerial posts for 
Nash in St. Louis and a stint as 
parts and service manager for the 
south central division of Hudson. 


FRB Expects Car Buyers 
To Offer More Resistance 


(Continued from Page 2) 


chased fewer new cars in 1951 than 


paying more than a $1,000 also 


in 1950. On the other hand, the| went up in 1951. 


proportion of spending units in that 
class purchasing used cars showed 
a slight increase in 1951. 
* * * 

| prong hep the price trend fur- 

ther, the FRB said that persons 
in the income group below $5,000 
bought fewer used cars proportion- 
ately in 1951 than in 1950. 

Prices paid for both new and 
used automobiles were higher in 
1951 than in 1950, it was found. 
The FRB said the price paid by 
new-car buyers was up $100 at 
the “median” level, while on the 
same basis prices on used cars 
increased by a smaller amount. 
Four out of 10 new-car buyers 
paid $2,500 or more in 1951, as com- 
pared with three out of 10 in 1950. 
The proportion of used-car buyers 


Scholarships Go 
To 5 Children of 
Willys Workers 


TOLEDO.—Five children of em- 
ployes of Willys-Overland’s Toledo 
plants will enter the University of 
Toledo next month under four-year 
scholarships provided by the com- 
pany. 

The scholarships, offered by 
Willys for the first time this year, 
cover the full cost of tuition and 
books for four years plus a $100 
award to each scholarship holder 
who earns his degree. 

Dr. Asa S. Knowles, university 
president, described the company’s 
project as “a significant develop- 
ment both in support of the uni- 
versity by Toledo industry and in 
industrial employe relations.” 


In making the scholarships avail- 
able, Ward M. Canaday, board 
chairman and president of Willys- 
Overland said, “It has been my be- 
lief that the future success of 
Willys-Overland in Toledo is linked 
with the opportunities for advance- 
ment and profitable employment it 
can provide the children of its huge 
family of employes. We are hopeful 
that this scholarship program will 
prove to be a production addition 
to our efforts in that direction.” 








Britain’s Austin Patents 
Jet Engine for Autos 


LONDON. —A gas-turbine jet 
engine for cars and trucks has 
been patented by Austin Motor 
Co., which said the development 
still was in the experimental 
stage. 

Austin’s patent, according to 
reports, features a design cal- 
culated to reduce the heavy fuel 
consumption which has been a 
stumbling block to development 
of a jet engine for automotive 
use. 

Rootes, Ltd., manufacturer of 
the Hillman car, also is experi- 
menting with a jet engine, ac- 
cording to reports. 








Despite higher prices, the FRB 
said the average car buyer in 1951 
laid out less actual cash than in 
1950. This was attributed to a 
larger proportion of tradeins being 
late model cars. 

. x * 
to number of automobile buy- 
ers requiring credit in 1951 was 
about the same as in 1950, slightly 
less than five of every 10 for new 
cars and about six of every 10 for 
used cars. 

The FRB said the person most 
likely to use credit is the purchaser 
of a high-priced used car. These 
buyers, it was said, are usually in 
the middle income group with 
favorable incomes but moderate 
liquid asset holdings. 

The FRB found some bright 
factors in the outlook for future 
automobile sales, but didn’t high- 
light them in its report. It said 
that the number of people own- 

ing cars in early 1952 was about 
the same as in 1951. 

This indicated, it was said, that 
1951 purchases of new cars were 
largely offset by the scrapping of 
older ones. However, this resulted 
in putting a better transportation 
fleet on the roads. 

The age distribution of cars 
changed substantially between 1951 
and 1952. Cars more than seven 
years old accounted for 36 percent 
of all cars on the road early this 
year, as compared with 47 percent 
in early 1951. 


The proportion of cars no more 
than three years old has increased, 
notwithstanding the decline in pro- 
duction during 1951 as compared 
with 1950. 


Price Leaves K-F 
For Willys Export 


TOLEDO.— Hickman Price jr., 
executive vice-president of Kaiser- 
Frazer Export Corp. since 1947, has 
been elected pres- 
ident and director 
of Willys-Over- 
land Export Corp., 
it was announced 
last week by 
Ward M. Cana- 
day, chairman 
and president of 
Willys-Overland. 

Engaged in for- 
eign commerce 
and related fields 
for nearly 20 
years, Price has been a vice-presi- 
dent and director of Kaiser-Frazer 
Corp. since it was established in 
1945 and has been active in the 
formation of K-F subsidiaries and 
affiliates overseas and in Canada. 

A former chief of the American 
economic mission to the Belgian 
Congo, and chief of the neutral 
countries division, Price spent 
three years with the Foreign Eco- 
nomic Administration and predeces- 
sor agencies. He was a member of 
economic missions to South Africa, 
French West Africa and the Mid- 
dle East. 








Hickman Price jr. 











Dealer's Cars Carry Gold Star Mothers— 


Bryn Motors (Studebaker) furnished cars for transporting Gold Star mothers during 
the recent armed forces day parade in Aberdeen, Wash. 
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Loan Distortion Charged .. . 





Secret Push to Revive 


Reg. W Is Scented 


WASHINGTON.—An undercover 
campaign to revive Regulation W 
credit controls by scaring the pub- 
lic with official predictions of 
shortages and runaway inflation 
has been launched by the Adminis- 
tration, the National Foundation 
for Consumer Credit charged last 
week. 

The foundation is a nonprofit re- 
search organization financed by 
manufacturers, retailers and 
bankers. 

The foundation denounced Fed- 
eral Reserve Board figures which 
purport to show how much indi- 
viduals owe for purchases of au- 
tomobiles, vacuum cleaners, tele- 
vision and radio sets. The board’s 
latest bulletin says that individu- 
als increased their installment 
credit debt by $1,449,000,000 in the 
last year. 

William J. Cheyney, executive 
vice-president of the foundation, 
said: 

“The board’s latest figure is de- 
signed to show that every Tom, 
Dick and Harry in the country is 
up to his ears in debt for the pur- 
chase of automobiles and furniture, 
and at the same time is borrowing 
money from consumer finance com- 
panies and banks for such foolish- 
ness as summer cruises and skiing 
lessons 

“As ry the board fails to give 
a breakdown of these figures. Such 
a breakdown would kill the board’s 
chances for newspaper headlines, 
so necessary in the Administration’s 
propaganda campaign to revive in- 
stallment credit controls. 

“The board reports that individu- 
als borrowed $888,000,000 from 
banks and consumer finance com- 
panies. It fails to point out that at 
least $150,000,000 represents the in- 
crease in home improvement loans. 

“A very large percentage of the 
$888,000,000 is money borrowed to 
consolidate current debts, such as 
car repairs, doctors’ bills and daily 
living expenses. This is not added 
debt, as the board would have the 
public believe. 

“The board says that individuals 
owe $392,000,000 for automobile debt, 
failing to point out that 30 percent 
of this sum represents automobiles 





and trucks bought by business, pro- 
fessional and farm groups for prof- 
it-making purposes. Certainly, it is 
unfair and inaccurate to charge 
this 30 percent to the consumer- 
debt column. 

“The board states that individuals 
last year spent an additional $169,- 
000,000 for such articles as furni- 
ture, television and radio sets. Even 
this figure is misleading since it in- 
cludes furniture and household ap- 
pliances bought by hotels and room- 
ing houses on the installment plan.” 

Spearheading the Administration’s 
drive for reinstatement of install- 
ment credit controls is the Office 
of Defense Mobilization, Cheyney 
charged. He said the agency’s latest 
“secret” report to the President 
called for allout production of civil- 
ian goods but at the same time 
urges reenactment of Regulation W. 

“Obviously, the Administration 
wants televisions and automobiles 
produced but does not want them 
sold,” Cheyney said. 

Cheyney continued: “The 
healthy increase in installment 
credit debt during the past year 
has not been at the expense of 
the public’s cash savings pro- 
gram. From January to May, 





VanNortwick Joins 


Detroit Dodge Deal 


DETROIT. — Loren F. VanNort- 
wick has joined Arlington Motors, 
Inc. (Dodge-Plymouth), 13800 W. 7 
Mile road, Detroit, 
as vice-president 
and general 
manager, it is 
announced by 
Charles M. Bauer- 
vic, president. 

VanNortwick 
served in the 
Dodge home of- 
fice sales depart- 
ment in Detroit 
for 28 years, the 
last seven years 
as director of truck sales. He re- 
signed Aug. 1 to associate with Ar- 
lington Motors, which has handled 
Chrysler products for 25 years. 





L. F. VanNortwick 
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Unusual Dealer Ad— 


OPEN EVENINGS 


It's an old gag to compare cars with flying carpets, but the whimsical appeal of 


the art work makes this ad eye-catching. 
doy in the Stockton (Calif.) Record. 


It was used by Braley's (Dodge) the other 





1952, the net increase in savings 
accounts in the savings and loan 
associations has amounted to $1,- 
154,854,000. 

“Our population has continued to 
increase, and so has the number of 
independent families. This in itself 
would require an increase in out- 
standing credit. 

“So long as the nation increases 
its total wealth, its productivity, its 
use of manpower and resources for 
domestic production, and so long as 
the number of our families is on 
the uptrend, the net level of con- 
sumer debt must rise or something 
would be drastically wrong in the 
economic picture.” 


Sports Car Show 
Set for Coast 


OAKLAND, Calif—A public dis- 
play of sport cars of America, 
France, Britain, Germany and Italy 
will be staged in the Oakland Ex- 
position Bldg. Oct. 10-19, according 
to Chick Leson, president of Sport 
Cars Unlimited, an organization of 
auto enthusiasts sponsoring the ex- 
position. 

Other clubs in the west, includ- 
ing the Sports Car Club of Amer- 
ica and the California Sports Car 
club, are cooperating to present the 
show, Leson said. 








Obituaries 





E. C. Crane 
PATCHOGUE, N. Y.—E. C. (Mike) 
Crane, a Packard dealer here for 15 years, 
is dead. Mr. Crane, who had been associ- 
ated with the auto industry for 40 years, 
was a member of the Brooklyn and Long 
Island Automobile Dealers Assn. and was 
interested in welfare and charitable work. 
* * * 


Charles P. Hammond 
GREENVILLE, 8. C.—Charles P. Ham- 
mond, who owned and operated Hammond 
Chrysler Co. in Birmingham, Ala., from 
1904 to 1931, died in a Greenville hospital 
Aug. 12. 
* * * 


A. George Coulton 

DEARBORN, Mich.—A. George Coulton, 
62, manager of the office services depart- 
ment at Ford Motor Co., died of a heart 
attack last Thursday. Mr. Coulton had been 
with Ford since 1915, and worked in the 
office of the late Edsel Ford when the 
latter was president of Ford Motor. 

* * * 


George G. Beakley 
SAN ANTONIO, Tex.—(UTPS)—George 
G. Beakley, 53, general manager of Milam 
Chevrolet Co., died in San Antonio Aug. 9. 
* * * 


Earl T. Reynolds 
BEVERLEY HILLS, Calif. Earl T. 
Reynolds, 52, Beverley Hills auto dealer, 
died Aug. 2 of a heart attack, while riding 
in a car driven by another man. 
* * * 


Theodore Popa 
SALEM, O.—Theodore Popa, 38, partner 
in an auto dealership at Salem, O., was 
killed when his automobile crashed into a 
tree. Mr. Popa is believed to have gone 
to sleep at the wheel. 
ance, O 


He resided in Alli- 
* * * 


Allan S, Edwards 

HORSEHEADS, N. Y. — Allan S. Ed- 
wards, 60, president of Alart Motor Co. 
since its organization in 1930, died Aug. 16 
after a brief illness. Active in civic affairs, 
he was a director of the Horseheads cham- 
ber of commerce for several years. 

* * * 


Clinton B. Owen 
JACKSONVILLE, Fla.—Clinton B. Owen, 
63, retired auto dealer, died Aug. 12 in a 
local hospital. He had been ill for several 
months. 
* * * 


Frank G. Clark 

BLOOMFIELD HILLS, Mich. — Lansing 
automotive pioneer Frank Gunnison Hill, 
85, died in Bloomfield Hills Aug. 14 while 
visiting relatives. While working for his 
father at the Lansing carriage works, he 
supplied the body for the first car built 
by Ransom E. Olds, founder of Oldsmo- 
bile. He founded Clark Power Wagon Co. 
in Lansing in 1901, one of the nation’s 
first commercial truck builders. Clark 
moved to Pontiac to found Columbia Motor 
Truck and Trailer Co. in 1913, heading the 
firm until his retirement in 1929 

* * * 


Herman C. Maier 
HUTTIG, Ark.—Herman C. Maier, 45, 
retired auto dealer, died Aug. 6 at Strong, 
Ark, 
* * * 


Thomas J. Morrissey 

ST. LOUIS.—Thomas J. Morrissey, 51, 
former Chevrolet dealer and plant execu- 
tive here, died Aug. 13 of heart disease 
while on a fishing trip to West Bend, Wis. 
Mr. Morrissey, who also had been associ- 
ated with Ford Motor Co. here, joined 
Chevrolet in 1934. After military service 
from 1942 to 1946, he returned to Chevro- 
let as parts and accessories manager of 
the St. Louis zone. In 1950, he took a 
Chevrolet dealership at New Berlin, II1., 
but retired recently because of illness. 





Canadian Tire Prices Cut 


OTTAWA. — Mail order prices 
quoted in fall and winter catalogs 
just issued in Canada show a 
definitely lower trend for auto 
tires due to lower rubber cost to 
manufacturing, it is reported. In 
addition, dealers are reportedly 
quoting lower prices for tires in 
order to stimulate business. 





Makers Get New Quotas 
For the Fourth Quarter 


(Continued from Page 1) 


any, can be made effective for the 
first quarter of 1953. 
* * * 

JPA emphasized that industry 
I performances in 1947-1949 re- 
mained the dominant factor in as- 
certaining the revised percentages. 
Variations from that base period, 
it was said, are reflected in the new 
percentages. 

Comparison of the old with the 
new percentages reveals the same 
production lineup as far as vol- 
ume is concerned, GM, first; 
Chrysler, second; Ford, third, etc. 

Revised percentages for truck 
manufacturers may not be an- 
nounced for three or four weeks. 
They will become effective Jan. 1, 
1953. 

* * * 

PA said consideration of three 

companies which, in its opinion, 

have not been building up to 
quotas for competitive reasons re- 
sulted in a 1.32 percent redistribu- 
tion. 


The 1.32 percent was added to the 
percentages of other companies on 
the basis of their performance in 
the 11-month period ended May 31. 
Production failures on the part of 
four makers were ascribed to other 
than competitive factors. 

Hudson, it was revealed, asked 
for a higher production percent- 
age on the basis of its contem- 
plated light car. NPA said such 
an adjustment might be made at 
a future date, but that none could 
be made now because the light 
car is not in production. 

NPA noted that Willys-Overland 
did not benefit from a new-product 
adjustment recently granted it, 
and said this was taken into con- 
sideration in arriving at Willys’ 
revised percentage. 

* * 


ENERAL opinion is that inas- 
much as percentages of indus- 
try haven’t meant much in the past 








Compton, Marr, 
Keller Are Named 
Nash Zone Chiefs 


DETROIT.—Appointment of new 
Nash zone managers in St. Louis, 
Boston and Buffalo is announced 
by H. C. Doss, 
sales vice-presi- 
dent. 

Zone managers 
named include R. 
R. Compton, St. 
Louis; F. H. Marr, 
Boston, and C. D. 
Keller, Buffalo. 

Compton, form- 
erly midwest re- 
gional manager, 
yy oll succeeds Keller in 

ne St. Louis as zone 
manager. Compton left Chevrolet to 
join Nash in 1940 as a district man- 
ager at Charlotte, N. C. Later he 
served as a zone manager, southern 
regional manager, central regional 
manager and sales promotion man- 
ager. He entered the auto business 
as a dealer. 

Marr, formerly Buffalo zone man- 
ager, succeeds the late F. C. Sibley. 








C. D. Keller 


Marr joined Nash in 1944 as a dis- 
trict manager in the Boston zone 
and later served as assistant Bos- 
ton zone manager. His auto back- 
ground dates back to 1924, when 
he worked for Durant at Boston. 


Keller, previously St. Louis zone 
manager, succeeds Marr in Buffalo. 
He joined Nash in 1945 as business 
management manager of the St. 
Louis zone. He was named assist- 
ant St. Louis zone manager in 1946, 
and was appointed zone manager 
in 1950. Keller has also been associ- 
ated with Studebaker and Ford, 
since entering the business in 1934. 


F. H. Marr 





in limiting any individual maker's 
output, they never will, with the 
possible exception of this year’: 
fourth-quarter operations. 

It is understood that NPA wil 
strictly limit fourth-quarter ca: 
production to a ceiling of 1,150,00: 
units, instead of permitting makers 
to borrow on future quotas an: 
carryover production not accounted 
for in previous quota periods, a 
has been NPA’s practice. 

However, automotive people be- 
lieve steel will be in good supply 
by the end of the year and that 
some elasticity will creep back 
in NPA’s controls. 

In fact, auto makers are so opti- 
mistic about a quick improvement 
in steel supplies that there is hope 
NPA will ease production limita- 
tions before the year is out. 

- x x 

PA’s action last week in permit- 

ting acquisition of conversion 
steel without having it charged to 
regular allocations gave the auto 
industry a helping hand toward 
realization of fourth-quarter output 
quotas. 

The extra steel purchases will 
be permitted through the first 
quarter of 1953, by which time it 
is expected ample steel supplies 
will be available through normal 
channels. 

Belief that steel supplies will re- 
turn to normal much quicker than 
was anticipated has even spread to 
Washington. Steel mills are already 
operating close to 100 percent ca- 
pacity, and the military take is 
turning out to be less than had 
been feared. 

Washington officials say, how- 
ever, that there is evidence of a 
temporary gray market in steel and 
they are taking steps to combat it. 
They are also fearful that 30-day 
steel inventory restrictions, im- 
posed after settlement of the 
strike, may be extensively violated. 

* * * 

N A SPECIAL inventory compli- 

ance drive, NPA is sending Rob- 
ert Winn, its compliance chief, to 
New York, Chicago, Cleveland and 
Detroit. He will make a spot check 
of Detroit’s inventory situation 
Thursday (Aug. 28), undoubtedly 
spending most of his time on the 
auto industry. 

While it is reliably reported that 
DPA Chief Henry Fowler intends 
to turn thumbs down on the auto 
industry’s request to have 1953 ma- 
terial allotments issued on a six- 
months basis, NPA’s Motor Ve- 
hicles division people are still 
fighting for the two-quarter plan. 

Once the steel situation eases 
substantially, NPA officials admit 
they will start lifting dozens of 
the controls hanging over the use 
of many materials. Copper and 
aluminum, already in freer sup- 
ply, are likely to be decontrolled 
by the first of the year, they say. 

In arriving at new percentages- 
of-industry, NPA used statistics for 
the 11 months ended May 31, 1952. 
June got only minor consideration 
because it was the month in which 
the steel strike began. 


* * 7 
NPA said factory sales, retail 
sales, registrations, etc., were 


taken into consideration. A spokes- 
man said some hardship appeals 
were expected, but not many. 

There had developed a good 
deal of sentiment against tamper- 
ing with percentages, while NPA 
was apparently nearing the point 
where major production controls 
might be lifted. However, it was 
learned, Ford insisted that 
changes be made for current 
competitive positions anyway. 

Ford’s contention that the De- 
fense Production Act _ required 
periodic examination of competitive 
factors drew support from NPA’s 
general counsel. 

An enlightening development in 
Washington last week was the re- 
port of replacement parts manufac- 
turers that there should be an 
ample supply of parts next year. 
Industry spokesmen told NPA that 
parts inventories are in fairly good 
balance. 
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Car, Truck Output Estimates 
e 
By Automotive News 
PASSENGER CARS 
(U. 8. PRODUCTION ONLY) 
Week Week Jan. 1 Jan, 1 
Ended Same Ended Aug., to to 
Aug. 23 Week, Aug. 16, 1952 Aug. 25, Aug. 24, 
1952 1951 1952* to Date 1951 1952* 
CHRYSLER 16,770 23,658 4,279 21,049 891,850 547,624 
Chrysler 2,409 3,441 2,409 121,252 74,387 
DeSoto ............ 1,667 2,534 1,667 83,319 56,285 
Dodge ..... 4,463 6,461 _..... 5 4,463 235,344 145,295 
Plymouth . 8,281 11,222 4,279 12,510 451,935 271,657 
FORD ..... ; . 19,932 20,014 1,830 42,579 833,694 546,796 
Ford .... . 15,463 15,992 ius 31,282 647,084 418,645 
Lincoln 712 a a 1,257 19,632 19,978 
Mercury ............ . 8,757 3,461 1,830 10,040 166,978 108,173 
GENERAL MOTORS .. 30,846 46,887 13,674 57,472 1,591,239 1,061,918 
Buick . 6,808 8,330 3,014 12,558 284,065 195,186 
Cadillac © ee 2,231 2,015 2,215 7,111 72,037 61,750 
Chevrolet .... 14,044 22,888 83,956 21,141 791,693 505,025 
——— passes 2,172 6,014 2,214 6,094 201,623 134,556 
7,640 2,275 10,568 241,821 165,401 
1,111 1,494 4,774 718,482 43,090 
1,111 1,494 4,774 718,482 43,090 
cece vesedeuses 3,802 1,593 
1,477 828 4,362 75,937 52,010 
ae 3,218 109,698 80,560 
PACKARD | Peaticeusssuebees 1,406 1,419 1,406 54,235 37,058 
STUDEBAKER . 2,174 4,594 iets shee 2,174 158,860 94,297 
WILLYS-OVERLAND+ 886 370 671 2,147 19,213 32,687 
Total Cars, U. S. ........ 78,185 103,227 22,776 139,181 3,317,010 2,497,633 
+Includes station wagons. * Revised. 


COMMERCIAL CARS 


(U. 8S. PRODUCTION ONLY) 

















Week Week Jan. 1 dan. 1 
Ended Same Ended Aug., to to 
Aug. 23 Week, Aug. 16, 1952 Aug. 25, Aug. 24, 
1952 1951 1952* to Date 1951 1952* 

CHEVROLET 5,312 8,538 976 6,288 312,128 181,719 

- | Wee ae 477 208 

128 155 518 5,381 5,175 

100 biti 60 3,069 2,025 

3,672 2,342 5,280 111,523 98,291 

see V7 1,726 1,081 

he 6,915 228,156 135,714 

2,549 1,655 3,662 86,459 66,381 

3,115 2,477 7,445 111,444 85,936 

266 189 496 10,494 6,680 

303 346 860 10,192 11,351 

1,206 1,037 2,661 32,344 36,054 

313 221 445 10,677 8,075 

WILLYS-OVERLAND.. 2,649 2,517 223 3,902 59,638 64,482 

MISCELLANEOUS ...... 203 358 203 620 10,943 9,647 

Total Trucks, U. S. .... 20,060 29,451 9,824 39,229 994,651 712,819 
Total Cars, Trucks 

< eee 98,245 132,678 32,600 178,410 4,811,661 3,210,452 
Total Cars, Trucks 

IIIS senicatictscaterseninsnssce 5,849 6,420 4,222 10,718 285,144 249,041 

Grand Total 


Cars and Trucks 


U. S. and Canada ....... 104,094 139,098 


36,822 189,128 5,096,805 3,459,493 





*Revised. 
Drive, Sterling, Nash, 
N.B.: 


~ agg ov age BA ee Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


All U. 8S. totals a cars and trucks for military orders. 





How OPS Aides Analyze 
New Order for Dealers 


(Continued from Page 3) 


and body style in each line or 
series of each new automobile 
offered for sale, the section of the 
regulation under which his ceiling 
prices are determined, his base 
period and the following informa- 
tion: 

1. An identification of the make, 
body style and line or series. 

2. Manufacturer’s published list 
price or factory retail price, if 
used. 

3. The ceiling price including 
standard equipment. 

4. The charge for transportation, 
if any. 

5. The charge for federal excise 
tax, if any. 

6. The charge for state or local 
taxes on sales or delivery, if any. 
7. The charge for delivery and 
handling, if any. 


8. An itemization of any other 
charges. 
+ + + 
Invoicing 


The reseller must prepare an in- 
voice in duplicate, one copy of 
which must be given to the pur- 
chaser within seven days after the 
sale, and the other copy retained 
by the reseller. The invoice must 
set forth the following information 
unless any item of the following 
information is contained in any 
other document which is delivered 
to the purchaser within seven days 
from the date of the sale and of 
which a copy is retained by the 
reseller. 

1. Date of sale. 

2. Make of automobile, model, line 





or series, body style, motor number 
and serial number. 

3, Selling price, including 
standard equipment, charges in- 
cluded in the selling price such 
as transportation charge, delivery 
and handling charge, federal ex- 
cise tax, selling price of each 
item of optional equipment, in- 
cluding charge for installation, if 
any, each of which must be 
separately stated if ceiling price 
is determined on the basis of 
published suggested list price or 
factory retail price. 

4. State and local taxes. 


5. An itemization of any charge 
for other services or items of other 
equipment requested (undercoating, 
glazing, seat covers, etc.). 

6. Finance charges, name of 
finance company, method of pay- 
ment and amount of cash received. 

7. If a used car is traded in as 
part payment for the new automo- 
bile, the invoice must show the 
following information with respect 
to the car traded in: (a) Make of 
automobile traded in, model, line, 
series and body style. (b) Allow- 
ance made on the tradein. (c) Mo- 
tor number or serial number. 


Washougal Expands 


Washougal Motor Co., Dodge- 
Plymouth dealership in Washougal, 
Wash., has completed an addition 
to its building, including a dust- 
free paint room. Owners Forest 
Seagraves and Frank Barchus say 
the expansion allows the firm to 
increase its service department 
capacity. 





| , 
| Production 


(Continued from Page 1) 


month, with other Chrysler plants 
followii:g along shortly. 

Chrysler division, which worked 
a six-tiay schedule last week, is 
supposed to start a two-week 
program of nine hours daily this 
week, Depending on _ supplies 
flowing as anticipated, Chrysler 
division will close Sept. 5 or 6, 
reopening again Sept. 15 to start 
production of a new series of 
cars. 

Inasmuch as Chrysler Corp. is 
reported to have resumed produc- 
tion after the steel strike with 
plans to build 80,000 more 1952 
models, other of the corporation’s 
plants will be going down for 





changeovers at various dates after 
Sept. 8. 

Although car production through 
many of thé remaining weeks of 
the year may be spotted with model 
changeover shutdowns, the produc- 
tion outlook is shaping up better 
for those makers who don’t plan 
any new model activity until early 
1953. The government has moved to 
see that car makers get enough 
materials to build all the 1,150,000 
cars assigned them under quotas 
for the fourth quarter. 

* * * 

OWEVER, it is understood that 

production will not be allowed 
to exceed 1,150,000 in the fourth 
quarter, and apparently no pro- 
vision is being made for makers to 
recoup production that was lost be- 
cause of the steel strike. 

Car makers, according to the gen- 





eral interpretation of quota regu- 
lations, were supposed to build 
1,150,000 cars in this quarter, too 
However, by the end of this month 
more than 750,000 cars of that as- 
signment will still be unaccounted 
for, with only one month of pro- 
duction left. 

The most optimistic observers 
in the industry don’t think Sep- 
tember car production will ex- 
ceed 400,000 units, meaning that 
U. 8, plants will wind up the 
third quarter with at least a 350,- 
000 quota loss. 

Government planners are making 
steel available for fourth quarter 
production by permitting auto 
makers to buy conversion steel over 
and above the amounts that will 
be available under the Controlled 
Materials Plan. 
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Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 








HELP WANTED 


SERVICE MANAGER. The opportunity you 
have been looking for; 700 car Dodge- 
Plymouth dealer in business 27 years, 
about 200 miles from New York City. 
Need service executive with mechanical 
background, able to supervise 40-50 shop 
men, maintain proper customer relation- 
ship, carry on aggressive merchandising 
program and be willing to keep up to 
date on and adopt new ideas. Salary 
$5,200 or more to start, new car fur- 
nished, two assistants and separate serv- 
ice office personnel. Give complete out- 
line qualifications, age, references, and 
photograph in reply addressed to Box 
1777. c/o Automotive News, Detroit 26. 


ASSISTANT SERVICE MANAGER for one 
of the largest ‘‘Big Three’’ dealerships 
in the south. Man who qualifies, should 
be between 35 and 40 years of age, capa- 
ble of becoming an executive who can 
analyze operations from statement, main- 
tain very complete daily control system, 
manage men, plan and execute merchan- 
dising programs and train service sales- 
men. The man we want to hear from is 
now employed, has proved his ability to 
handle one of the largest shops in the 
south, and is capable of stepping into 
the number one position in one of several 
new dealerships being planned. Compen- 
sation liberal, plus complete employee 
benefits program. Apply to Sales Serv- 
ices Co., P.O. Box 997, New Orleans, La. 











ASSISTANT PARTS MANAGER. Aggres- 
sive salesman, familiar with MoPar. Age 
25 to 35. This is a wonderful opportunity 
with largest complete Chrysler products 
parts inventory on the west coast of 
Florida. Give full details, experience, 
education, references, salary, recent pho- 
to and date available. Humphrey Motors, 
Inc., 1602 Florida Ave., Tampa, Fla. 


WORKING SALES MANAGER. Selling and 
supervising three salesmen for GM deal- 
er. Must have proven record in sales, 
closing deals, training salesmen. Growing 
NW Montana town serving 45,000. 150 
units per year. Send recent picture, full 
particulars regarding experience, family 
and references. Box 1785 c/o Automotive 
News, Detroit 26. 





© 
8 GENERAL’ MGR. 


PASSENGER CAR 
LEASING OPERATION 


Large well known NYC 
franchised automobile con- 
cern seeks thoroughly ex- 
perienced man to take full 
charge and management- 


ship of the passenger car 
leasing department. Must 
know OPERATING e 
MAINTENANCE e IN- 
SURANCE & SERVICE 
COSTS for large and small 
fleets and individuals. Sub- 
stantial salary plus addi- 
tional opportunities. Sub- 
mit complete resume in 
strict confidence. 

Box 1809, Automotive News 

Detroit 26, Mich. 











HELP WANTED 


POSITION WANTED 





GENERAL MOTORS. Position availiable for 
experienced General Motors dealer ac- 
countant. Must be thoroughly versed in 
all phases of retail automotive account- 
ing. Must be able to install dealer com- 
pany records, furnish instructions to of- 
fice personnel and perform periodic ex- 
aminations. Position involves traveling. 
Automobile furnished; all expenses paid. 
Furnish complete employment record, 
age, experience and recent snapshot in 
letter of application. Box 1800, c/o Au- 
tomotive News, Detroit 26. 


SERVICE MANAGER. Excellent opportun- 
ity for qualified man in a northern New 
Jersey city with a population of 70,000. 
Applicant must be thoroughly experienced 
with Chrysler make cars and capable of 
taking full charge of service department 
and personnel. Reply in detail stating 
age, experience, references, salary, etc. 
Replies confidential. Box 1788, c/o Auto- 
motive News, Detroit 26. 


SALESMEN. Our men average $200 to $250 
weekly. Several territories open due to 
expansion. Call on new car dealers, col- 
lision shops, glass shops, fleet owners, 
trailer dealers. We sell open account, 
protected territory. Must have car. Men 
over 35. $100 weekly draw—monthly set- 
tlement. Box 1799, c/o Automotive News, 
Detroit 26. 


WANTED—Ford and Cadillac mechanics. 
Excellent working conditions, 50-50 basis. 
All the work you can turn out. Beautiful 
town, twenty miles from Phoenix. Come 
to the healthy land of the sun. Earn- 
hardt Ford Sales, 130 S. Arizona Ave., 
Chandler, Ariz. 


SERVICE MANAGER for large eastern 
Lincoln-Mercury dealer. To qualify you 
must a young, aggressive, energetic 
man experienced in supervising personnel, 
handling customers, dealing with factory 
representatives and capable of carrying 
on a modern service merchandising pro- 
gram. You must know equipment and 
care for it. You must be able to operate 
this big shop as if it were your own and 
have a moral interest and knowledge of 
all phases of the dealership. To such a 
man, we offer a good salary and hand- 
some bonus for accomplishment. If you 
think you can qualify, send us full de- 
tails in confidence with a nonreturnable 
snapshot. Box 1787, c/o Automotive News, 
Detroit 26. 


BUSINESS MANAGER. Large Ford author- 
ized reconditioner seeks experienced and 
competent business manager. Must have 
automobile mechanical knowledge, strong 
accounting qualifications and executive 
ability. Experience in dealer contacts and 
knowledge of industrial plant operation 














GENERAL MANAGER with 24 years’ of 
General Motors experience in retail and 
wholesale. Have held all positions in re- 
tail, both large and small. Held respon- 
sible position with Chevrolet Zone also 
with G.E.I.C. Presently employed as gen- 
eral manager in large eastern Chevrolet 
dealership. Resigning August 31st for ex- 
cellent reasons. Exceptional character 
and management ability references. Age 
40; married. Box 1779, c/o Automotive 
News, Detroit 26. 


SALES MANAGER. Brooklyn and L. I. 
following. A-1 closer. Can operate con- 
servative or volume. Prewar Buick, six 
years’ recent Ford experience. Age 44, 
excellent references, sober, hard worker, 
reliable, sharp trader, organizer. Write 
direct mail and newspaper copy. Many 
more assets. I can produce. J. A. Doty, 
—_ Park Lane South, Woodhaven 21, 


FINANCE AND LOAN MAN. Fifteen 
years’ experience wholesale, retail cred- 
its, collections, sales. Interested super- 
visory work in bank, finance company 
or industry, if good opportunity. Ambi- 
tious, hard working, 38 years old, mar- 
ried. Box 1801, c/o Automotive News, 
Detroit 26. 


NOTICE RIO DE JANEIRO. Position pay- 
ing commensurate with ability to pro- 
duce. 38, married, new car and truck 
sales experience. Own used car operation. 
Can sell and manage with the best. Hon- 
est, no bad habits. 32nd Mason and 
Shriner. Can be in Rio 1-1-53. Harley L. 
Barker, 30 W. Culver, Phoenix, Ariz. 


ACCOUNTANT-OFFICE MANAGER, Ex- 
perienced in Dodge uniform accounting 
system with knowledge of all phases of 
dealership. Now employed but desires 
relocation with dealership in south or 
southwest. Write R. D. Scaggs, P. O. 
Box 1071, Logan, W. Va. 


SALES MANAGER, single, hard worker. 
Twenty-five years’ experience as used 
car dealer and new car manager. Excel- 
lent closer, appraiser, buyer, desires op- 
portunity with aggressive Florida or west 
coast dealer. Box 1791, c/o Automotive 
News, Detroit 26. 


SERVICE MANAGER, available October 
first. Chrysler-Plymouth and _ Kaiser- 
Frazer experience. Executive and tech- 
nical background. Only permanent setup 
will be considered. Presently employed 
but desire change. Box 1789, c/o Auto- 
motive News, Detroit 26. 


AUTOMOTIVE EXECUTIVE. Business-gen- 
eral management experience; organize 





























helpful. College work in accounting and new or reorganize established dealership. | 
—— oven pied egy Results will justify expectations. Box | 
re) preferred. x , c/o Auto- ‘ . 
motive News, Detroit 26. 1790, c/o Automotive News, Detroit 26. 
SALESMEN. Wonderful opportunity for BUSINESS OPPORTUNITIES 
ambitious men selling «‘Precision-Fit’’ | TRUGK DISTRIBUTORSHIP, established 


seat covers to new car dealers. Known, 
advertised for over 30 years. Fabric seat 
covers offer steady income, very liberal 
commission, For information, write giv- 
ing territory desired, qualifications, etc. 
Fabric Mfg. Co., Inc., Box 1259, New- 
ark, N. J. 

GENERAL SALES MANAGER, Immediate 
opportunity, single point Ford dealership 
in 100,000 population trading area—lIndi- 
ana. Must know how to train salesmen, 
appraise, close deals. Aggressive and 
volume producer. New-used cars and 
trucks. Salary and percentage of profits. 
State age, experience, past earnings, ref- 
erences, photo, etc. Box 1808, c/o Auto- 
motive News, Detroit 26. 








in 1946, available in Little Rock, Ark. 

Territory includes 57 counties in Arkan- 

sas, one in Texas. Good factory quota 

available. Death of corporation president 
necessitates this sale. Will sacrifice go- 
ing business. Will lease new building 
built for this business at reasonable rate. 

Write O. R. Thomas, 900 East Third, 

Little Rock, Ark. 

USED CAR LOT in Essex County, New 
Jersey’s largest automobile market. Large 
lot with signs, lights, garage, office, etc. 
With or without used car stock, Box 
1796, c/o Automotive News, Detroit 26. 








DEALERSHIPS AVAILABLE 








SALES MANAGER, new cars and trucks. 
Florida Chevrolet dealer. Must have prov- 
en ability, State full details first letter, 
references, age, photograph, etc. Replies 
confidential. Box 1786, c/o Automotive 
News, Detroit 26. 


age gh WANTED 


the 
tenet of our employing readers, Position 
Wented ote ere accepted at half requiar 














rates, namely: 9 cents per for each 
insertion. ash in advance. Mott eete 
does not apply to display eds in this 
section.) 











LEASE MANAGER. Experienced all phases 
long and short term automobile and truck 
leasing. Best references. Box 1769, c/o 
Automotive News, Detroit 26. 





DEALERSHIP, now handling Nash, in 
central Illinois — population 25,000. Un- 
limited allotment new cars. $10,000 or 
less will handle, Subject to inventory. 
Owner seling due to poor health. Factory 
approval required. Box 1776, c/o Auto- 
motive News, Detroit 26. 





WHEN BUYING or SELLING 
an 
AUTOMOBILE DEALERSHIP 


Consult a Specialist 


LEO J. KLEM 


411 Curtis Bidg. Detroit 2, Mich. 
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DEALERSHIPS AVAILABLE 


DEALER SERVICES 


CARS FOR SALE 


PARTS FOR SALE 


MISCELLANEOUS 





DEALERSHIP, handling Ford cars-trucks, 
with 125 unit contract. Recently new ma- 
sonry building, many built-in features. 
Modern shop and latest equipment. Lo- 
cated in rich farming and produce center 
of midwest, no blue sky to buy, invoice 
on parts and equipment. Will rent build- 
ing on long term lease. Have Standard 
one stop station in connection doing 
enough gallonage to pay rent. Or will 
sell building at sacrifice, also home as 
health forces me to get out. Can leave 
aggressive skeleton crew of local person- 
nel. A place any aggressive dealer could 
be proud of and with normal conditions 
should pay out within two years. First 
time advertised. Need $30,000 — $35,000 
to handle. Box 1795, c/o Automotive 
News, Detroit 26. 


MIAMI FLORIDA DEALERSHIP. Going, 
highly profitable deal. Can take over 
proven organization, attractive lease, 
clean inventory. Indicate financial abili- 
ty. This is real opportunity for forced 
sale. Box 1794, c/o Automotive News, 
Detroit 26. 


PROSPEROUS DEALERSHIP handling 
Lincoln-Mercury in northeastern New 
York state. 50,000 trading area. Aver- 
aged 125 new cars per year for last five 
years. Owners poor health necessitates 
change in climate. Factory has complete 
knowledge of intent. Principals only. 
a 1802, c/o Automotive News, Detroit 
6. 











DEALERSHIP—INDEPENDENT. S.F. Bay 
area industrial city of 110,000. Promi- 
nent location, big used car lot, low over- 
head, modern equipment. No real estate 
involved. Box 1775, c/o Automotive 
News, Detroit 26. 


DEALERSHIP FOR SALE, handling Stu- 
debaker, 100 miles of Kansas City, town 
of 12,000 population. Farming and dairy 
center, 3 railroads. Reason for selling— 
sickness. Box 1793, c/o Automotive 
News, Detroit 26. 








INVENTORY SERVICE 
Parts Accessories 
Lor and Small Dealerships 
Inventories taken, price extended and sum- 
marized within 24 hours. Expert partsmen 
do all the work. Accurate, unbiased and 
confidential. Inventories accepted by all 
accountants and by the government. 


y_q4 _—ow co., INC. 
1831 E. Chicago, Illinois 
, 5-8300 


INVENTORY SERVICE. Parts and acces- 
sories. Top type personnel, organized 
procedures, up-to-date records. Model, 
year breakdown for Ford, Chevrolet, 
L-M and MoPar dealers. Fast service 
eastern half U.S.A. Talbot’s Inventory 
Service, 124 S. Woodward, Birmingham, 
Mich. ‘Midwest 4- 5355 or 4-8460. 











CARS FOR SALE 





FOR SALE. 1921 Overland touring car in 
first class condition. Dick Wells, 808 
5th St., Three Rivers, Mich. Phone 2-2382. 


—AUTO— 
AUCTION 


a, a 








HORSEHEADS, NEW YORK 
EVERY FRIDAY 





— 





AUTO AGENCIES 
Large, medium and small _ Big Three" auto 
the United 

States. Write for brochure. 


DAVID JARET CO. 

Established Over 2? Years 

150 Montague Street Brooklyn 2, N. Y. 
ULster 2-5600 








FORD FARM MACHINERY agency located 
in N.C. for sale at inventory P 
mately $25,000. Will return investment 
plus profit in two years. ew building 
erected to our specifications. Long term 
lease available. Box 1736, c/o Automo- 
tive News, Detroit 26. 

WHOLE OR PART of medium sized deal- 
ership, handling Ford, in highly indus- 
trial area in Pennsylvania. Box 1803, c/o 
Automotive News, Detroit 26. 


DEALERSHIP WANTED 
WANTED TO BUY. General Motors pas- 
senger car dealership. 200 cars or over. 
Plenty of capital available. E. T. Smith, 
— 636, Blackstone Hotel, Omaha, 
ebr. 














GM DEALERSHIP WANTED 


In Michigan, Ohio, Indiana or general mid- 
west area. Market getting soft. Tough clean-up 
job ahead. Sell now while B se can still get a 
fair price. Already qualified with all GM 
divisions. Confidential. 
Box 1806 
c/o Automotive News, Detroit 26 





MIDWEST PARTY is interested in pur- 
chasing Chevrolet agency within metro- 
politan Boston or vicinity. Will lease or 
purchase real estate. Replies held in 
strict confidence. Write Commercial Ad- 
vertisers ice, Chamber of Commerce 
Building, Room 607, Eighty Federal St., 

ton, Mass. 


AUTOMOBILE AGENCY WANTED. Met- 
ropolitan New York or 50 mile radius. 
Strictly confidential. Have factory ap- 
proval of ‘‘Big Three.’’ Box 1771, c/o 
Automotive News, Detroit 26. 








FORD OR GM 
200 Car Minimum 


Unlimited cash. Factory approval assured. 
Information treated in strictest confidence. 
Box 1807, c/o Automotive News 
Detroit 26 





TEXAS CHEVROLET dealership wanted. 
Can handle up to 150 unit deal. Factory 
approved and waiting. Absolutely confi- 
dential. Wire or write Williams, Box 
1938, Abilene, Texas. 





IS SELLING YOUR INTEREST? 
Buying Is Mine 
Ford or GM with 400 Units 
Can Qualify with Factory 
No Objection to Location 
Replies Confidential 


Box 1764, c/o Automotive News, Detroit 26 





DESIRE MEDIUM SIZED General Motors, 
Ford or Chrysler dealership in Virginia, 
North or South Carolina, Georgia or 
Florida. Have ample capital and can 
qualify with factory. Box 1792, c/o Au- 
tomotive News, Detroit 26. 


W ANT E D—Large Chevrolet dealership. 
Have factory approval. Ample capital. 
All replies confidential. Box 1617, c/o 
Automotive News, Detroit 26. 


DEALER SERVICES 














DANVILLE, PENNA. 
EVERY WEDNESDAY 











You will always find real action at 
both these auctions. 


R. D. WEST, PROP. 


Jos. E. Johnson Tex Rickard 


Auctioneers 











KEN SCHAEFER'S 


The Only Indiana 


AUTO AUCTION 


In Continuous Operation Since 1943 
EVERY THURSDAY 
pp eninge INDIANA 
randi, Auctioneer 
CORNER CAPITAL + ~ Boy STS. 
Market 8541 — Bel 
IN THE HEART OF INDIANAPOLIS 


Dealers wend at the Cross-Roads of America 








CARS WANTED 








Sell Your Cars 


to 


R. S. HENRY 


NEW BRIGHTON, PA. 
Phone 6230 


We buy complete stocks 
and will pay top prices 
for 1952 cars—used or 


demonstrators. 











BUICK 
WHOLESALE 
PARTS 
ONE OF THE EAST'S 
LARGEST INVENTORIES 


Same Day Service on Mail Orders or 
Phone Calls — All Shipments C.O.D. 
Phone Parts Department 
Circle 5-5910 
521 W. 57th St. 


MONARCH BUICK CO., INC. 
“Buick's Largest Dealership" 
NEW YORK 19, NEW YORK 








TRUCKS FOR SALE 


FOR SALE. New Holmes 525 wrecker 
mounted on 1946 Ford, 2 ton chassis. 
Used less than ten hours. Sunnen Wet 
pin honing machine, truing sleeves, man- 
drels. Used less than 3 hours. Hypres- 
sure steam Jenny, six months old, like 
new. Box 1797, c/o Automotive News, 
Detroit 26. 

1949 FORD 1% TON COE with 16’ steel 
bo 14,000 miles. Photographs on re- 

quest, Will sacrifice. Write or phone. 

Briggs Motors, Whitehall, Wis. 


BUSES FOR SALE 

NEW SCHOOL BUSES—Dodge, Reo, GMC, 
International Harvester, Ford, Chevrolet, 
Studebaker, White. Immediate delivery 
in sizes 48, 54, 60 and 66 passengers. 
Late model used buses. 1950 GMC, 1948 
Chevrolet, 1947 Ford, Pony Cruiser 1 
Passenger), Yellow Cruiser (29-pass 
ger). Natienal Bus Sales Co., Inc., 101 
se ag St., Philadelphia 4, Pa. BAring 


1952 GMC 60 pasenger, 1951 Chevrolet, 
1951 Dodge, 1948 Ford, 1947 Chevrolet, 
above are 48 passenger. 1950 Ford 36 




















BUSINESS COUPE 
Large Trk. 
48 Chrysler — 6 or 8 Cylinder 


TOW BAR SALES COMPANY 
40 South Clinton Chicago 6, 





ATTENTION DEALERS!! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 


Excellent Bodies - Good Motors - Heaters 
Upholstery Like New 
BUY NOW AT LOW PRICES 
1949 - 1950 
Plymouths — Fords — Chevrolets 


THE R. A. AGENCY 


54TH & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 


Morris Freedman, Mgr. 
SARATOGA 7-2300 SHERWOOD 7-1700 


O.K. AUTO 
AUCTION 


4305 Euclid Avenue 
Cleveland. O. 


Tuesday Noon 








For Reserved Numbers 


Phone Endicott 1-5757 
INSIDE SALE RAIN OR SHINE 
Auctioneers 
HAROLD STRAIT 
RAY AUSTIN 














ATTENTION! 
USED CAR BUYERS 


We currently have for sale a nice selection 
of low mileage 1950 and 1951 Chevrolets, 
Fords and Plymouths in coupes, two and four 
door sedans. 


These cars can be seen at— 


ROBINSON AUTO RENTAL, INC. 





PARTS FOR SALE 





BUICK DYNAFLOW transmission part No. 
1390543, Serial No. G61. Complete unit. 
Ready to install. Will ship in factory 
crate. Box 1798, c/o Automotive News, 
Detroit 26. 





CADILLAC, OLDSMOBILE, LaSALLE 
parts. Wide selection from 1935 through 
1942. Wire, write or phone. Stuyvesant 
Motors, Inc., Kingston, N. Y. Phone 
1450. 





PRECISION REBUILT 


HYDRA-MATIC 
TRANSMISSIONS 


DYNAMOMETER TESTED 
Performance guaranteed equivalent to a 
new unit. 
Complete stock Hydra-Matics for all cars 
OLDS and PONTIAC 1940-1948 — $99.50 
exchange. 

Catalog sent on request. 
SHIPPED ANYWHERE — SAME DAY 
Write—Phone—Wire 
Ace Automotive Products 


5416 N. Broadway Gatonne 40, Illinois 
Phone: Longbeach 1-1773 








GENERAL MOTORS PARTS! 
From “a” to ug 
Shipped Anywhere — Same Day 
Phone — Wire — Write 
(Direct Phone — AM 2-7117) 
FRANKLIN-WEBER PONTIAC 
6101-25 N. Clark St. Chicago 26, Ill. 








BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 
Wholesalers: We are Quantity 
Shippers of All General Motors’ 
Parts . . . Same Day Service 
On Mail Orders and Inquiries. 
All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP" 
1000 S. Wabash Avenue 
CHICAGO §, ILL. 

All Phones WAbash 2-1030 








Please note change of address 

229 S$. HANSON ST., PHILADELPHIA 39, PA. 

1. E. Spatig, Used Car Manager 
Phone: Granite 2-3013 





INVENTORY SERVICE 





Parts and Accessories Depts. 
Full-time experts. No pickup, part-time help; 
confidential and unbiased. Certifi fied reports. 
Also speciol per - sell service. Experienced 
org since 1939, Free 
booklet on Parts Department operation sent 
on request. Call or write for service details. 





y Servic 
10040 Freeland Denlt 27, Mich. 





e Co. 
*WE 3-6449 


MA AUCTION 


TIM A NSPACH 


Genuine Oldsmobile Parts 
Largest Olds parts wholesalers in the middie 
west. Shipments made promptly. 
GREBE OLDS 
3400 S. Kingshighway 
Flanders 0800 St. Louis 9, Mo. 





"Midway", Stop 





Albeuplicheobelede ed 
> 


(For Dealers Only) 
EVERY MONDAY ...12 NOON 


1952 PONTIAC 2-DOOR CHIEFTAIN 
Y GOOD 


BOD 
RUNNING GEAR GOOD 
KAUFMAN AUTO PARTS 








Nember of N.U.C.D.A. and N.A.A.P.A. 








H. 
Box 381 


, 1949 Ford 42 passenger. Su- 
perior and Wayne bodies. Must sell be- 
fore September 6th. Box 1805, c/o Auto- 
motive News, Detroit 26. 


BUSES WANTED 

USED SCHOOL BUSES WANTED for re- 
sale, 1947 or later models. 42, 48 or 54 
passenger. Must be in good condition 
and priced right. Give full description 
and price in first reply. Write Box 1758, 
c/o Automotive News, Detroit 26. 


NEW CHEVROLET 54 passenger school 
bus wanted or a new or used 60 passen- 
ger International or GMC. Box 1783, c/o 
Automotive News, Detroit 26. 

SHOP EQUIPMENT FOR SALE 
SERVI-CARS, Harley-Davidson. Used-re- 
built, More business, less cost, good ad- 
vertising with this one man pickup and 
delivery system. Harley-Davidson parts 
and accessories. Free bulletin. Knuth’s 
(Factory dealer), 1753 Muskego, Milwau- 
kee, Wis. 

DYNAMOMETER, CLAYTON analyzer, 
slightly used. A-1 condition. Now in use. 
A steal. P.O. Box 935, Santa Fe, N. M. 


MISCELLANEOUS 


FOR SALE 
LAKE FRONT 
HOME 


in 
Southern Wisc. 
One hour drive N. W. of 
Chicago 























The owner who is president 
of large auto agency will 
sacrifice his beautiful home 
for 3 less than appraised 
value for immediate sale and 
possession. 

For Full Particulars 

WRITE BOX 55 
TREVOR, WISC. 


8 out of 10 
DEALERS PREFER 


THE ENTIRELY NEW 
MOTO-MATIC 


TOW e GUIDE 


WITH 4 CONTOUR GRIP 
BUMPER COUPLERS 


NO ADAPTORS NECESSARY 
Meets 1.C.C. Strength Requirements 


$ 85 Federal Tax 


Included 
LIBERAL QUANTITY DISCOUNTS 
TO AUTOMOTIVE JOBBERS 
AND DISTRIBUTORS 


FACTORY 
NET PRICE 


Factory Sales Division 
PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH 


| MICH, 


REWARD FOR RECOVERY 
1952 FORD CONVERTIBLE 


Florida license 1£-3193 Serial B2CH 107535 











Woodsmoke Grey Fordomatic 
Red Upholstery, Radio, Heater 


Turn Indicators 
SUSCO RENT-A-CAR 
SYSTEM, INC. 


215 W. Washington St., Chicago 6, Illinois 
ANdover 3-6565 





HEADQUARTERS FOR 

TOWING EQUIPMENT 

AUTOMATIC BRAKING 
WITH BRAKE HOOK-UP 


ONLY .. °51* suive 


CABLES 
Meets 1.C.C. Strength Requirements 
COMPLETE with 
Guide Cables and ‘61 45 
BRAKE HOOK-UP ene 
Meets ALL 1.C.C. R 


QUICK-TOW, Som Sa 
to-Bumper Tow Bar ..... 


TRI-KING 3-Point Hook-Up 
Intra-State Tow Bar ... $42.50 
(Folding "V" Type) 














All Prices Include 8% Fed. Excise Tax 
Cal Write... ire 


TOW BAR SALES CO. 


Exclusive Factory Distributors 
os = Nite 


108 Sear 
40 So. Clinton St., Chioees 6, il. 


ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P, Hughes 
Motor Co., Inc., Commerce &t., 
Lynchburg, Virginia. 


1948 PACKARD HENNEY, 1942 Packard 
Henney, both ambulances, fully equipped. 
Photos available. Box 1804, c/o Automo- 























tive News, Detroit 26. 











New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [[] or Two Years $14 [[] 
for which check is attached [[] or send bill [7] 








Phone 7-2393 Peekskill, N. Y. 


ee 


AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 





EE PEE T Ee Te PRT eee ee err eae ee pe Verrerre 
Rr es ee yo ratte Saeerrie eee Oiled Sooo hac akca eee 
| 
TRADE CONNECTION: | 
Car Dealer [] Truck Dealer [1] Manufacturer [] | 
Jobber [] Insurance [] Financial [] Supplier (1) 
NE OE I coc cncbauhowecensa cease eaen OR. ad0 eek ee Rae nae 
8-25-52 | 
























THE WEATHER—Hosid Cleual, teik 


tonight 1% high tomerrow U5, lowor 
Bear lone] Hortherie wines, 







tho Emlapetpnia thimoy teed 
™ the Kangnal te rest tes 
sroucee te ale ganiey when tes 
het te the Hropki m Woagero is 


Kanadslubia, 2 1 4, Cree: 
Wwratie oo... x 









Sunset today . 
em, 3:20 a ©3 ©. m: sunnee tour 


CHROME CAN 
TAKE MORE 



































MD-50 STEEL 
OIL RING 


Eero te Ctartimd 
Lactedrabnio Ereot 






TOH COIMHNEOSIOH KHIO or 


e . 
mah-atrenatn, chipnic-allou cost 


BULLETIN 
Talo Quoseze, S$. U, Jou dé 
it] )—Ine Hinteo Harious*, , ” 
cal counnittoe topay ap’ 
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for qulok ccamma. Ciaep aro Crpno- 


dealeq ror groaten flewipmty in tr 


S : (ll iT2 ot AID-" 
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RING SETS 
TE-MODEL 
FOR LANE UCKS 

















Late-Model Cars operate at higher engine 
speeds, higher compressions, higher com- 
| bustion temperatures e Chrome can take that 
kind of punishment e Sealed Power KromeX 
Ring Sets have solid chrome facing on top 
compression rings and on side rails of MD-50 








/ 


Best for Oil Control / 


even in 
eADLY TAPERED Steel Oil Ring e All rings in KromeX Ring 
and Sets are beveled or tapered to thread-line con- 


QUT-OF-ROUND BORES 
. tact for quick seating. 


Fewer Piston Rings 


SEALED POWER CORPORATION, MUSKEGON, MICHIGAN 








